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PREFACE

This thesis deals with so-called beach boys whautyh their efforts in seducing foreign
females on vacation in their home area of Malikdinya, aspire towards economic success.
Although this is a global phenomenon, an attempeig made to establish the ways in which
beach boys are anchored in their local communitylevsimultaneously being a part of
transnational flows of people and ideas in the shaiptourism. This case study was made
possible through my stay in Kenya; interacting wigetnious beach boys in Malindi within the
time-frame of six months. | consider myself forttento have had the opportunity of carrying
out a fieldwork that has led me to various encasniéth people that will forever be a part of
me.

The two young men making this thesis possibletlaeesame men who acted as my
‘protectors’ and ‘brothers’ in Malindi. Whether was enlightening me about common
practices and ideas, or just including me in thleity lives and activities, they always made
sure | was ok. | will forever be grateful to “Lolarand “Juma” for including me as much as
possible in their lives, and | thank them both frima bottom of my heart. | also owe thanks
to “Kavu”, who shared with me parts of his lifeyigig me additional insight into the practices
of beach boys. Further, | am grateful for everygrencounter | had with beach boys along
the beaches of Malindi. Although it was not at talhes pleasant, it was always thought-
provoking and rewarding. As a consequence, | wonce like to thank ‘the beach boys of
Malindi’ for constituting the basis of my project.

My good friends “Benny”, “Carolina”, and “Beatric&ie, along with the other friends
| made during fieldwork, also essential to thankhey brought laughter and joy to what came
to be my daily routine in Malindi. In terms of theiting process it was my dearest fellow
students who were responsible for countless joymwsnents during what has been a
wonderful, but at times stressful, period of mglif thank you all so much. In accordance
with the time spent on executing and writing thiedis, | have unwillingly been less attentive
to my closest friends, and with an apology | wislthank each one of you for your support
and encouragements; Kjersti, Stine, Isabel, JondsSéine. Closest to my heart however, is
the enormous love and support | have received frgnmother, Tone, and my brilliant sister,
Rebekka. Although | have made them worry, | woubd Imave been without this experience

and | thank you both for being there for me.



From the beginning of this project until the veryde my supervisor, Dr. Arne Cato
Berg, has been of great importance to me. Withasitencouragements and feedback this
thesis would be less than it is, and | am incrgdgvhteful for his dedication to, and interest
in, my project. Your presence and assistance thauwigthis process will never be forgotten,
and | thank you very much for all your help. | atsoathankful to Eilin Holtan Torgersen,
who has contributed to the making of the final theeand | truly appreciate the time she put
into reading drafts and giving comments.

Last, but not least, | would like to thank Vincdat his patience and understanding,
especially during my stay in Malindi; away from henin addition to being grateful for your
visit and interaction with what seemed to be ‘thennin my life’ at that time, | very much
appreciate your comments and our discussions eougatopics about Kenya and beach boys.
There is no doubt that your serenity and continuzaure for me has helped me along the way;

“asante sana

Miriam Eid Bergan
Bergen, 27.05.2011
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CONVENTIONS

| used both English and some Swabhili as my metlogicdl language throughout fieldwork
in Malindi. Although | am not fluent in the Swahliinguage, | used a mixture of Swahili
words and English (normally referred toskengin Kenya). A list of the Swahili words used
is to be found in the very end of this thesis. Tigtwout the thesis | make use of italics when
presenting a Swahili word; such as the weadari. Further, when | quote various people
guotation marks are applied, distinguishing thdest@nts from the text. For instance, a
statement from one of my friends is presented efdiowing way; “I have fivevazungu.

In Swahili, the alphabet is identical to the Eslglalphabet except for the letters X and
Q which do not exist. Consonants are more or lsstha English ones, while vowels are
pronounced in a specific manner and are, if plaaiter each other in a word, pronounced
separately. There are no silent letters in Swadmild the emphasis is almost always placed on
the two last syllables of the word (unless the wisrdorrowed from other languages such as

Arabic or English).

A is pronounced as in_‘faer’. Dh is pronounced as in &te’.

E is pronounced as ingg'. Th is pronounced as in &hks’.

| is pronounced as in ‘bke Sh is pronounced as in ‘spping’.
O is pronounced as in _‘ddo Ch is pronounced as in ‘aith’.
U is pronounced as in ‘lqu. Ng is pronounced as in_jileg’.

Ng'’ is pronounced as in ‘sihg

Having accounted for the ways in which to pronoutiee Swahili words made use of in this
thesis, it will also be beneficial to look at theckange rate for the local currency which is
Kenyan shilling§ although | take into account the obvious fluctortbf the exchange rate.

1 Kenyan Shilling (Ksh) equals 0,6 Norwegian Kep(NOK)
0,01 U.S. Dollars ($)

100 Kenyan Shillings (Ksh) equals 6,47 Norwegiaarer (NOK)
1,19 U.S. Dollars ($)

! http://www.valutakalkulatoren.no/valutaveksling3.04.2011







PROLOGUE

While walking along Silver Sands beach with a fexadh boys, | see Juma, together with an
older white woman, coming towards us. They are riyledlirting, and | pretend not to
recognize Juma (considering his ‘instructions’ @nmg situations like this). He gives me a
quick look and winks at me as they pass us. | roekini further down the beach and ask him
who the woman with Juma is. He says that Jumays§ his luck”.

A few days later | get the full story from Juma lehhaving a drink together with him and
Lolani in town. He tells me that Valentina, wholtiglian, was here on vacation and that they
met for the first time on Silver Sands the dayw slhem walking side by side. They only spent
a few nights together in a hotel outside town bseahe was here with her teenage daughter.
Valentina is around 50 years of age and she haslzahd in Italy who is a lot older than her,
Juma tells me. She has already gone back to ltatyhas apparently fallen in love with him.
She sends him messages and calls him every dag, ddds. He starts laughing and mumbles
something. Lolani starts laughing as well. | agknthto tell me what they are laughing about.
Juma finally says that Valentina had cried after fibst time they had sex; she told him that
she never receives the same attention from herahdstfhe conversation then evolves into
one about sex and various sexual acts, only witbrtsimterruptions of Juma’s phone
‘beeping’. He holds it up, telling us that he isgwing messages from Valentina where it says
how much she misses him and how much she loves $tim.writes that she is planning to
leave her husband and that she wants to be witla Jtorever”. Juma keeps on laughing and
seems proud to say that he has made her fall ewath him; repeating that he cégive her

what her husband can’t”.

During the vacation with her teenage daughter, Mala met Juma at the beach. This is
emblematic for encounters between beach boys amigfo women. It is however worth
noting that Juma is one of the more successfultbbaygs in Malindi, and that the ‘effortless’
way he seduced Valentina is based on years ofipeaand experience. What is not included
in the accounts above is the context and detaithefseduction process, as well as further
exploration of what happens before and after atbéay enters into a romantic relationship
with a foreign woman. The contextual surroundinf®mcounters between beach boys and
tourist women add to the complexity of this phennaore An exploration of this complexity,
along with positioning beach boys within their Ibearroundings, creates the basis for this

thesis.
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Westerners are increasingly choosing Third Wortdintries as their vacation
destination. Cheap, chartered flights and tropwehther are attracting more and more
tourists to Africa, Asia and the Caribbean. Ondahaf perceived negative aspects related to
this is sex tourism; where men travel for the psgpof having sex with local women. Sex
tourism and prostitution is often treated as anresgion of male patriarchal power and
female powerlessness, which then leaves no roonth@®possibility of female sex tourism.
On the other hand, female travellers also engag®enmantic liaisons with local men. The
romantic relationships that often develop from riatéion between beach boys and foreign
women will be the focal point of this thesis; shiegdight on practices and motivations of the
beach boys in question. Many would argue that ttters narratives are often based on
romance and courtship, which makes both prostituamd the notion of sex tourism
inappropriate (Taylor 2001:749-750). Neither thedieboys nor the female tourist refer to
their interaction as sex tourism. Rather than exglmy money for sex, these women are
looking for romance and possible relationships i(fPrand LaFont 1995:423). It should
however be noted that “romance” signifies only time party; the female tourist. As Dahles
and Bras (1999:287) notes, the beach boys undetiptagommercial side of the relationship,
stage affection and to a degree change their tiks)teven hiding other emotional or marital
obligations. However, unlike male and female sexkews, beach boys dot not directly ask
for, or demand, money for their company and ‘sexseaVices’, although this is a part of the
‘deal’ without saying. As Herold, Garcia and DeMof2001:991) notes, they instead use
different strategies to get the women to pay foalsiand activities as well as gifts, also in the
form of money.

This relates to the exchange of gifts and commeslibetween parties, where the
former often is seen to indicate moral obligatiomlesthe latter is distinguished by its moral
neutrality. Parry and Bloch (1989) challenges thawv by presenting empirical cases that
show otherwise, and | hope to do the same in bdliis study. Furthermore, the beach boys’
search for profit through such reciprocal inte@ttmay be seen as having entrepreneurial
aspects; posing the question whether beach boyddshe viewed as entrepreneurs within
their local settings. Through engaging in liaisengh tourist women, they are in many ways
taking part in the economical aspects of the piienptourism-industry in Malindi. Yet, their
aim is not to earn money and leave their homeldnd,rather earn money to establish a
business and prosper close to their families aretspen their eyes maximizing the profit

obtained.
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Most of the scholars doing research on beach boyshasize their ultimate wish for
migrating out of their country to either Europe North-America through the relationships
with foreign women. Leaving for Europe, and chaggdineir present condition, is seen as an
opportunity to create a better life for themselyBsown 1992:365). As already mentioned,
this does not seem to comply with the aspirationbeach boys in Malindi. They would
rather stay in Kenya, making the ultimate objectve of economic profit. In other words,
they also aspire towards creating a better lifetf@mselves, but their wish is to do so in
Malindi and not abroad. Using Barth (1966:60), aisimodel for generating social forms, it
is relevant to look at how choice, strategy, arid-ptay, based on ideas and values in society,
create patterns of behaviour. Barth points out #llabehaviour takes place in a matrix of
values and social relations (1966:60). Followingg,tit will be fruitful to consider the local
surroundings of beach boys. Looking at how beagts lame anchored in their society will be
important in aiming to provide a comprehensive apph of distinguishing beach boys in

Malindi from beach boys elsewhere.
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Chapter 1
THE BEACH BOY PHENOMENON

On the East Coast of Africa, about 120 km nortliKehya’'s second largest city and largest
seaport Mombasa, lays Malindi Town. The town isdhpital of Malindi district, and is one
of the five areas making up the district that hampulation of 378,3%7(2010 census). The
population of Malindi Town is 80 7311999 census), and it is the second largest daasta

in Kenya. In recent times Malindi has been influsthby the rapid expansion of tourism, and
it has been a popular destination for Englishmegrntans and Italians. During the last ten
years ltalians are said to have “invaded” Malifiesidents of older generations have told me
that Germans, along with the British, used to cam®lalindi 20-30 years ago but that they
all ‘moved’ to South Coast (the southern side ofmMbasa) after Italians began arriving here
10-15 years ago. The influence they have on Malss®#ims to be ambivalent; whether it is
said to be negative or positive depends on whopokes with. Many residents tell me that
Italians have helped develop the town by for exanfypiilding houses and fixing roads, while
others tell me that they have ruined the moralsdigdity of Malindi with their demand for
drugs and prostitution. A study done by Kibicho (2P reveals that the local residents of
Malindi have both negative and positive attitudewards tourism in the area. On the one
hand, tourism was said to have positive impaciadividuals and the local economy; creating
jobs, improving living standards and personal ineas well as the overall image of Malindi.
On the other hand, the negative social impacts wiem enhanced; tourism was blamed for
worsening drug-use, alcoholism, sexual permisssgneandalism, and crime in general. The
ambivalent response to the impact of tourism in ikl noted here concurs to my own
findings during fieldwork in Malindi.

An aspect of the more negatively perceived infagsnof tourism on Malindi is the
beach boy phenomenon. Beach boys are found at@astat resort in the area of Malindi.
They are normally young men, more or less betwé&eantl 30 years of age, making a living
by providing various informal services to tourisi®day those services are based on booking
safarig (trips) either on land or at sea. Beach boys ayiffroach tourists at the beach and ask

if they would like to go for trips, see the nigfeli or visit their villages. Jamison, who has

2 http://www.geohive.com/cntry/kenya.aspx

3 http://www.malindikenya.com/malindi_population.htm

* Safariis a Swabhili word, meaning journey, and is widebed by Kenyans and tourists to describe varidgps tr
(designed for tourists).



also studied beach boys in Malindi (in 1992) amotiger things, writes that beach boys form
an important part of the “sun and fun” tourism lacape in Malindi (1999:952). Although
there has been controversy along the Kenyan coastdering beach boys and their practices,
some point out that they are a huge attractioridorism in the coastal areas. Jamison writes
how some Italian hotels even hired local beach kas/dull time tour-guides assigned to
groups of tourists while, by contrast, the few Bhtand German owned hotels actively
informed their guests to stay away from beach {&@999:953). In the Lonely Planet guide-

book to Kenya it is written about beach boys ad:wel

Beach boys — young Kenyan men who walk along thaches selling everything from
woodcarvings to marijuana as well as sexual faveusse a fact of life at the big resorts and
their dogged persistence can be wearing. All youda is refuse politely; they should move

on quickly enough (Parkinson 1996:169).

This brings me to the various perceptions of whacty is to be considered a beach boy. Can
it be all young men on the beaches of Kenya, like they imiplyhe guide-book, or is it
possible to distinguish a special group or categonpng these men? Furthermore, the ones
who know about beach boys, and the scholars whe wabiout them, have struggled to find an

adequate term, or concept, for the beach boy phenom

Sex, romance or companionship?

Dahles and Bras (1999) write that neither prostitutnor love is the right concept for
characterizing the relationships between foreigmmen and beach boys. According to De
Albuquerque (1998), the relationships between béagls and female tourists represent “sex
tourism”; money for sex. He is therefore very cati of the concept of “romandeurism”
espoused by Pruitt and LaFont (1995). Questionimg, tHHerold et al. (2001) are of the
impression that it is too simplistic to define teaships between female tourists and beach
boys as strictly sex or romance tourism. They regbat the motivations for tourist
involvement with local men vary considerably, anifit questionable that studies done by
for example De Albuquerque (1998) do not includeéerviews with female tourists
(2001:993-994). Pruitt and LaFont (1995:425) wilitat travelling now serves as a medium of
female self-realization as women seek to expanid ¢femder repertoires to include practices

traditionally reserved for men. Relating this toawthey call romance tourism, they point out



how the continuous expansion of feminine boundaegsiires new experiences such as new
kinds of romance (1995.425). Kibicho writes thatmem who feel rejected by men in
developed countries, “for being sort of fatter afdkr”, find that in Kenya all this is reversed,;
they are “romanced”, appreciated and “loved” by ni2809:103). Through acting on the
women'’s insecurities and desires for love and &fiacbeach boys are successful in seducing
some of the foreign females. Herold et al. empleatiz common focus by the female tourists
on companionship (at times including love and ssuyjgesting the possibility of yet another
concept; namely “companionshtpurism” (Herold et al. 2001:994). The various cepis
proposed here are developed on the basis of résdare on beach boys from a range of
countries. Looking at Kenya, Kibicho (2009) altbetween using the term “beach boy” and
“male sex worker”, implying that the two terms ddése the same phenomenon in Malindi.
Although | make use of Kibicho’s material throughthis thesis, | do not agree with the term
“sex worker” being used to describe the young méerk chose to refer to as beach boys.
Moreover, the outlined focus of this thesis excedsissue of naming the actors and the
phenomenon itself. | thus take a different stanased on the material collected during

fieldwork in Malindi.

Existing research

The Caribbean is widely known for their beach bayy] it is written a lot about them in the
media. In Jamaica they are called ‘renti”i@nt a dread’, and reading about their stories, it
seems they are proud to tell the world about tkkills of seducing tourist women (De
Albuquerque 1998:48-57). De Albuquerque (1998) detanvards defining beach boys as sex
workers, and presents female tourists as merelyséarch of the Big Bamboo” while the
beach boys are looking for a ticket out of Jamatiterold et al. (2001:992) report from the
Dominican Republic that all the beach boys in goashad one or more friends who had
migrated to other countries assisted by their ‘igidovers”, and that they all provide a role-
model for other beach boys who wish to migrate aiypoverty. Yet, like Pruitt and LaFont
(1995), their main focus is to explore and sugghksftnitions applicable to relationships
between foreign females and beach boys (Herold 20a1).
In The Gambia, beach boys go by the name of ‘busistr ‘bomsa’ (Brown

1992:363), and in Senegal they are called “coténferhables 2009:1). Brown (1992) has a

focus on how ‘bumsters’ in The Gambia may be seeoutture brokers, acting as mediators



between tourists and the resident population at aseplaying the role of innovator in their

local society. Along with others writing about bkaboys, she points out the obvious
ambition among beach boys to migrate to Europe artiNAmerica. Nyanzi, Rosenberg-

Jallow, Bah, and Nyanzi (2005), also studying ire Tambia, look at how these young men
discuss, fantasize about, and aspire towards tiayéb “a better place”. They emphasize the
embodiment of racial myths about “Black bodies” d&Wéestern affluence” that is connected

to this phenomenon (Nyanzi et al. 2005).

In Indonesia, Dahles and Bras (1999:284) notelibath boys there share a dream of
acquiring a ticket to one of the “promised landshere their “true loves” (the foreign
females) come from. They have looked at how ergenmo a sexual relationship with a
Western female poses a challenge to self-emplogedg men, referred to as beach boys, in
Indonesian tourism destinations. Concurring to vaeous challenges of seducing tourist
women they have, as mentioned, enhanced the aspsetf-employed young men (beach
boys) as “romantic entrepreneurs”.

Drawing attention to the area in question, it iefusto consider the work done by
Kibicho (2009), Jamison (1999), and Peake (1988) have all included beach boys in their
studies from Malindi. Kibicho’s (2009) study is agtd to tourism analysis, while both Peake
(1989) and Jamison (1999) have written about theagh of tourism on Malindi and its
residents. All the while, both Kibicho (2009:176)daPeake (1989:212) emphasize that the
ultimate ambition for beach boys is to set up anmss of their own rather than migrating out
of the country. When looking back at my initial @asch objectives, and comparing them with
the material collected during fieldwork in Malindihe main adjustment needed is to
dissociate from the assumption that beach boys teamigrate to Europe or North-America.
Through prioritizing money, beach boys in Malingstthguish themselves from beach boys
in the studies from other countries mentioned abdl@wvever, the comparative material
presented here will be made use of throughouthbsig as it relates closely to the various
topics that will be addressed. Thus, my materistadices itself from other studies that base

beach boys’ actions on the wish to migrate.

Beach boys or Beach operators?

In the very beginning of my search for beach boy®lalindi, | was told by some of the local

elders to go look at the beach. By askari (security guard)] was told that there are four



types of people spending time at the beach; beagh, tbeach mamas, beach Maasaiwd
beach children. Another young man | talked to dddidoeach boys into those who sell
souvenirs, those who sell boat trips aaflaris and those who aim at offering themselves as
improvised guides for tourist. Kibicho (2009:116pimts to three categories of “beach
operators” that are recognized by the Kenyan gawent; curio-dealers, local boat operators,
andsafari sellers. The ones who do not fit into one of thestegories are considered “beach
boys”; sex workers, moneychangers, self-styledrpméters and guides, drug traffickers and
food hawkers (Kibicho 2009:116). However, | wasesal times told by local residents that
the people who frequent the beach are often indoWigh most of the activities there, like
prostitution (as facilitators or sex workers), inf@l tour-operation, sale of souvenirs, and
dealing of drugs. This relates to what Kibicho (2a@6) writes about how beach boys spread
themselves thinly over a wide range of deals, &hmn themselves from uncertainty rather
than specializing in one of them. Peake (1989), hé&® also done research on beach boys in
Malindi, notes that it is only the wider societyathiefers to these young men as “beach boys”.
Instead, they make use of the terms “hustler” gnidyboy” to describe themselves (Peake
1989:210). During my stay in Malindi | found thdteyy would prefer to be called “beach
operators”, instead of “beach boys” although theswot always consistent. Peake did his
fieldwork in Malindi some 30 years ago, and sineent things seem to have changed. | was
told that beach boys were viewed in a more negatiag before, but that they now have
become organized and sell safaris, albeit inforyndllecalling the categorizations of beach
operators and beach boys by the Kenyan governntengy seem that so-called beach boys
are, in recent times, attempting to move towarasee positive labelling of their practices.
The preference of the term beach operator relatdgbeir connection to local tour-
companies as informal workers; they attempt to ymete tourists to bookafaris or boat
trips; escorting them to the booking-offices to tiedir commission (which is ten percent of
the price paid) if successful. Narrowing it doweabh boys in this case may be said to be the
young men spending time at the beach looking forists who would possibly booksafari.
Further, this is used intentionally as a platfoonirtitiate contact with female tourists. This
way, they set the basis for further interactiorsgoly joining the tourists on trips, and hence
creating the possibility of a romantic relationshopdevelop. The emphasis on romance, and
the seduction process, is here important. The atnafuenergy and thought that beach boys
put into the crucial starting phase of the intacactvith the foreign female tourist highlights

® The Maasai are one of the Kenyan ethnic groupstéal in central Kenya and northern Tanzania.



the aspect of romance (whether it is said to bealigenor not), and can be said to be one of
the distinctive factors of this phenomenon. As mg tlosest friends among the beach boys
agreed; the term romance tourism, posed by Praoit lzaFont (1995), may be the most
accurate term for describing the overall aspectgsha® phenomenon. When it comes to
describing the young males | will continue to maise of the term beach boys in lack of a
better descriptive term, all the while having highted the problematic aspects of thereby
relating them to various categorizations of the ngpunen who frequent the beaches in

Malindi. | thus choose a middle-way between inteoadéegories and external views.

Methodological considerations

| am, and was, acutely aware that the topic of #ugly is a highly sensitive one, which
demands stringent ethical clarity. Taking into asdothat such clarity may have been
challenged by elements that were invisible or inpmhensible to me as a researcher, both
before and after fieldwork, | have tried to hantthe information | got with the utmost
caution. The names of both beach boys and otheraell as the names of hotels and bars,
throughout this thesis have all been altered. Tginanaking use of fictive names, aside from
when mentioning geographical places, | aim to px&sthe anonymity of the people included
in this study. It is also important to point ouath made sure the beach boys in question were
aware of their option of controlling what informati (concerning them) | would make use of.
The method | chose to use as a way of gatheringrmdtion was participant
observation, which entails involvement and paritign in various activities of the ones
studied, or in other words; | attempted to obseviade taking part in what was going on. In
the beginning | set out to use both interviews tape recording to supplement the participant
observation. However, this complicated my intexactwith beach boys as they became
acutely aware of the fact that | was writing dowrrecording their words. Although | never
concealed from them that | wrote down all inte@etivhen | got home, or at times in my
notebook while out, it nevertheless made them ynaad distracted when I, in the beginning,
took out my book or tape recorder while talkingltem. The best way to learn about beach
boys and their lives then became through conversand interaction on a daily basis. |
would also at times sum up what | had written dgeviously and ask them whether it was
consistent with their understanding of what hacdhtssgd, or what had happened. Having said

this, my presence must also be accounted for, atdveeem proper considering my partaking



in the various incidents that will function as lsagor further reflection. As Okely and
Callaway writes; “the race, gender, age, natiopaitd personal history of the fieldworker
will necessarily affect the process, interactiod amergent material one collects” (1992:xi).
Considering my own background; being a 25 yearNgwegian woman, looking just like
any other tourist in the area, | partially fit irttee description of someone who is a ‘target’ for
eager beach boys.

In this respect, Venables’ (2009) article, aboutdracting fieldwork in Senegal on so-
called ‘c6téman’ (beach boys), is of relevance h8he examines some of the difficulties that
she encountered during her doctoral fieldwork oacheboys of the Casamence, Senegal, and
how it often led to compromising situations tha¢ stas unfamiliar with. Venables (2009:5)
writes that her interviews with beach boys werea#d by sexual tension, and that she had to
be acutely aware of how encouraging gestures cbaldnisinterpreted as flirtation. She
wanted to maintain a professional relationship witdr informants but seemed to find it
difficult without appearing rude and ungrateful tods them. The same predicament was
highly relevant in my own fieldwork. | decided tce WHriendly while at the same time
enhancing my role as someone’s wife (which becaateral to tell people, as my husband is
also Kenyan). Also, avoiding living in the same &®uor area, with the beach boys |
interacted with was done deliberately. | managecetd a small house on the north side of
Malindi Town and used about 10 minutes by motorlgikery day to get to the beach or town
itself. My days during the peak season were nognsgent on the beaches (during daytime)
and in town (during night time). When the low seastarted | normally spent my days in the
areas where the beach boys lived, or in town. Comfoothese two periods of time was the
time spent with beach boys. Although | preparedetiyfer the challenges of this particular
fieldwork before arriving in Malindi, | was nevedless ‘thrown into’ a range of various
situations where my role as anthropologist wad@attest.

At this point it is worth dwelling for a moment ahe very idea of participant
observation. Geertz (1989) writes that “participabservation” turns out to be more a wish
than a method itself, while Bourdieu (2003) presehe question of whether it is possible to
be both subject and object simultaneously; beigahe who acts as well as the one who
watches himself act. While in traditional anthragpl the subjectivity of the author was
separated from the objectivity of the text, theerdcdecades have been shaped by the
anthropologist’'s own accounts and insight into ttleallenges related to participant
observation and ethnographic experience in gen@tiford and Marcus 2010:14). This

difficulty relates to in what degree an anthropa@oghould include himself in the research



product. Geertz (1989:84) raises the problem ofesgnting the research process in the
research product, or as he writes, “how to get-aitrlessing author into a they-picturing
story”. Further, he suggests that one way of sgl¥ins issue is to construct an I-witnessing
style ethnography; bringing the field work as pea@encounters, and ethnography as reliable
encounters, together in a diary form (Geertz 1989:8et, Geertz (1989:89) dismisses to a
certain degree such an approach when he questierigdsibility of what has been called “the
diary disease”; working up a private self for palpresentation.

Bourdieu (2003:282), on the other hand, is criticalvhat Geertz calls, after Barthes,
“the diary disease”, and points to the need fortipgant objectivation”. In an approach to
manage the difficulty of being both a subject amdohject as an ethnographer, Bourdieu
(2003:282) proposes “the objectivation of the scibgé objectivation”; that is the researcher.
In other words, he stresses the need for presethimgesearcher as well as the research
product. However, Bourdieu (2003:282) does not eaggan exploration of the “lived
experience” of the anthropologist, but rather apl@ation of the social conditions of that
same experience; its limits and effects, and ofatteof objectification itself. Although this
may be seen as the ideal here, the limited scoff@oparticular research restricts the amount
of exploration around my own social conditions fitre process of objectification. |
nevertheless support Bourdieu (2003:287) when hiesvabout the artificial aspect of not
placing the researcher into the research. Followhrgy | have chosen to include myself in the
final research product in an attempt to give homlesicriptions of my observations, all the
while revealing the challenges of being subject abfbct at once. Participant observation
may be the only method used here, but it is notemak of without having reflected upon
some of the challenges attached to such an appwadaeh gathering information about beach
boys in Malindi. Further, an illustration of theriaus difficulties | met during fieldwork

should also be presented in the outset of thisghes

Implications of interactions

The first few days | began frequenting the beachess always approached by several beach
boys. During the weeks that followed, | met mostred beach boys that operated on Silver
Sands. | also met with several of them in the afiens and evenings, either to visit their

homes or to have a drink and talk. In the beginnimg was my biggest challenge because |

did not yet know whom to trust, what or whom woblkl considered dangerous, or especially



how they perceived me. | rarely felt completelyestdgether with the beach boys because |
knew that most of them wanted to seduce me in aneaw another. An incident with one of
the first beach boys | encountered demonstrated tHiad met Kazungu together with his
brother for a coffee in town before he asked mgoto him into the apartment that his
brother’s Italian girlfriend had rented for themitidut suspecting anything, | went inside the
apartment; soon realizing that his aim was to getimo one of the bedrooms. Somewhat
startled, | managed to manoeuvre my way out ofethércidents like that made the first
months of my fieldwork more challenging than expéctThis partially changed when 1, after
a few weeks, met what would turn out to be twohaf most important people helping me in
the process of collecting information about beaciisbin Malindi. | refer to them as Lolani
and Juma. They are both Giryahtseach boys, and in their presence | was alwayisetbo
after and ‘protected’ — although this at times keslin uncomfortable situations itself.
Becoming friendly with them, and learning aboutithiges in detail, | also had to show them
‘respect’ and prove my loyalty. By this | refer noy relation to others; both other residents
and beach boys, and in particular the tourists.

My interaction with foreign females, or touristsgeneral, was limited as a result of
my aim of proving to be loyal and trustworthy t@ theach boys | interacted with. If | was to
spend a vast amount of time together with Italisomen (the same women the beach boys
were either attempting to seduce, or had alreadgessfully seduced) it would probably have
added to the difficulties of gaining their trustxdept for one Italian woman that |
encountered, | rarely interacted with Western wiutihroughout the six months | spent in
Malindi. Hence, my accounts of beach boys is cadfito their lives and practices, with little
input on how the female foreigners experience Hraesinteraction aside from accounts of
this from beach boys themselves. Although some argye a problematic side of this, it is
possible to say that | might not have been ableatee interacted as closely with the beach
boys as I did if | had chosen to include accoumnthe foreign females partaking in romance
tourism. In other words, | chose to focus on bdaays at the expense of accounting for the
foreign females’ side of the (romantic) interaction addition to that, it was (for obvious
reasons) difficult for me to closely observe thénmate interaction between beach boys and
their foreign ‘girlfriends’. Some of the foreign wmn involved with beach boys even
specifically told their ‘boyfriends’ to avoid me #ite beach; taking alternative routes to avoid

walking passed me.

® The Giryama are an ethnic group, part of the Mijidla ethnic group, and will be elaborated on iptéra2.



The relations | had with Lolani and Juma also edéehto affect my relations with
other residents. At times my loyalty to them woblkel at the expense of my relations with
other beach boys and local residents. Spendingwah rime with two of the beach boys, |
was automatically linked to them as theianzi(girl). An evening | was out for drinks with
another (former) beach boy called Kavu, we weréo¥atd by Lolani and Juma all night
while moving from bar to bar. They claimed it wasncidental, but when Lolani later called
to say that they do not trust Kavu, and that tiéykt | should be more careful about whom |
spend time with, | understood that their aim wasvadch over me. In turn, this made Kavu
upset, which led to an ongoing tension betweenvioeparties, at least for the rest of my stay
in Malindi. The friends | made in Malindi, mostlyp+county Kenyans working in the formal
tourist industry, gave continuous warnings abouaicheboys and their “bad behaviour”. When
| still continued to spend most of my time with tiedespite the warnings, those friends
viewed me as somewhat naive; placing me withinddegory of “all the othewazungti
(who are seen to “love” beach boys). On a diffeneotie, both Lolani and Juma found it
incomprehensible that | could be friends with sarhéhe people | knew. They several times
referred to my closest male friend (a waiter in gl as a kind of “wannabe”, and were at
times also concerned about my interaction with Kenyomen, who they argued were
malayas(prostitutes), and hence “a bad influence on i@hetheless, my focus remained on
the beach boys as we gradually came to trust eheln more.

Concerning my interaction with the beach boys,aswot always uncomplicated. This
was based on the way | wanted them to perceiveoméhe one hand attempting to be less
evident, and on the other attempting to give o tmpression that | knew a lot and could
protect myself. The former is, maybe needless ¥ samething that is required for an
anthropologist in attempting to get a glimpse afisas situations and interaction as if one is
not present. The latter, however, is related tosiheation | placed myself in. Being alone, |
made an effort to seem less uncomfortable thartuadlg was, and hence; less vulnerable,
with the aim of not ending up in situations | counlot have managed. Through making use of
information about the locality, ethnic groups aratious issues concerning Kenya, including
knowledge of the local language, probably influehtleeir impression of me as someone
other than a tourist. However, it was the detakedw about witchcraft and magic, specific to
their ethnic group, which astounded the beach bbysbtained most of this information
through other friends in Kenya as well as ‘puttivgo and two together from various
conversations with Giryama beach boys. Towardstiteof my stay, one of the beach boys,

Lolani, confessed to me that they had always seerasna witch; serving as an explanation
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for why | was not scared to join them out afterkgar to visit their home-villages. He added
that it would also explain how @zungu(a white person/European) could know so much
about (Giryama)juju (witchcraft). This may resemble what Barth writggout from his
fieldwork with the Baktaman people; where his skith remembering (or, in fact writing
things down) are interpreted by them to mean tkatds prior knowledge about everything is
their society and is hence treated with respect gimen high ranking in their community
(1980:26). Regardless, to be seen as a witch by some of tlaehbeoys shows the

complexities of trying to interpret others’ behawiavhile in fact being interpreted yourself.

Chapter outline

In chapter 2, | present the area of Malindi; itstdwiy and its residents. In doing this | attempt
to provide a basic backdrop for the issues expltinealighout this thesis. Shedding light on
the ethnic diversity of Kenya in general and Malimd particular, is essential in looking at
interrelations between local residents. A majoatypeach boys in Malindi are Giryama, and
is something that deserves attention. Aside froenvéliriety of ethnic groups, tourism, and its
major influence on daily life in Malindi, will alsbe taken into account here. In relation to
tourism, the revealing presence of Italians hdsetoonsidered as well.

In chapter 3, | move on to placing the beach beiykin these surroundings. In order
to create an image of how they appear, | deschibie specific style, both in terms of clothing
and behaviour. Their so-called macho behaviouteslto their dealings with foreign women,
and is linked to local ideas about gender rolewelsas it can be said to be embedded in the
overall aspect of the presentation of self. Whigadh boys keep their notions private their
actions are there for public display. | explore agious tactics applied by beach boys who
aim at acquiring money through relationships warefgn females, enhancing the aspects that
separate beach boys in other countries and frorwhdsays in Malindi.

In chapter 4, the economical characteristics teethe activities and goals of beach
boys are accentuated. In approaching these rontataitonships as reciprocal interaction the
focus here will be on the exchange of money, grftsmacy and affection. From this, the idea
of sex exchange, and whether or not beach boyslashmiseen as sex workers, will be
explored. Through connecting beach boys to theality as profit-seekers, | here propose the

term entrepreneurs as an option.
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In chapter 5, the relevance of looking at globaltransnational flows makes itself
apparent through focusing on how beach boys armemed to various social fields of
different sizes. Through historicizing globalizatid is possible to include a perspective in
time, and not just space, as they act within taenéwork of Malindi. While at the same time
avoiding to make this a study of tourism, | plaeat¢h boys within the context of the meeting
between social spaces made possible through theression of time and space, here
manifested by tourism in Malindi.
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Chapter 2
‘DESTINATION’ MALINDI

This chapter will serve as a broad introductionthie site of Malindi. By describing the
topographical appearance of the area, and intragusmme of its history, | hope to create a
deeper understanding of the context surroundingfdbes of this research; which is beach
boys and their relations to foreign females. Coarsd) the multi-ethnic reality in Kenya, this
chapter also contains a focus on the various ettrmaps living and coexisting in Malindi.
Moving on to the realities of today’s Malindi, iilhbe impossible to ignore the importance of
tourism to this town. Tourism has had a continudergelopment in the area, and it is said it
has for the last two decades been dominated birtal By shedding some light on the
Italians, | want to show how their presence in Madij as both residents and tourists, is
impossible to ignore. Finally, by looking at bedsbys and their relation to the context
portrayed in this chapter, | aim to create a s@lamework for further exploration in the

chapters to come.

The Malindi area

Malindi is said to be historic as it has journeylemugh eras from the time of early Arab and
Chinese traders, Portuguese adventurers, and Eurgettlers. Malindi is peaceful and quiet,
but can also be vibrant and chaotic at times (s@e Inand 2). During the day the streets are
full of people while there are camatatué, andBajaje$ taking people from one place to
another. On the streets, hawkers are trying towge#itever they are carrying around with
them, and people usually exchange a few words wiessing each other. The striking
mixture of Arabs, Africans, Indians, and Europeamshe streets of Malindi creates the
feeling of being somewhere unique. The sounds ochliy English, Italian, languages of
various Kenyan ethnic groups or combinations okéhewill surround you. There are two
principal roads crossing through the centre of MiliTown; one coming from Mombasa and
leading towards Laniuin the north, and the other starting in Malindiatimg for Tsavo

"It is said that the worthatatuderives from the Swahili word for “three” becaiitsesed to cost three Kenyan
shillings to ride in anatatu A matatuis usually a minibus, or other public transpodatin Kenya.

8 Bajaj is a specific brand of motorcycle and, along Witk brandHonda normally refers to any motorcycle,
either for private use or public transport, in Madii

° Lamu is an island about 100 kilometres northeastalindi.
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National Park in the east. The centre of town ligtireely small and easy to navigate through
(see map 2). Malindi Old Town is located in thethemn part of town and houses most of the
Swahili population in Malindi (who are said to beetonly indigenous ethnic group to the
town). The houses in Old Town are built close tbgetcreating small passages between
them. Some of the houses have two or three stoagysmost of them are white in colour.
Mosques are a part of the scenery in Old Town dsaseMalindi in general. The centre of
town consists of traditionadukas® (shops) and larger stores that sell clothes ortradat
equipment, as well as markets were you find freah &nd vegetables of all kinds. Narrow
streets filled with people, motorbikes, ané-tuks?, lead you past houses and stores from one
end of town to the other. The northern part of towrnwhere most of the Western-style
restaurants and supermarkets, especially Italism)acated. You find restaurants that have
signs in lItalian; inviting you to eat or to surfetlinternet. Because of the high number of
tourists in this area there are also more hawksiissaeet-sellers here.

The north and south coasts of Malindi consist @fgbr hotels and several private
houses owned by Europeans. Some live here perntgnehtle others visit once in a while
and rent their houses out to other Europeans fefiteoyear. Therefore, the roads leading
north and south from Malindi Town are quiet and gmypith only fences and various signs
(aimed at thieves) that show there are peopledithere; warning others to keep away. While
the areas closest to the beach are occupied byE&ams, the other side of the roads, towards
the west, is populated by Kenyans. Surroundingalag of Malindi are several settlements,
planned and unplanned, both from the coast provamcefrom up-country. These settlements
can range from small towns to clearings with a faus in the forest hinterland. Immediately
outside Malindi Town you find larger settlementsthwthree-story buildings consisting of
apartments, and various arrangements where peogl@amilies live in separate rooms under
the same roof but share a toilet and a bathrooras@settlements are growing fast and they
have their owndukas bars, and other facilities. Passing these settiésnyou reach more
vegetated areas where you find smaller villagess ih areas like these that Giryama (who
have inhabited this area since the nineteenth pgremd other Mijikend¥ groups live with
their families. Some (mostly of the younger geniergtleave their families and migrate into

urban centres, or the bigger settlements closévldbndi Town. This is what most of the

9Dbukais a small shop, or kiosk, selling a variatiorfaxfd, sweets and drinks amongst other things.

™ A tuk-tukis a mode of public transport in the form of a arotehicle with three wheels, also referred to as a
rickshawin some countries.

12 Mijikendaderives from the word nine, and consists of niosaly related Bantu groups, one of them being the
Giryama.
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beach boys have done; living with their wives ie #ettlements close to town, while their
extended families stay in the hinterlands, contigutheir traditional lifestyle and land
cultivation. These villages consist of huts surding an open space. Around the huts are
plots of land that they cultivate. Maize, potat@esl other crops are grown for subsistence
use. You may find in these villages small churcbesosques as some are Muslims due to
intermarriages with the Swabhili, but the majoritg @ither Christian or they believe in other
Gods or their own ancestors.

The Sabaki Rivér drains its water into the Indian Ocean some kilmesenorth of
Malindi Town. This causes the sea to turn ‘brownthat area. As a result of this, the more
popular and ‘clean’ beaches are found on the ssid#h of town. These are Silver Sands and
The Marine Park (see map 2). One can walk frontdtw centre or take tk-tukor aBajaj
to get there. This is also where some of the bigpgeels are situated; along the roads leading
south, and along the beach called Silver Sandsimfs the white sand here is covered with
seaweed that has been washed ashore from the écearal reef is located some 500 meters
from the shoreline, and is possible to reach by fhuring low tide. Palm trees provide shade
in some places but most of them are within theoumrihotels’ private property along Silver
Sands. There is a brick wall, normally with staiywdor the guests to have access to the
beach, separating the public beach from the hotgbgrties. Silver Sands stretches a few
kilometres south towards The Marine Park. Sepayaitver Sands from The Marine Park is
a place the local residents call Jakuzi. Theregmat rock creating small caves and there are
shallow pits in the sand where water gets heateldyuine sun during low tide. The Marine
Park is guarded by the Kenya Wildlife Service (KWfrsonnel and is an area where the
natural coral reef and sandy beaches are protethede is a small shop here where you can
buy food and drinks, and it is also possible td sem-beds. This is where many of the btfats
are anchored, and where the captains of the bpatglgheir days while waiting for tourists to
accept offers of going to the reef, or to one efiglands close by, in their boats.

Most of the tourists visiting Malindi are to be faliin these areas during day time;
either at Silver Sands, Jakuzi, or The Marine P8dme go for longer walks along one or
both of the beaches. At night time the touristsnmadly move into town; visiting the
restaurants and clubs. The majority of tourists €anMalindi during European winter time;

when it is cold in Europe and warm in Kenya. Beeaokits location along the coast, just a

3 The river is also named the Galana River.
4 The boats at The Marine Park are usually usethfdng tourists out to see the coral reef and éa fene fish.
The boats are therefore so-called glass-bottonsbudiere one is able to see under water while éntid boat.
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little south of the equator, Malindi has rainy seas where the “long rains” are from April to
July and “short rains” during October and Novemlites generally hot and humid around the
year and the average daily temperature ranges eet22degrees Celsius minimum, and 29.5
degrees Celsius maximum. It will get warmer and emloumid right before the long rains
begin, while the lowest temperatures are expergtdoging the rainy seasons. As a result, the
rainy seasons, with their low temperatures, relatéhe peak and off-peak tourist seasons.
Malindi’'s location and climate is a significant, tfie not the most significant, factor of the
position Malindi has as a tourist destination. Mastrists plan their vacation in Malindi
according to the rainy seasons. This affects tbal leesidents as many of them are directly or
indirectly connected to the tourism industry. Mdiia location and climate can also be said to
be relevant to its history and development up uothy; its strategic position along the East
African Swabhili coast has attracted traders andesstsince before the beginning of this

century.

Historical overview

According to historical and more recent archaedalalgreports, it is likely that Malindi was
founded in the early thirteenth century by Arabsaftih 1973:10). These were traders who
came by sea and settled down along the East Afdoast. They are said to have started and
developed Malindi as a town. The dominant religiothe area became Islam, introduced by
the Arabs. The languag&jswanhili*>, developed as a dialect from the interaction betwe
Arabs and the African dwellers in the Malindi aré@hat might be referred to as the
Portuguese era begins later, in the year 1498, wieRortuguese sailor Vasco da Gama and
his crew spent nine days in Malindi before headmgndia (Martin 1973:18). The king of
Malindi and his people initiated a friendly relatghip with the Portuguese. This relationship
continued throughout the sixteenth century, andlred in Malindi becoming the centre of all
Portuguese activity north of Mozambique (Martin 39B). A popular tourist attraction today
is the Pillar of Vasco da Gama; a coral pillar &rdcat that time by Vasco da Gama in
Malindi Town. Malindi was one of the central citiates of the Swahili civilization along the
East African coast (Jamison 1999:949). Mombasaal&s an important centre of trade and
even though Malindi was a real threat to Mombasaha centre for trade) it still did not have

a natural harbour like Mombasa did. Its locationdemat complicated for ships to enter

15 Kiswahili is the Swabhili term for the Swabhili language.
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Malindi. Unlike Mombasa, Malindi was not an islarnehich made it more difficult to protect
the town from attacks on land. Eventually, in thgelsixteenth century, the Portuguese built
Fort Jesus in Mombasa and decided to move theitatépere instead.

In the middle of the nineteenth century the Sutibdanzibar came to control most of
the East African coastal towns, including MalinBuring the Zanzibar period, slaves were
used to help cultivate local products like graiecanuts, bananas, maize, and mangoes
(Martin 1973:57-61). Slaves who were set free,smaped, often “joined Giryama clans” and
settled down along the coast (Brantley 1981:60e Tkxt period to come was the British
colonization of Kenya that started in 1895 andddsintil 1924 (Martin 1973:73). It was not
until the second period of the British colonizatifnom 1925 to 1963, that the foundation was
laid for the most important part of Malindi’'s econg today, that is, tourism. In the beginning
of the 1930’s hotels were built and opened, ancatds/the end of the decade there had been
a moderate increase of tourists coming to Malidhargin 1973:101-103). During the last two
decades of the British period the population of iNt#il grew noticeably, mostly because of
the new European population that had arrived #fterend of the Second World War (Martin
1973:106). Kenya celebrated its independence froitaiB in 1963, which also resulted in
European residents from upcountry retiring andlisgttdown in Malindi Town (Martin
1973:106). Besides cash crop farming, Kenya hdlé I#ource of foreign income. A new
focus on tourism developed in Kenya, aiming paléidy at coastal areas like Malindi.

Population and ethnic groups

The peoples of the Kenyan coast are the Swalulm fArabic and Islamic heritage, and after
them; Mijikenda. Most of them speddiswabhili, but Mijikenda groups (like Giryama) also
have their own languages. The population of Maler@dund the year 1500 was an ethnically
mixed group of people, as it is today, includingigédns, Arabs and Indians (Martin 1973:25).
Arabs were originally the ruling class in Malinds ¢hey governed and owned most of the
shops and plantations in the area (Martin 1973:R&ny of the Arabs who had come to
Malindi did not bring their wives but married inate African women (Martin 1973:27). The
combination of Arab and African is normally refedreo as Swabhili, or Afro-Arab (Brantley
1981), and is usually a debated example of ethiagsiication in African culture (Jamison
1999:952). Another major ethnic group in Malindiliglians (or Asians), who have been

trading along the East African coast from at lghststart of the century, although the exact
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time they first settled down in coastal towns isenain (Martin 1973:27). Giryam& who is

the largest Mijikenda group, probably originatedsouthern Somalia, and migrated south as
the land was no longer sufficient for their slasid &urn techniqué (Martin 1973:76). They
arrived close to the Sabaki River, some miles noftMalindi Town, around the year 1890
(Martin 1973:76). Because an ethnic group alreddye; Galld® had problems with the
tsetse fly®, and hence had to move to another place with tratte, Giryama were able to
practice their subsistence farming close to MaliiMiartin 1973:76-77).

In the very beginning of the twentieth century, Btish, who were ruling at that
time, were continuously harassing Giryama by inticadg a “hut tax” (which was collected
using any means possible) and were also giving a@igy very low priority within the
government (Martin 1973:77). Giryama were scaredjpear in town for many decades
because of the poor treatment they were receivimg British colonists. As a result of this
they did not participate in the economy of Malindver ninety-five percent of all business
transactions were carried on by Arabs and Indidet{n 1973:79). The long term effect of
the harsh treatment of Giryama by the British wed tipcountry Kenyans were being hired
as labourers in Malindi town instead of Giryama (Ma1973:92). Giryama, and their history
in Malindi as well as their relations with otheheic groups, is of importance in learning
about beach boys (who are, as | will get back tosthy Giryama).

There has been an increase in the ethnic diveodityhe population of Malindi as
upcountry ethnic groups have moved towards thetcoh¥enya to take advantage of
opportunities that are offered in the tourism irtdugJamison 1999:951). The language here
is mostlyKiswahili, but also English and Italian, as well as the oigkenda dialects. All
different ethnic groups in Kenya have their ownglaaiges, but most people spd&kwabhili
while interacting with each other in to¥n Many Kenyans in Malindi speak ltalian,
especially those working with tourists, becausé¢hef large number of Italian residents and
tourists here. In addition to dealing with Europgaand other tourists, the residents of
Malindi have to relate to one another. It seenmmase a difference whether you are Giryama,
Italian, German, or from upcountry (for example Alaa, Luhya, Kikuyu, Luo, Kisii), Indian

Kenyan or Swahili. As mentioned, the populatiorKefya is highly multi-ethnic and consists

'8 This ethnic group is both referred to as Giryamd Giriama.

 This is an agricultural technique which involvesting and burning forest to create fields.

18 Galla is the name of the ethnic group that usddhabit the area around Malindi before the lateetéenth
century.

Y The tsetse fly is a large, biting fly who feedstdbod from animals while transmitting diseases.

2 younger people from cities like Nairobi also useiature of English and Swabhili referred tost®ng
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of several groups and sub-groups. An importanofaist tribalisnt’, where each group has a
certain stereotype connected to their ethnicity thast Kenyans are aware of. This is also the
case in Malindi, and people are often prejudgedmieg to the group they belong to.
Somewhat surprisingly | realized that Italian resité also make use of such stereotypes
about Kenyans of various ethnic groups. This becalbowvéous during a lunch | was invited to

through a friend of mine.

| meet with Elisabeth, a house &invorking for an Italian man and his wife living Malindi,

at the beach and | am invited by her boss to hawehl at their house. During lunch the man,
Lorenzo, manage to ask me if | have a husbandl. thesm that my husband is a Kenyan Luo
(from up-country). Lorenzo explains, with ItaliandaEnglish words accompanied by hand
gestures, that he likes “the Luos” and that they“good”. He says that here in Malindi there
are only a few Luos, and mostly “stupid Giryama”c@mmon stereotype about Giryama in
Kenya). Elisabeth is standing by the table and hooepoints at her, saying that Akamba
(another ethnic group from up-country) analaya$® (prostitutes). They all laugh, including

Elisabeth herself, who is Akamba. Lorenzo adds klilatyu (the largest group in Kenya) “are

thieves”. | ask if they have Kenyan or Europearghieours and Lorenzo’s wife tells me that
the next door neighbours are German. Lorenzo satsthey are “stupid too” and that they

have created many problems for him.

The wordmalayais degrading and signifies someone who sells sexmioney (Elisabeth
regularly had sex with Lorenzo as part of her jan)l is something | will get back to in the
following chapters. It seems that Kenyans are hetdnly ones to make use of stereotypes
about other ethnic groups. Aside from ideas abaeheethnic group, there also exists a
division between groups from the coast and the aypry groups as well as divisions
between the European residents in Malindi (as | to# several times). The most direct
impetus behind the ethnic diversity in Malindi fsetattractiveness of Malindi as a tourist
destination and hence the financial opportunitielated to tourism for both up-country
Kenyans and others. Many people from up-countryp Wwave migrated to the coast in order
to find jobs, have grown up here and some of thensider it to be their home. Despite this,

some coastal inhabitants believe that the jobs bel@ng to them and not to the other ethnic

L Tribalism refers to the strong ethnic identityttbae has in belonging to an ethnic group, or sedétribe”,
separating oneself from other people in other ethnpups.

22 A housegirl is more or less the same as a house maiduShal tasks preformed by the house girl is cleaning
the house and clothes as well as cooking and ggrvin

% The wordmalayais used as the Swabhili word for prostitute (ofteferring to female prostitutes).
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groups.During a conversation with a Giryama boy and a Kikawvoman (from up-country,

but working in Malindi) this topic was brought W¥e started talking about jobs in Malindi.

Baraka, who is Giryama, thinks that people fromauptry steal the jobs that are here in
Malindi. Beatrice, who is Kikuyu, says that the yaima would not get the jobs anyway
because of their lack of education. Baraka agtessnmiost Giryama do not value education as
much as other “tribeé* in Kenya. He still thinks, he says, that the jdizse at the coast

should be exclusively for the coastal people (lgkenda and Swahili) and he adds that
most Giryamas want up-country peoples to go backravthey came from. Beatrice tells us

that she has no problem with the Giryama, butdhatdislikes the Swahili as she claims they
always try to con her.

Although both Beatrice and Baraka can see eachroth@nt of view, they nevertheless

disagree on this topic, as do many in Malindi. &sfcom the division between up-country
and coastal Kenyan ethnic groups, yet another ghaspsettled down in Malindi for the same
reasons as the upcountry group; namely Bajuni. Hneyriginally from the southern coast of
Somalia, and the northern parts of the Kenyan c@dsty practice Islam and they are known
to be skilful fishermen. Most Bajuni | met in Matinhave their families in Lamu, a coastal

town north of Malindi, but live and work in Malindiecause of the opportunities related to
tourism. The relationship between Bajuni and Girgam Malindi might be seen as an

example of the difficulties that can arise from Wing side by side at the beach, trying to get
in contact with tourists. | experienced this ong da | was walking along Silver Sands with a
group of Giryama beach boys.

A Bajuni, Captain Isaac, from The Marine Park apptes me and asks what | am doing here
“with all of these beach boys”. This question sedmgprovoke the beach boys as Lolani,
Juma, David and his brother, all start yelling ah lin Swabhili. They object to the way he
talked to me, telling himWe enda! (“get lost!”). Captain Isaac just smiles at themd tells

me in English that they are all jealous of him hmeahe knows me. | feel somewhat stupid
standing in the middle of the shouting-match betwték®m and | try to end the conversation.

After Isaac leaves, Lolani tells me that Isaac &uBi and that they (Giryamas) do not like

%4 |n Kenya they normally refer to ethnic groups @ibés” on a regular basis.
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Bajunis. Lolani says that all Bajuni men are “homagals” and that “they have sex with men

all the time™.

One might question whether it was the tension betwsvo ethnic groups or the relation
between them and me that sparked hostility betwhentwo parties here. It nevertheless
points to what the beach boys portray as a centumy-conflict between the Giryama and the
Bajuni. A few weeks earlier | had also experienttezitension between the two ethnic groups
while having a conversation with a fisherman whalso captain of a boat in Marine Park;
Mustafa. | had asked Mustafa if he was from Maliragfid he told me he is Bajuni, originally
from Lamu. He continued by telling me that Bajuare fishermen, and that beach boys are
all Giryama, and hence farmers. “They don’'t underdtthe beach and the ocean, some of
them can’t even swim”, Mustafa told me. He alsalgaat another reason why he does not
like beach boys is based on a general Kenyan noattratman is supposed to take care of, and
provide for his woman. This is reversed in thetreteships between beach boys and tourist
women, where the women provide for the men. “Ifaandoesn’t provide for his woman, he
is not a man”, Mustafa concluded.

On the one hand it is possible to make use of BA@%9) and his writings about
social organization based on ethnic groups and demigs; where Bajunis are against
Giryama men ‘operating’ within their area. Althougarth refers to social boundaries, it is
nevertheless relevant to compare our situationig@abint of regarding ethnic identity as an
imperative status, constraining all activity (1969 On the other hand, Mustafa points out
that their deviation from Kenyan, or East Africaygnder roles are what makes him dislike
Giryama beach boys. Although the relation betweérya®a and Bajuni, or between up-
country and coastal Kenyans, is portrayed heregative, this may not always be the case. It
might even be said that the tourism industry, dreway it affects people and businesses in
Malindi, may have influenced dynamics between ethgroups in other ways. Jamison
(1999:944), who did research in Malindi, writes hbis observations of inter-ethnic relations
should be understood as having been mitigated toysta. Still, and without having a large
body of material on this, | dare to disagree whienomes to beach boys, as | withessed
several incidents of the quite opposite. At tintegauld appear as if the inter-ethnic relations

were rather intensified as the competition forrdtte and success, in the form of interaction

% There is a high rate of intolerance for homoseigual Kenya; it is also criminalized by law.
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with tourists, would create cliques of beach bogd athers at the beaches. This will be

exemplified towards the end of this chapter as a®lin chapter 3.

Tourism in Malindi

Malindi’s more recent history is connected to tkpansion of the town based on its status as
a tourist destination. There have traditionally roé@o types of tourists in Malindi; East
African residents, especially from Kenya, and ogassvisitors from Western Europe (Martin
1973:249). Since the first chartered flight arrivedValindi in 1965 there have been tourists
arriving from England, France, Switzerland and Gamyn (Martin 1973:250). The tourist
industry was (and still is) the largest single emypl in Malindi, not only because of the
hotel-jobs but also the travel agencies, estateitager agencies, deep-sea services, and
various cafes and shops around town (Martin 198):ZEhe first tourists to arrive, during the
1920s and 1930s, were British, while German investbowed interest in Malindi as a tourist
destination in the 1960s (Jamison 1999:950). haliaegan arriving for the same reasons
during the early 1980s, building more hotels anthldshing tour companies (Jamison
1999:950). By bringing in foreign currency, employilocal residents and making use of
local food and products, tourism was directly iefiging the economy of Malindi and the
hotels were thus increasing the well-being of tlenmunity (Martin 1973:263). Today,
Malindi has a concentration of various facilitieisnad at tourists like curio shops, travel
agencies, internet cafes, bars, restaurants, guesth, as well as hotels and villas of
international standards. The Malindi area has becanmass tourism destination, attracting
people on the basis of sand, sun, sea and (to ertaet) sex (Kibicho 2009:162).

An aspect of tourism in Malindi is the sex-tradent® Western males travel, or move,
to Malindi for this purpose alon&lalayaswork along the beach or in town at night looking
for ‘clients’. Even though you may also find maleogtitutes (both homosexual and
heterosexual) this seems to be more hidden andasabpenly portrayed as the female
prostitution in Malindi. | experienced meeting maai the girls and women working as
prostitutes both in town at night or at the beaghrd) day time.

A day | was walking along Silver Sands | heardiands of mine, Sofia, calling me

and | went to sit down with her and a group of ypwomen.

One of the girls, Helen, introduces herself to me &lls me that she is from Uganda. She is a

hairdresser but she can not make enough money tlmhgo she works on the beach instead
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(meaning prostitution). In Uganda, she says, fitaslike in Malindi; you would be an outcast
as a prostitute there. She says that everythite list stricter” in Uganda than in Kenya. | ask
all of the women what they do during a day likestiihey tell me that they basically sit here
waiting for white men to walk by; often Italianseldn tells me that she is 27 years old and
that this makes it harder for her to attract mdre Says the men tell her she is too old and that
they rather want girls as young as 15-16 yeargief hask her why she thinks that is, and she
says there are several reasons for this. Helentbaysalian men prefer young girls and that
these men are “tricky” and know that they can explee girls easier than the older women.
The young girls can have sex with them as londn@srten have promised to pay for their rent,
buy them a phone or other valuables, she saysr tity have had sex, the men do not keep
their promises; giving them nothing. Helen says tider girls, like her self, know how this
works and will not as easily be fooled; they catewftell if the man is honest, but even then
they do not trust anyone, she says. Helen tellthaeall Italian men want anal-sex and she
asks me if this is normal in Italy. | tell her tHatvould not know. She says that most of the
girls here in Malindi do not want to do this buathhey have to if they want to earn money.
She adds that most of the men do not force girtiotsomething because they know there are

plenty of girls who will do anything for money indindi.

Along with others who depend on tourism, these womave a difficult time when tourists
stop coming to Malindi. The rainy seasons keep mbstem away for periods of time. This
forces hotel-owners and other tourist operatodayenff or send some of their employees on
unpaid leave until the peak-season arrives (Kib20@9:122). Whether a person is directly or
indirectly related to tourism, it is said to be gbuduring low season; where large nhumbers of
unemployed are looking for jobs. Neither Swabhilr Mijikenda can be said to be directly
dependent on the industry, although both are depgrah it indirectly (Jamison 1999:952).
While Mijikenda often work for hotels, restauraatsd as sales personnel, Swabhili have taken
over the transportation in town; buses amatatus as well as local eateries in town (Jamison
1999:952). Indians seem to have benefitted on #esl ior Western groceries, and they run
several of the Western oriented supermarkets inindal It is nevertheless difficult to
generalize on the basis of how an entire ethniugnelates to the tourism industry as a
whole.

It is possible to see the effects of tourism oniMilduring off-peak season; the town
itself becomes quiet, bars and restaurants areyeraptl people tend to stay home in their
houses instead of meeting up in town or in locas bAs mentioned, many of the hotels close

down during this time, and there are only a fewrigis to be spotted in town and along the
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beaches. It is even possible to notice a differendeow Kenyan residents dress and behave
during the absence of tourists, and more impostartie jobs and money they bring to
Malindi. When visiting a Giryama village with myiénd Benny (who grew up close to

Malindi but is originally from up-country), he tolde about this.

On the path back to the main road we encounter rawith long dreadlocks, or “Rasfg”

greeting Benny. | greet him too and | notice thathides something behind his back while
talking with us. Benny tells me after he has gdre he is a “retired beach boy” and that he is
addicted to drugs, which he was hiding from us.reexplains how this usually happens to
beach boys after they “end their career or durow-$eason”; they are left with no money
from the time they have spent on the beach or withungd@’. He tells me how beach boys are
notorious for “wasting” the money they obtain. Coloe season, he says, you will begin to
see them selling their watches, jewellery, clothad other things given to them from the
female tourists. He also says that their entirtudd# changes as well; they physically

transform due to the lack of proper food and traniBenny illustrates by hunching his back).

When tourism is gone, it is thereby said to beblesin the way local residents dress, behave
and act; in this case on beach boys. When focumsirtgurism, it is necessary to take a look at
the biggest group of European residents and tsunstMalindi; Italians. Because of the
nature of this research, and as mentioned in tkeebof chapter 1, | will not fully be able to
explore Italians and their existence in Malindiislof importance however to portray some of

the issues concerning ltalians that | encounteugohg my stay in Malindi.

“Little Italy” on the Kenyan coast

A number of Italians have become permanent, or -g&mnanent residents in Malindi and
many of them own businesses here. In a Kenyannatizewspaper, Daily Nati6h it was
noted how 80% of the Caucasian population in Malsidtalian, while another 30,000 Italian
tourists visit the town every year. At the time #méicle was written there were nearly thirty
ltalian-owned beach hotels, six safari lodges anddreds of private homes in MaliAdli

Large parts of town are dominated by Italian restais, travelling agencies, internet cafes,

% |n Malindi, and in Kenya in general, someone wheavsg their hair in dreadlock is referred to as 4stR”.
2"\Wazungu means white people or European in plural.

28 http://www.nation.co.ke/News/Malindis love hatéaafwith Italians /-/1056/925742/-/8phg56/-/indietml
2 http://www.nation.co.ke/News/Malindis love hatéaafwith Italians /-/1056/925742/-/8phg56/-/indietml
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grocery stores, various companies and hotels. Hsréason, Malindi is by some referred to
as “little Italy”. Some Italians also own a lot @nd and it is rumoured that Italian mafia
make use of real-estate in Malindi to launder mor&ayring a conversation with Mani, the
owner of a small guesthouse in Malindi, he toldhm®/ he views tourism in Malindi, and the

areas around, as a problem.

“The problem is mainly the Italians”, he says; mpieundering, mafia-activity, paying off
the police and governmental officials, prostitut{@so dealing with children), the demand for
drugs, and many other issues. He also talks abmutthe tourists rarely leave behind any
money after visiting, meaning money that can beérnb& local population of Malindi. The
tourists buy “all inclusive deals” at the hoteldjigh mean that they rarely buy food or drinks
outside the hotel gates. Mani continues to stiesgssue, saying that “Kenyans are poor, and
tourism is not really helping”. He goes on to talk how the Italian residents in Malindi have
now started to demand commission themselves fouitewy other tourists (mainly Italians) to
visit Malindi and use the various safari-operatargl shops of different kinds. “They are
taking over the town”, Mani says, and repeats thhowt our conversation how “stupid and
ugly” the Italians are. Mani finishes by asking n@ to mention him by name as he is afraid
of the Italians in town; “if anything were to happkeetween me and an Italian | would not go

to the police”.

Mani obviously sees Italians as the problem. Hevimaked in the tourism industry since it
started thriving in Malindi, and is more sympathet the tourists who used to visit Malindi
in earlier times.As already mentioned, there used to be tourigism fother nationalities

visiting Malindi before Italians became a majorityget this confirmed during a conversation

with one of the fishermen at Marine Park.

| am sitting alone when a fisherman approaches mieagks a few questions; where | am
from, what | am doing here and so on. He saysttbas happy to meet someone from Norway
and that he misses the times, about twenty yearhiagays, when there used to be Germans,
Dutch, and also Norwegians here in Malindi — antlordy Italians. He tells me that he does
not like Italians much. He thinks they have ruirmgsiness for the locals; him and the other
men here at The Marine Park (mostly Bajunis) sgibtwith boats out to the reef and to the
closest islands. Further he tells me that Ital@amists book their trips in Italy — ‘all inclusive’

— through other Italians that live and do busirtem® in Malindi. He concludes that because of

this, the money from tourism does not reach thallpopulation like it used to.
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Besides these issues, that both Mani and the fisrerhave told me about, | also get the
impression that people in Malindi dislike the lgs and their behaviour (at least when
talking about them). Walking along the beach witme of the beach boys; Baby Rasta,
Bond, Brian, and the older Jacob, they told me alhow they all view Italians as “sex-

crazy.”

Bond tells me about an older white male havingwih a Kenyammalayain the water, close
to where we are standing, the day before. He iedighat people did not object to this because
the man was white; assumed to have money and tieredspect. The others remind him of
the time an Italian film-crew had set up the makiriga porn-movie just at the north end of
Silver Sands. The male actors were Italian andahmales were Kenyan women. They all tell
me that nothing was done to stop it and that pewple just at the beach watching during the
filming. Baby Rasta says that this would never hbheen tolerated if the producers of the
movie were Kenyans, but since they were Italiarody would say anythirig

A few days later | am sitting in the sand with asfethe boys who work at Marine
Park renting out sun-beds. He points to a Kenyamavoand a white man with a group of
children sitting close to us. James tells me thatwhite man, an Italian, paid off the former
(Kenyan) husband of this woman to leave her andkitie they had. The man wanted to
assume the role as her husband and the fatheeafhildren. The former husband left, and
now the Italian man is the new husband and fatlenes tells me that there are many similar
stories around Malindi about how some white mentpaywomen’s husbands to leave so that

they can take over.

The fact that Italians, and probably other touriatdimes act inappropriate according to local
traditions and rules, may be seen as increasingié¢igative aspects of tourism in Malindi.
Along the lines of Bourdieu and his notion of syrid@ower and capital (1990 [1977]), it is
possible to suggest that being white in coloul mrzungy automatically provides power to a
certain degree. What is more, being Italian in Ki@limay also convey another symbolic
power as ltalians often relate to local Kenyan desis as their bosses or superiors. A
majority of Italian residents own restaurants, lmter other companies where Kenyans are
employed. Italian tourists are usually guests aelspcustomers at restaurants and bars, and
often friends and relatives of residents who owaitesses in Malindi. This is an important

factor in the relation between Italians and otlesidents in Malindi. Although all tourists in

*There are the strict rules, concerning behavicomgthe beaches, based on the predominant Isl@figéon in
Malindi
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Malindi are not Italian, and neither are all of tharopean residents, it is relevant here to
focus on ltalians as they are the dominating Ewappeationality. Relating it to the
relationships between beach boys and tourist woinenimportant to point out that most
European women who are in relationships with Kenlgaach boys in Malindi are in fact

[talian.

Giryama beach boys in Malindi

During my stay in Malindi, and my interaction witeach boys, | realized that only a handful
of the beach boys are Swahili or Bajuni while thejarity of them are Giryama. This is
different than what is portrayed by Peake (198%)¢ wid his fieldwork in Malindi on beach
boys and their relationship with the Old Town eiddretween 1981 and 1982. Peake
(1989:210) writes that beach boys are from differethnic groups with a significant
proportion from Old Town (where a majority of tresidents are of the Swabhili ethnic group).
| did not encounter Swahili beach boys who intexdotvith female tourists in the form of
romantic relationships. | did however come acrogsva Bajuni men who had, or used to
have, relationships with elderly white women. loatealized the close bond within the ethnic
divisions, especially related to beach boys, assd®eake (1989:211) when he writes that
although there is little trust between these yquities few trusted friends are almost always of
the same ethnic group. An example of how tourisnmy daectly affect the interaction
between ethnic groups in Malindi, is a story | w@lsl by a beach boy named Jonny at Silver
Sands.

| ask Jonny how “business” is going and he tellstina¢ it is going well; he did some business
with a Scottish man the other day. He managed tsupde him to book a safari-trip which
means that Jonny gets a ten percent commissidmeqgfrice paid for that trip. We talk some
more and Jonny tells me there was a fight yesteati&jlver Sands between a Giryama beach
boy and a Bajuni beach boy (Jonny is Bajuni himsélivo beach boys had taken a few
tourists out to the reef together. When they gatkb® the beach after the small trip, the
tourists gave the payment to one of the two yourg.rithe other ‘snapped’ the money out of
his hand and started running (which one was Giryamd which one was Bajuni he did not
know). The two boys ended up in a physical fighd ather beach boys had to get in between
to stop them. Jonny explains that Silver Sandsvisled into a Giryama area and a Bajuni
area. The former is bigger because there are moyar@a beach boys than there are Bajuni

beach boys.
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This story provides an example of how tourism iefloes the local society, in this case
particularly the ones that work on the beach. Recpwhat Jamison (1999) wrote about
ethnic groups in Malindi coming together in relatito the increasing tourism is here, in
contrast, actually proving to have an additiona&lding effect. In this study, the focus will be
on Giryama beach boys as they were the ones bdatdw and learn about during my stay in
Malindi.

Summary

As this chapter is intended to provide a basidherother chapters, an attempt has been made
to offer accounts of geographical and historicatanal concerning Malindi. In looking at the
position of Malindi along the Swahili coast, itstary of being a centre for trade highlights
the aspect of including history in current studigse ethnic diversity in Malindi and in Kenya
in general, further implicates the need to incl@dlenicity when doing research on beach
boys. The beach boys | encountered are Giryamaaanithey have their own history and
relations to other residents of Malindi their etityi is of importance. Tourism has also been
enhanced as relevant to this study, in partichlargreat majority of Italians that have also, to
some degree, settled down in Malindi. With its widhistory, mixture of ethnic groups and
nationalities, prevailing presence of Italianswal as being a popular tourist destination for
East Africans and Westerners, Malindi is home targe number of beach boys. They are as
much a part of the scenery of Malindi as the tasir@d European residents, as well as other
local residents. In the next chapter | wish to oarthe focus for now; aiming to provide a
thorough presentation of the beach boys in questionhighlighting such aspects as
appearance, behaviour, and the general presentaitisalf along with private notions and
actions in general, an attempt will be made torpgra comprehensive picture of beach boys

in Malindi.
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Chapter 3
PUBLIC ACTIONS AND PRIVATE NOTIONS

In this chapter | attempt to describe beach boystHic style and appearance, using Hebdige
(1983) and his notion of style as intentional comioation. The ways in which they interact
with one another as well as the levels of orgaionadtetween them will be enhanced by using
Jenkins (2004) and his ‘good to think with’ distino between groups and categories, as well
as Goffman’s (1959) notion of teams. Leaning ondpproaches to “why people do things
they do”, suggested by Holy and Stuchlik (1983yjll exemplify the value of distinguishing,
and looking at the relationship between, peoplet®as and notions. Focusing on how beach
boys present themselves to others, through behaamliappearance in relation to their own
statements concerning motivations and goals, | nugkeof Goffman (1959) who draws on a
theatrical angle and dramaturgical principles armahcepts. He looks at how roles,
presentation of self and impression managemenfuamigiamental features in every society,
while | attempt to demonstrate such an approadieémh boys in Malindi. Along the lines of
what Kibicho (2009) points out, beach boys maydid & act on ideas of masculinity as they
perform what might be said to be a more feminirie no their relations with foreign women.
In the process of exploring their actions | herguarthat the inclusion of myself in the text,
especially in relation to empirical cases, is vitalthe prospects of attaining honest and

balanced accounts of the beach boys | interactdd wi

Beaches and boys

It is early morning and a light breeze from theastenakes the heat from the sun seem less
intense. | am walking along Silver Sands beach tdsvthe area where the big hotels are
located. As | stop to take off my flip-flops andmgethem in my hand, | can hear someone
shouting ‘tiao! ciaol I notice the voice coming closer as the persdnyisg to catch up with
me from behind. | turn around. A young man is smgilat me. He say<iao bellal He is
wearing beige shorts and a black tank top matchisgkin tone. | tell him in English that | do
not speak Italian well and | greet him in Swahiktead; habari ya asubuhi?(“how is your
morning?”). He seems to be delighted by this aligl tee that he is Bajuni, originally from
Lamu. As we continue walking side by side he asherer | come from. The question is

followed by a row of other questions such as whaname is, where | live, whether | am
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alone in Malindi and so on. While trying to answhe questions he touches my hand and tells
me that he thinks | am “very beautiful” and thalolok nice”. Unsure of how to respond to

this | smile and look away, spotting Jacob, anofdan | had talked to a few days earlier.
Jacob comes over to greet me and takes the atteamtiay from the man | was speaking to.
Both of them are trying to talk to me, ignoring lke@ather completely.

The beach is curved and as the three of us roumadmer, a long stretch of sand
appears; with the ocean on the left side and theldon the right. From afar, people on the
beach look like small dark spots against the brigimd. As we walk closer | notice a cluster of
about 20 to 30 young men standing around the sagiteading up to Karibu Hotel. Others are
lining up by the brick wall separating the publieaeh from the hotel property. There is a
uniformedaskari standing on the brick wall with a baton in his thaHis job is to make sure
no one, apart from the hotel guests, touches theowanters the hotel property. | leave the
two men | was with and walk into the crowd of mehew | recognize Baby Rasta and Bond
from the other day. Both of them are young; inttle@irly 20s. They have dreadlocks and their
clothes look dirty. None of them are wearing shoageet them and ask what is going on.
Baby Rasta tells me that there are “new arrivadglay and that this means “business” for
them. We stand here for a while, looking up atttheists sunbathing and walking around on
the elevated plateau marking the beginning of thiellproperty. In addition to all the men
there are a few women here too, some with baskdtsiiband others carrying clothing and
souvenirs. Suddenly something happens and the @ephding next to me start shouting
while running towards the stairway that leads uphe hotel; a female tourist is moving
towards the stairs, heading for the beach. She séerbe Italian because both the men and
women at the beach are trying to get her attentidialian; “Bella! Come stai? Tutto bene?
Mona Lisa! Vai a safari? Bella donrizt.

| leave the crowd of people and walk by the watet plan to cross the Jakuzi area,
over to The Marine Park, before the water risesarl already see several young men with
dreadlocks sitting in the dark caves carved in® fibhck. Some of them shout to get my
attention and | smile and wave back. | can seecbtteem getting up and walking towards me.
He tells me that his name is Simon and | tell hbowt myself while we continue walking in
the direction he came from. He asks me if | wargitalown with him and talk. | accept. He
introduces me to a woman he says is his sistethandbaby, sitting on a rock in one of the
caves, attempting to sédhanga?’ and bags to tourists passing by (later, | realiz it is in
fact his wife and child). We sit down a few metésm them. On the other side of us, two

young men with dreadlocks are leaning on the roglish of them holding a beach-bag. | am

* Translated from lItalian to English; “Beautiful! Waare you? All well? Mona Lisa! Go on safari? Béfalt
woman!”

32 Khangais a printed cotton fabric, worn by wrapping iband the body, used by women, and occasionally
men, in Eastern Africa.
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guessing the bags belong to the two older womemirigatn one of the natural pools of water.

| greet the boys and they talk to Simon in Giryaiffae two women get up from the pool and

walk over to the boys as | predicted. The two cesthen pass us without saying a word or
giving us a single glance. Simon comments thazunguare very jealous”. After talking for

a while, and watching the water rise some morexdide to keep on walking towards The

Marine Park and | say good bye to Simon for now.

The Marine Park is a closed off area with sevees#d and a smatiuka facing the
beach. The captains of the boats sit in groupsrugeshade provided by the trees closer to
the road. Some of them wave and greet me in Swasili walk by;“Mariamu! Miriam!
Habari ya mchana?(How is your afternoon™?) | greet them back. &cé thedukaand chat
for a while with the men inside as | buy some watdthough it is after lunch-time some
tourists are dining at the plastic tables placetsida in the shade. Others are lying on the
rented sun beds that belong to The Marine ParkeSathe young boy renting out sun-beds,
call me over. | sit down with him and we talk fowdile. He is aware of my project in Malindi
and has told me earlier that he wants to help mewAmeters away from where we are sitting
is a couple; a young Kenyan man with dreadlocksaantfalian woman who looks to be in her
40s. James tells me that the man is a “famous beaghcalled Frank and that this is one of
his women. | nod and say that | would love to bk ab speak with him some time. We
observe the couple for a while before James calisoFrank and asks him in Giryama if he
has any stories for me (pointing at me). He exgldinefly about my project (still speaking
Giryama so that the woman next to him does not nstaled). Frank laughs and seems
surprised. He shouts back to James, while smilingeg that he would love to give me some
“stories” but that he will have to do it anotherdiso that the girlfriend will not “feel bad”. |
smile, but avoid saying anything to Frank; afrdidttl could create problems for him. James
tells me that “these women”, meaning the femaleista) “are very jealous” and that | can not

expect any conversation with their boyfriends wktiey are there.

Out of all the boys, men, women, and also yountdadm, spending time on the beaches of

Malindi, | found it difficult in the beginning toirsgle out beach boys in particular. | quickly

realized that the term beach boy is in Malindi oftesed to describe all men that frequent the

beach, in this case Silver Sands. | was mainlyrésted in finding beach boys who were

already involved with female tourists romanticadlyd | had a vague image of how they

would look like. This was based on reading othacsounts of beach boys, both in Malindi
and elsewhere (Peake 1989; Brown 1992; Pruitt aadeéoht 1995; De Albuquerque 1998;
Dahles and Bras 1999; Herold et al. 2001; NyanzleR005; Kibicho 2009) and relates to

what | will get back to, when using Jenkins (200dpout groups and categories across
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national borders. | had no problems getting in kowith beach boys at Silver Sands or in
town, that is; the ones withoutnazungu Rather, the problem was getting in touch withdbea

boys who were already engaged in romantic relatipsswith female tourists; they were

either together with their tourist girlfriends, whi made it difficult for me to approach them,
or they did not seem interested in talking to mesite this, 1 quickly learned how to point
out a beach boy already involved withmzungu he would not seem interested in talking to
me, he would wear certain types and combinationdathes and he would be ‘flashing’ his
money in one way or another (wearing accessorreésng expensive cars or motorbikes, and

frequenting tourist restaurants and bars).

Appearance and style: ‘the real deal’

Beach boys typically wear Western clothing as dessthad the other residents in Malindi.
During the peak season beach boys often wear lodgbaggy shorts of different kinds
combined with tank tops and t-shirts, while durthg off-peak season they at times replace
the shorts with jeans. Flip-flops and sandals,moiitebright colours, are used at the beach and
in town, while sneakers are more common duringadtigoeak season. Bright colours like
green, blue, yellow, red and pink are often favduaenong beach boys. Silver and gold
chains, rings, and bracelets are very popular aedwern with pride. Other accessories
include sunglasses and fanny packs, this alsoigmtocolours. Schoss (1996) has studied the
way tourist guides and beach boys in Malindi dre3ise writes about how beach boys
consciously combine their clothes into a specifid aentifiable style and notes that the style
they have often consists of outlandish and unergecbmbinations of colours and patterns of
clothing and accessorizes (1996:168-171). Furthe¥mstyle, as intentional communication,
attracts attention and demands to be seen by atheosding to Hebdige (1983:93). He writes
that communication of a significant difference, d@ndher a certain group identity, is the
particular point behind all subculture’s use olest{1983:93).

| suggest that the accounts of “dressing well” magéartin (1995), who has looked
at the city of Brazzaville in Kongo relates to ttantext of Malindi. Martin (1995:155) writes
that personal display of dress was essential imcesteg power as well as in statements of
identity and well-being. He further notes that whilew clothing was being introduced by
foreigners, they were being embedded into an exgjgbractice of social distinction, rather

than creating new ones (1995:157). Concurring to awy findings in Malindi, Jamison
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(1999:15) notes how Giryama beach boys were péatiguinterested in fashionable items
connected to Western culture in an obvious way.fuither explains how experience and
evaluation of interaction with tourists and thensumption lifestyles is combined with beach
boys’ own appraisal of style, quality, and featu(@899:16). In Malindi, beach boys make
use of western clothing, and creating their specdéimbinations of them, on the basis of their
own values and lifestyle. Beach boys have the éésifit in with the tourists’ style and what
is more; specifically enhancing what is perceiveatiractive by female foreign tourists, such
as having a fit body and growing dreadlocks.

It is important to note that this style; shapingittbodies and combining clothes and
specific accessories in a certain way, is largebden possible through having access to
money. Beach boys mainly gain access to this thrdugndships and romantic relationships
with tourists. The irony here is the difficultidsety face in achieving that same attention, and
further trust, from tourists without this specifityle in the first place. There are nevertheless
certain traits nearly all beach boys have in comndMaking their bodies fit (although this
may at times be problematic without the means t@esperly) and styling their hair does not
cost as much as new clothing and accessories. béasth boys also seem to have adopted a
neo-Rasta identif§. They typically wear their hair in dreadlocks &sult of letting the hair
grow naturally without combing it) although theme @ few exceptions of this. Kibicho, who
has studied beach boys in Malindi, notes that toesof them dreadlocks signify sexual and
erotic powers, marijuana, naturalness and thedttmar from all forms of power (Kibicho
2009:117). Prevailing during my stay in Malindi wdse use of nicknames referring to
famous reggae artists from Jamaica and the popularreggae music amongst beach boys.
Aside from this, and perhaps more importantly, svgaveral times told by beach boys how
their dreadlocks attract female foreigners whicousth be added as an additional motivation
for this specific style. In relation to Jamaicaratie boys’ use of a Rasta identity Pruitt and
LaFont write that it provides a model of masculirtthat is not dependent on disbursing cash
(Pruitt and LaFont 1999:432).

As mentioned, style is the major external dividérbeach boys who have foreign
girlfriends and the ones who do nBeach boys without foreign girlfriends often walare-
feet and wear clothes that are dirty as opposédet@nes with foreign girlfriends. Moreover,

their approach to tourists is being perceived asenuesperate than the other’'s. Having

¥ Rasta is short for Rastafarian, and is basedBiack religious movement and sub-culture that wsialgished
during the 1950s in Jamaica.
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established this along with observing them in towhthe beaches, and in restaurants, it

seemed like things were set to change and thas lavaut to encounter ‘the real deal’.

After lunch | head back to Silver Sands. | see BRhgta and Bond together with a few other
boys and | walk over to chat with them. They ategalte short, and except for Bond, every
one of them has dreadlocks. | can tell that thes dalking are Giryama by the language they
use amongst themselves. It is calm by Karibu Hote¥ and the boys walk over to sit down
under the shade provided by the stairway. As | valkards the stairway with the group of
boys | recognize a young man | had seen in towemadays earlier; holding hands with an
older Italian woman. | had remembered his face rfigpphat | would get a chance to talk to
him another time. He smiles and walks towards méewte starts laughing. He is not very
tall, with a shaved head and a fit body. He loakbé in his early 20s and is wearing a bright
blue t-shirt, that seems to be very tight on hipargbody, and long military-patterned shorts
with plastic flip-flops on his feet. | also notitee silver chains around his neck and wrists. He
is still laughing when he reaches me and asks gligénif | “remember?” “Remember what”,
| ask him. He then says that he knows | saw hini Wit mzunguin town the other day. |
laugh and tell him about what | am doing in Malinde says that if | want, | can meet him for
a drink later that day; “bring your book, | willltgrou many stories”. He asks for my name
and tells me his name is Lolani. | give him my paerumber and he repeats that he will let
me know a lot about hisyanyaqgrandmothers, referring to his foreign ‘girlfriesig

We are interrupted by Baby Rasta and the other bdyswave at me and yell that |
should come and talk to them. Lolani says | shdelep on walking, but | tell him that | will
go and greet them again. He walks with me ovehéoeight boys squeezed in under the stairs.
They make room for me and | sit down with them whiblani stands out in the sun. We talk
about my interest in beach boys and their lifehditgh some of them seem intrigued, while
the others seem uninterested, they are more foaus@iving me compliments on my looks;
“sura yako ni mzuri safia(*your face is very nice”). They joke with me anthr$ talking
about sex while pointing out parts of my body taleather. Not knowing if their intention is
to make me uncomfortable, | ignore it. After a whilget up to leave and Lolani decides to
walk with me towards Jakuzi at the end of the beAshwe walk by the edge of the water a
tourist couple jogs past us in their swimwear. boktops and turns around to watch them. He
asks me what | think of the woman’s bum. | tell hmat | think it “looks good”, but | can not
help laughing a little. Lolani says that he think8ooks great; with an ass like that | can have

sex with a woman five times in a row without probg®.
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Secret society

In the process of getting to know various beachsbobynoticed that the topic of any
conversation usually entailed sex or sexual matt@osversations with me included were no
exception. There was an over communication of demasdters. Relative to beach boys is
Goffman’s (1959:79) introduction of the term “parftance team”, referring to any set of
individuals co-operating in staging a routine. Gudh (1959:104) writes that if a performance
is to be effective, the co-operation making thisgble is to be kept concealed; something of
the character of a secret society. If indeed béagls fit into the idea of a secret society, the
difficulties concerning outsider’s access to sudoeiety is made even more prominent. My
own experiences regarding beach boys in Malindi medgte to what Goffman poses as an
informal initiation device employed by a team; thatteasing, to test the capacity of an
outsider or a new member (1959:217). | suggestttigabeach boys’ constant focus on sex in
relation to me, and what | perceive as a testteeldirectly to this. Further, the core of this
issue conveys the centrality of my own role durimgraction with Malindi beach boys. It is
fruitful to place this within the context of thesdursive aspects of producing cultural
representation, and the general trend towards @fgadéion of who speaks and writes, when
and where, and with whom, in ethnography (Cliffarddi Marcus 2010:13). As mentioned in
chapter 1, this wide and complex discourse withi subject of anthropology points to the
decision of placing myself in the text. Ignoring mofe in any given situation would be, if not
deceiving, avoiding the potential influence | miglatve as well as reminding the reader of the
subjectivity impossible to escape as an anthropstiogncidentally, it here also works to
highlight me as an outsider in dealing with a sewhyi closed collectivity, possibly adding

another dimension to this study of beach boys.

Models of interaction

The workbeach boys do at Silver Sands is the reason why sinthem at times refer to
themselves as beach operators; they approachttans ask if they would like to go for
safari, safari-blué”, see the coral reef or just have a guided tounratdown or in some of

the villages. They are basically offering their vie#s to tourists on a freelance basis.

3 Safari-bluerefers to a trip with boat to visit one of theaistis outside Malindi.
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Considering the large number of beach boys, andirtiieed area they can operate within, |

was curious to know whether there was any formrgaoization amongst beach boys.

| am walking along Silver Sands and again | meé aibig crowd of beach boys waiting by
the brick wall up to Karibu Hotel. | ask a coupletlee men that are standing next to me about
how they are able to talk to tourists when theyehttv compete with all the others to get a
chance. One of them explains that they have araystethe early morning, around 7 am, they
all meet at the beach to draw numbers. The humheigets indicates where you are ‘in line’
to approach tourists. Number one gets the firsiodppity (to approach tourists) and so on.
When the numbers are done, it is free game. Andibgrtells me that you might as well go

home for the day if you pull a number higher th@mo? so.

In addition to having a number-system the beadisis divided into areas; as | will get back
to shortly, nearly every beach boy ‘belongs’ tpadfic area. Fights and confrontations may
erupt if a beach boy goes outside his area andappes tourists for the purpose of selling
tours of different kinds. Even though | have selis happen several times without any
confrontation, | have also witnessed episodes whhkgeies of beach boys started fighting
because of this. One of these times | saw a beaglby KaribuHotel approaching a female
tourist, asking her if she wanted to go for safatihough she was not accepting his offer, the
beach boys | was sitting with started shoutingimt in Giryama. The men ended up in a loud
discussion with the beach boy who had approachetbtirist and he finally left the area after
defending himself verbally. It is productive to goane this incident to what Goffman refers
to as a “scene”, or “creating a scene”, where dividual acts in such a way as to threaten the
appearance of consensus within the “team” (1959:2%When one of the beach boys,
seemingly aware of the rules on the beach, acteisnmanner he may consequently affect

their (future) interaction with tourists at Silv@ands.

Some scenes occur when teammates can no longertenanne each other’s inept
performance and blurt out immediate public criticief the very individuals with whom they

ought to be in dramaturgical co-operation (Goffrt869:210-211).

These cases show clearly which beach boys areditdgether more strongly than others.
Normally it may be family ties and friendships, @rcommon past that links beach boys to
each other. Most of the beach boys at Silver Samnelsof the Giryama ethnic group while

there are some belonging to Bajuni and Swabhili ietignoups as well. This may also be a
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source of separation between beach boys. Bajuchbaays are ‘confined’ to the north end of
Silver Sands, away from the big hotels, while thedie part of the beach is considered a
Giryama area. | assume that Jakuzi is a Giryamea asewell, because of the Giryama beach
boys who are operating in this area (though | wagentold this explicitly by anyone). The
dividing of the beach into areas was confirmed myia conversation | had with Lolani. He
told me that beach boys in Malindi have a chairwao divides the beach into certain areas
and that they at times come together to go thrabglrules. Despite this, he says, there are
many beach boys who do not respect these ruleg@arte within other’'s area. Leadership,
apart from a chairman, who in turn was an emplateane of the respective tour-companies
in Malindi, was a vague aspect of the beach bosgamization. Rather, it was specific skills,
such as seducing foreign women (which again woegdl lto increased material wealth) and
having the ideal appearance that was vital to thg other beach boys interacted with you.
Being of the same age, more or less in their gargnties, beach boys would focus on skills,
appearance and experience before seniority. Ftanos, Kavu, a former beach boy well-
known to both Lolani and Juma, was someone theyrta they had looked up to since they
were younger. He was successful; living in a bigdeoand driving a nice car; both bought by
his Italian ‘girlfriend’. Juma once told me that Waused to be “very big” (well-built) and
that they (him and other beach boys) used to watkambecome as “big” as he was.

While Goffman (1959), with his notion of a teamgdmot consider a group in relation
to a social structure or social organization btheain relation to interaction, Jenkins (2004)
looks at social identity, both individual and calige. He defines collective identification as a
plurality of people with similarity among and bewwve them; people with something
significant in common (2004:79-80). One may sugtjest being a beach boy indicates taking
part in a collective identity. Jenkins (2004:81)ranluces two different ways of looking at
interaction; one is where the members of the ctliég identify themselves as such, while
the other is where the members are ignorant of lb&ir own membership and the
collectivity itself. Using this as a basis, Jenkimakes a conceptual distinction between
groups and categories. While group identity is pheduct of collectivanternal definition,
categorization is a result of collectivexternal definition (2004:82). The group and its
members are the ones to define and identify theraseds opposed to a category which is
entirely defined by others without the membersip@dting. Applying this directly to beach
boys, one might pose the question whether beach i@y be seen as a group or a category.

It is here necessary to make the distinction betwesach boys in general and beach

boys in Malindi, the latter being the obvious focAdthough beach boys around the world
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might be aware of the category they are placedyionthers, as a collectivity across national
borders, | would argue that they relate to Jenknution of a category, and not a group. On
the other hand, beach boys in Malindi relate méweety to what Jenkins defines as a group,
although they can not be said to be ignorant otHiegory they are placed in by others. They
seem to view themselves as belonging to a groupegsclearly have relationships with, and
recognize, other members of the same collectitdtly and Stuchlik (1983:45-49) argue that
the only way notions, that is the actor's knowledgehe natural and social world, can be
related to a collectivity is through assuming ttiet members share roughly the same notions
and principles for organizing them into sets, systeand models. They further characterize
groups by having a certain degree of shared knmeledvhile the concept of sharing
nonetheless opens for the perception of the indality of notions (1983:50). Whether
collective or individual notions, Holy and Stuchljoints out that any study of social
phenomena is a study of the relationship betwediomoand actions (1983:81). With this in

mind, | proceed with what is usually seen to beredim anthropology; observable actions.

Beach boy parties

| spent a lot of time with Lolani and his cousirmhuas they over time became my closest
friends amongst the beach boys. Juma is tall comapar Lolani and has short dreadlocks. He
is also a fan of silver and gold chains and brasebnd he would at times wear a green and
pink fanny pack on top of his outfit; usually costéig of a t-shirt, long shorts and flip-flops.

They one day invited me along to a party for belaais in Malindi. This party takes place

once a year and is hosted by one of the local @perating companies in town. | was unsure
whether the manager of the tour-company hostingptmgy was in fact the chairman that

Lolani had earlier referred to. Juma and Lolani tedkied about this party for weeks and they
told me it would be a celebration of this year'slpseason. Drinks (two beers each) and food
was to be paid by the tour company as apprecidtiothe business beach boys had brought

them in bringing tourists to their offices in town.

It is Saturday and the day of the beach boy-pasylLolani and Juma call it. | meet them
outside town around noon and we take Bagaj for a few minutes into a village beside the
main road. We enter something that looks like allspudp, but it is more a shed with an empty

bar inside. | sit down at one of the two tablesdasvhile Juma gets drinks for us. It is midday
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and really hot. Outside some women are cookigali’® in a large pot placed on the fire, and
by the fire some men are grillingnbuzi na kuKu(“goat and chicken”). As we sit and talk,
more and more beach boys, both strangers and dthave met before, come inside and greet
us. | notice that Lolani and Juma seem to be vesdpected amongst the others. Some are
asking Juma to buy them a drink, which he does,ahdrs just want to chat. All the beach
boys present are after a while called into a mgdhat is being held outside by their host; the
manager of the tour-company. | get up to follow Iblogs outside but Lolani tells me that | can
wait inside for them and that the bartender willkengure that no one bothers me while they
are in the meeting. | sit down and wait for thenfitésh. An hour passes and Lolani comes
back to the table while Juma walks around talkm@ther beach boys. Some of them have
started drinkingnnazi® and are already drunk. Others are smokingngf’ and are high. The
food is served and we all eat a lot. The tour-camp@anager comes over to greet us at the

table and takes a few minutes to joke with Jumalanhani before he leaves.

It was obvious that both Lolani and Juma enjoyes dttention, both from the other beach
boys and also from the tour-company manager. Therg \pleased with their own efforts this
season, and there was not doubt about their succgemneral. Experience and skill, with the
outcome of success in terms of having at leasfamggn girlfriend, seemed to be essential in
being regarded highly by others. Beach boys oftad $mall groups of friends that they
would relate to. These ‘cliques’ were often a cambion of more or less successful beach
boys and there would usually be harmony and friaedk between the different groups. Less
fortunate beach boys, the ones with less moneypéad;s would rely on the more fortunate
ones to assist them in buying drinks and mealsadbws occasions. As Peake (1989:211)
comments in his study from Malindi aside from havimaluable European clothes and
possessions, status came from being generousdo lmthch boysAlthough being successful
as a beach boy would harvest the respect and admiet other beach boys, there were also

times where one could question the reality of this.

I am having lunch with Lolani and Juma at the uglate in town. A boy comes over and
tells Juma something in Giryama. Both Juma andriidt@ok surprised and tell me to get up
and that we are “going to check out something”. W&k over to a big pub that is normally

empty. There is a lot of noise and several mers&@eding by the entrance. We enter the pub

% Ugali is one of many names for a typical East-Africashddf maize flour and boiling water cooked into a
dough-like porridge.

% Mnaziis a homemade alcoholic drink extracted from coten

37 Bhangiis a version of cannabis.
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and | see most of the beach boys | have met inndaklong with many others who also
appear to be beach boys. | ask Juma what is goirend he tells me that this is a party for
beach boys celebrating that the season is comiag &nd. | ask Lolani if they knew about the
party and he says no. Seemingly annoyed he sayshisais “typical”, and that the others
“always” try to exclude them (meaning him and Jurinajn “these things”. He then laughs
and tells me; “but now we are here, and even wiilt’yThey find a table for me to sit down
at and Juma goes to buy drinks for the three offbere is not much space, and the two big
rooms in the pub are filled with beach boys — nafsthem with dreadlockand the usual
outfits; tank-tops or t-shirts, long shorts, flipfis and various accessories. Lolani explains

that the party is for beach boys from Malindi, Waté®, and Jacaranda

The fact that Lolani and Juma were not invitedht® party, and did not even know about it, is
significant to the understanding of how beach baeithin the same area relate to each other.
The usual disagreements were over potential cussgyrnaurists that would potentially pay
them as guides or facilitators for safaris, thadinhg of commission and the particular areas
of Silver Sands. Having several foreign women, &edce more material wealth, would
usually increase the status of a beach boy. Atgités could also lead to jealousy and
competition amongst the beach boys | got to knowsgdite this, | seldom experienced
backbiting or direct confrontations between beaaystand there seemed to be a basic respect
between them at the beaches and in other placds auidars and restaurants in town.
However, | knew that they were extremely carefuhvimcluding me in this, and it was only a
few times | heard stories about how “stupid” otbeach boys were. How one behaves and
talks, and who one interacts with, also seemedvaaleto ones status within the group.
Adding to this, the intricacy of my own correlatiombeach boys at Silver Sands, in particular
Lolani and Juma, would at times leave me in peiptesoncerning my effect on various

situations.

| am sitting under the stairs up to Karibu Hotejdther with Baby Rasta, Ziggy, and three
other beach boys. We talk about tourists and Norwagy are curious about what | do and
how I live in Norway. The boys are discussing everyrist walking by on the sand. They
compare the male bodies with their own — oftenéathd discussions, and they discuss and
compare the female bodies to my body. Again, sétxdgnain topic of the conversation. After

a while, Lolani and Juma arrive at the beach tagetluma greets me and sits down with us a

%8 Watamu is a small town some kilometres south ofiMa
% Jacaranda is the name of a beach sited betweéndilahd Watamu.
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few minutes before he walks over to Lolani who saisdown further away, barely giving us a
nod. Around midday | get up with the plan of gotogown for lunch. Lolani and Juma get up
too and catch up with me. Lolani says they wanwatk me back to the road and geui-tuk

or aHondd"® for me. | ask him why they did not sit down witherand the other boys like they
usually do. He replies that he does not like sofrtbebeach boys | was sitting with (without

naming anyone) and that he did not feel like gtimth them even though | was there.

Whether or not | influenced the situation, an dffoms here been made to show the
ambivalent sides of being successful as a beach boy only harvesting status and
recognition but having to handle slander and jeatoProving to be somewhat organized,
beach boys occupy a significant part of (beach® iif Malindi. Not counting the obvious
interaction with tourists on a daily basis, beadysare known for behaving in specific
manners when out in public. Leaving the topic dfemtive organization for now, | will move

on to the essential aspect of behaviour.

Macho-boys

As part of their appearance, beach boys may betsaldape their identity through behaviour
as well. The particular manner in which conversations weredacted is worth noting; the
boys would raise their voices to the verge of pelland they would laugh very loud. Body
language as well as hand gestures were usualkge part of communication in general. To
use Goffman (1981:1-2) and his language of perfaceaone should be reminded that
individuals’ responses to events in the presencetlérs carry various implications and
meanings. Accompanying this, | am concerned with (tie)actions and behaviour of beach
boys, in particular Juma and Lolani, with whom éspmost of my time.

The three of us would normally meet at Silver Saanat$ go back to town for lunch. In
the evenings | would join them going from bar ta batown, moving from one place to
another on théBajaj that Lolani had bought but Juma was driving. | dat always feel
comfortable being out in bars and clubs with th&ms was always related to the amount of
alcohol consumed; the more they drank the loudey thould get. The three of us; Lolani,
Juma and |, could walk into a place and they wawddmally shout out greetings, lyrics to

song&® or just ‘sounds’ such a€Y! EY! Sitting down, one of them, or both, would caleth

“Hondarefers to a motorbike, coming from the brand-naame, may also be calld&hjaj.
“1 Normally this would be popular Giryama songs shpdocal artists.
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waiter over to the table and order drinks for &lus. We would rarely sit down in a corner as
they would rather choose the table in the middlghef room. Going out in the evenings
expanded my interaction with them beyond the litiotes of the beach. | had several times
experienced both Juma and Lolani getting angryfarttier aggressive towards others, and

one night we went out to a club in town this resdilin fighting.

Arriving at the club, Lolani and Juma were alreaynk from drinking beeféat a gathering
for beach boys we had been to earlier the sameWaysit down at a table by the dance floor.
It is still early and the club is half full. Lolamialks over to the bar and comes back with three
beers. Juma takes a sip and drops the beer ototiedmashing it into pieces. He yells, gets
up and starts dancing by the table; ignoring theddant. People sitting at the other tables stare
at the three of us. One of the waiters comes avewut table and tells “Juma” that he has to
leave. He reacts by pushing the waiter and theynbedpeated discussion in Swabhili. Lolani
then gets up and talks to the waiter. The thretherdh leave me at the table and disappear.
They return without the waiter after a few minugesl | ask what is going on. Lolani assures
me that everything is fine; that they had wantethtow Juma out but that he has resolved it
with the manager of the club. Lolani and Juma aéter between sitting at the table with me
and going to dance at the dance-floor.

| spot Aisha, a Somali girl working asmaalayain Malindi. She comes over with
another friend and they invite themselves to swnlat our table. Lolani and Juma are still at
the dance-floor when Aisha introduces me to foalidh men she knows. She explains to me
that one of them is her “customer” as she invitemrt to sit down with us. | look over at
Lolani who is closely watching what is happeningnfracross the room. He comes back to the
table and asks me if | am “ok”, nodding his headas the Italian men. Aisha tells Lolani to
greet the Italians but he just nods at them instédaghaking their hands. He asks me if we
should change tables and | tell him “ok” as he $edown to whisper that he “hates Italians”
(meaning the men) and that “they are all crazy’lahb goes to get Juma and they start
searching for another table as | say good bye shaand her friends. It is not until I am in the
middle of the club, looking for Lolani and Juma, emhl notice a fight going on. | can see
chairs being thrown and | back off to avoid gettaagight in the middle of the fight. | can not
see who is fighting and | am trying to look for bal and Juma. A man comes up next to me
and | ask him what is going on. He tells me “thadieboys are fighting over you”. | tell him
that | do not think so. He continues to say thhis‘is normal behaviour for beach boys you

know, they are stupid.” | suddenly see both Lokmil Juma throwing punches at three or four

2 The most popular drink among beach boys was Geaimea bottle.
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men | have not seen before. The man by my sideestigjthat we “switch clubs” (meaning me
and him) but | tell him “no thank you”. He repligsthat by saying “you should watch out.”
Lolani comes over and the man besides me quicklypgiears. He tells me to sit down
and wait for him, pointing at a table. After a femnutes Lolani comes back and sits down
with me; things seem to have calmed down and tisen®@ more fighting as far as | can see.
Reluctant to tell me about what had happened he tbey he had taken a chair from another
table to place at the table he had found for us. Man at that table apparently got angry and
“talked shit” to him, he says. Juma had then joiimethe conversation and suddenly someone
had thrown a chair at them. | keep quiet and aasking too many questions. When Lolani
gets up from the table again to join Juma in aakight with one of the bouncers in the club,

| finally leave the club to go home.

Schoss (1996:177) writes that beach boys in Malimalte a fairly earned reputation of
generally causing scenes by drinking profoundly fglting in public places. Relating it to
my own experiences in Malindi | would not objectthis statement. Establishing the beach
boys’ mach&*behaviour, if | might call it that, one may furthguestion the motives behind
this way of behaving. Kibicho (2009:117) presemfsaradox as he points out how the ultra-
macho posturing only is momentary as the beach bogspy the feminine subject position in
their relations with female foreign tourists. Todenstand this one must shed some light of an
overarching Kenyan norm; where the man has theonssipility to provide for his wife or
girlfriend. The roles in relationships between Kenyan beacts land Western women are
reversed. In addition to this, public display dfeation and interaction between the sexes are
uncommon and is seen as something private in KeFyia. contradicts the way beach boys,
with their Western girlfriends, openly show affectithrough kissing, hugging and holding
hands in public Malindi. The relationships betwedter Western females and young Kenyan
men reverse the traditional African male-female slodnd goes against basic values

concerning appropriate gender-role behaviour:

In an attempt to mask the fact that they are penifog feminine roles, beach boys-cum-
MCSWs* often stress and assert their masculinity to thedlience. (...) In general, therefore,

the MCSWs counterbalance their powerlessngssa-vis Western female tourists-turned-

“*3 The word macho derives from Spanish and impliesatteristics as virile, masculine, fierce, and therring
among others.

““Male commercial sex-worker” (MCSW ) is a concémit Kibicho operates with in relation to beach oy
Kenya (Kibicho 2009:118). The distinction betweaabth boys and MCSWs, made by Kibicho, will be dealt
with in chapter 4.
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‘girlfriends’ and their local community by develowj a virile and a strong, self-confident self-
image (Kibicho 2009:118).

In going against traditional ideas about gendere agd relationships, beach boys are
suggestively placed in a feminine role, having empensate for this by acting on ideas of
what is masculine. Recalling a conversation withshta (shown in chapter 2), one of the
Bajuni Captains at The Marine Park, illustratesgbmt of going against local traditions as he
told me how much he dislikes beach boys and timaikelele(trouble or noise), adding that

they go against “Kenyan tradition” when they le¢ thoman provide for them.

Providers and protectors

Although beach boys are said to go against theiq&fl) male role of financial provider by
engaging in relationships with female foreign tetsj it is crucial to note how they at the
same time are able to provide for their familiestiBLolani and Juma are able to supply their
wives and extended families with the money thay tleeeive from the various Italian women
(Juma has three children while Lolani provides lfis late brothers two children). It is
interesting to note how beach boys, through ocauypw ‘feminine role’ (in relation to their
Western girlfriends) simultaneously live up to tlieal of providing for their families.
Silberschmidt (2001) writes about the patriarcli@ology embodied by men in East-Africa,
and how it has been challenged by the increasegeiition to survive economically. She
looks at the stereotyped notion, also shared by emprthat a man should be head of the
household and provide for his family if he is toréasocial value and respect (2001:663). A
predicament arises from this notion; on the onedhamen are acknowledged as heads of
households and on the other hand they find it asirgly difficult to meet this normative
standard, resulting in the feeling of disconterd powerlessness because of their subordinate
economic status (2001:668). Placing beach boysimwttiis context one might suggest that
their choice of pursuing female foreigners is basedhe expectations of them as the provider
of the family. Whether or not the consequence$efrélationships with foreign women, such
as occupying the ‘feminine role’, are anticipatéeby are nevertheless left dealing with them.
Masculinity should be assessed in relation to femty) and in this case beach boys
may be said to compensate by behaving accordindn&d they perceive as masculine; talking
a lot and loudly, consuming large amounts of alt@mal fighting in public places. Another

aspect | might add to this is the way beach boysras take it upon themselves to protect
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others, whether it is women or men. In regards yeett, | realized, through several incidents,
that both Lolani and Juma were highly protectivenef. At times one of them, or both, would
object to any man approaching me out at clubs 8. father times they would defend me
against strangers. One such time we were at asbaring a table with a man and a few other

women (all Kenyan).

The man sitting across the table from me stickshitongue, moving it in a sexual manner
while he looks directly at me. Looking back at hinmust have reacted because Lolani asks
me what the man had done. | tell him “nothing” hetrefuses to give up. | finally tell Lolani
about what the man had done and Lolani gets upvalics around the table to talk to the man.
They talk and | can see that Lolani is angry bat the man just laughs. | ask Juma if we can
leave and we start walking towards to exit. | plagsman with Lolani while Juma is walking
behind us. Outside, Juma tells Lolani in Giryamat the is going back inside for a moment.
Something is going on and | ask Lolani to tell meatv He says that Juma had heard the man
at the table referring to me asralayaand that he was going back in to beat him up leefor
leaving. | beg Lolani to go back inside and stopndult works, and they take me home

instead.

In addition to ‘protecting’ me, | also experiendaries when Juma and Lolani would take it
upon themselves to help and defend and help otAeatsscriptive example of this is the night

we were out at a local club.

While sitting at a table with Lolani, | watch Jumanning in and out of the club. He would
come back to our table and report something toricdad then run outside again. After a
while Lolani tells me that they will be back soamd both of them run outside. He yells at me
that | should “not move”, before leaving out theodoNot even a few minutes have passed
when a friend of Lolani and Juma comes over argddgitvn with me; closing me into a corner
in the club. He leans over and tells me that hebleas assigned by the guys to make sure | am
ok and that no one bothers me (this is a club wihforeigners and it is known to be in a
dangerous area). After about an hour they come aadkell me that we all have to leave and
go to the hospital. On our way to the hospital s Bajaj they explain what had happened
earlier; there had been a young boy outside thb aho was extremely drunk. He had
bumped into an older man by mistake and the marhanftiends had beaten the boy badly.
The young boy had started bleeding from his headnwluma saw this. When they left me
they had gone to stop the older men from hurtirgyibung boy. They ran after the group of

men into the woods, but with no luck; the men wggee. Coming back and finding the young

45



boy unconscious by the club they had taken him &dindi General Hospital. Lolani says they
came back for me, and we are now on our way tolkcligbe young boy will live. Arriving at
the hospital there is already a group of other taliing to the doctor. It seems the boy will be

ok but that he needs rest.

On the one hand beach boys are portrayed as memwaevhot live up to the standards of what
is in Malindi, and in East-Africa in general, se®n“a respectable man”. This is largely based
on their romantic relationships with foreign wome&mn the other hand, one might suggest
that their behaviour is, however ironically, retht® precisely such ideas about “real men”.
Can beach boys in Malindi be said to have founcag of merely doing what is expected by
them; providing for their family economically? lheir approach to earning money however,
they loose sight of their own masculinity and spémeir time living out general notions of
what is perceived as masculine. This further reldte the relation between actions and
notions. In the opinion of Holy and Stuchlik (1983); the study of action is not possible
without giving attention to ideas, notions and apts, and would hence be reduced to trivial
descriptions of physical movements. Along with arigation of collective identity, action
also needs to be studied within the context ofliygan this case, beach boys in relation to
Malindi and its residents. Before doing this in fielowing chapter, | will now direct the
attention to motives and specific strategies usgdbdach boys to achieve their main goal,

making money through relationships with female iigmetourists.

Money, motivation and migration

The meaning behind human phenomena lies in the’sdtdentions, purposes and motives
(Holy and Stuchlik 1983:37). Along the lines ofghbne of my research objectives was to
understand the motives behind beach boys’ desienter into romantic relationships with
elderly female tourists. The encounters | had vedlach boys who were not involved with
female tourists were supporting my initial perceptthat their biggest wish was to connect
with a mzungu The more intensive interaction | had with beaolgshalready involved with
one or several (in this case Italian) female tasmsatches this perception as well, although
they were less ‘desperate’ in their objective du¢heir current success. Overall, beach boys
aspire towards the constant ambition of having &terly foreign ‘girlfriend’; usually
signifying women over 50 years. They are considébgdbeach boys) to be better in terms of

both money and appreciation. | once asked BabyaRaxl Bond if they were in relationships
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with any women and they both answered “no”. Afteplaining to me how much money it
costs to have a Kenyan girlfriend, or just to haeg (having to buy gifts, food and drinks
etc.), they said that they could not afford it. Bdold me that his biggest wish was to meet a
white woman, no matter if she was old or young. éind along, Baby Rasta continued by
saying “the older the better.” Despite this statetnBeake (1989:212) writes that while being
seen with an elderly female tourist is avoided véven possible, young tourists are always
publicly displayed by beach boys. While the oldrrrists are an obvious part of their income,
the younger tourists do not normally pay for compaship and is therefore considered status
among beach boys (Peake 1989:212). The differesiveslen an old and a youngzunguwvas
explained to me by Lolani one day at lunch whilewees taking a “break” from his 67 year

old Italian ‘girlfriend’, Rosa, who was visiting Watamu.

| am at the beach when Lolani calls and tells na tle has been looking for me. He has
returned to Malindi to have lunch and he wants méoin him and Juma in town. During
lunch | am interested in hearing about how it weitlh his mzunguthis weekend. Lolani tells
me that he was late to meet her when she arrivéeedtotel, and that she had already checked
in by the time he reached Watamu. He says thaRbg had gone down to the beach and
asked some other beach boys there where she andlthdr “husband”. Apparently she had
told the beach boys there that she was the witelaini. The boys there know him and when
he arrived they were jokingly telling him that “higfe” was looking for him. Lolani tells me
that it was very embarrassing for him and thas itbhad” for them to think he is married to
such an old lady. I ask him why that is, adding th&ought it was'no big deal” because of
the woman being a foreigner. Lolani says that | ttémk of the difference between being seen
with her and being seen with me. He explains tliaty®ne who sees me with him, or believes
that | am his girlfriend, will be “very jealous”.éHgoes on telling me that it is “status’ be
seen together with “a young, prethzungu. Lolani adds that even though he is embarrassed
to be referred to as the husband of Rosa, he hpsobtem being seen together with her; “this

is what | do.”

This highlights the ambivalent side of dealing walder foreign women; on the one hand
they are prioritized over younger females becadsbe money, but on the other hand it is
seen as more prestigious to be seen with a youmgpgu

| found that beach boys in Malindi may have warttedisit Europe (North-America
was not normally an option), which alone was seermgr@at prestige amongst friends and

family. Other than that, most of them do not wiglstay and live in Europe with their foreign
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girlfriends. Therefore, it is not the imagined naitjon to Europe that is their main goal, like |
had assumed before arriving in Malindi. Ratherisitthe money and valuables obtained
through a relationship with a female tourist thaerms to be the aim, and further the
motivation, behind engaging in these forms of rocea\sking beach boys themselves about
why they did not wish to relocate to Italy with thgirlfriends | usually got the same answer;
“why would we go there and let the woman be in canivhen we can receive money from
her and live nicely here in the place we grew uplfiough visiting Italy seemed like a wish
for many of them, there were doubts about this geveral beach boys told me they were
scared to get locked inside a house and be underathitrol of their ‘girlfriends’ in a foreign
country. Talking about this with Juma and Lolaneavening, | realized that they also have a
fear of leaving Malindi.

Juma says that he wants himself and Lolani to betabvisit me and my husband in Norway.
He has mentioned this several times before toovétds to work and save some money while
experiencing Europe. He says he will never wangdoto Italy with one of his Italian
girlfriends. They both tell me that they have hearany stories about how other beach boys
have been locked inside the house by their ‘ginifds’. | told them that when | first came here
| was under the impression that beach boys gotwedowith older female tourists just for the
opportunity of travelling abroad. They laugh ang 8wt they will always stay here in Malindi
and that they do not want to leave; “this is homieima says. | continue to ask Lolani if he
would go to Europe if he ‘got’ a youngzungu He replies that he would still want to stay
here (in Malindi) but that he might consider to ifjghere was a chance of him starting a

family with her and most importantly; the possilyilof making money there.

This was a major find; by choosing to prioritize meg, and not migration, beach boys in
Malindi separate themselves from beach boys inratbentries. Nyanzi et al. (2005:563-564)
writes how ‘bumsters’(Gambian beach boys) openly fantasize and discbssit athe
aspiration of travelling to Europe or North Ameritaorder to escape the misery of the
Gambian existence through a relationship with afewlWwhite woman. Brown (1992:364),
who has also studied so-called beach boys (or ‘Bsthen Gambia, notes that they in the
long run hope to obtain from the tourist, most Iykthrough forming a sexual relationship
with a female tourist, the gift of an airline titke Europe. Through presenting a conversation
between beach boys in Jamaica, Pruitt and LaF®85(#28-429) show how they view
foreign women as someone who can provide them witvay out of their limited

circumstances. Dahles and Bras (1999) were lookingpeach boys and street guides in
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Yogyakarta, Indonesia. Adding to the beach boyances of acquiring money and gifts is the
enormous attraction of a possibly free ticket aysh Europe, America, or Japan (Dahles and
Bras1999:284). Like Dahles and Bras, Herold ef28101:983) makes a distinction between a
short term goal for beach boys (in this case bé&agis in The Dominican Republic), which is
money, and the long term goal which is trips togd dhe possibility of living in, North
America or Europe. While beach boys from variousntoes around the world dream of
moving to Europe or other Western countries, thgsbim Malindi are reluctant to give
‘control’ to their foreign ‘girlfriends’ and ratheéiocus on the money as a primary goal. Or,
earning money as a short term goal and establishingusiness as a long term goal.
Furthermore, | found that Kibicho’s (2009:176-17iAdings support this vital point:

In fact, female tourists are also regarded as fiataassociates who bring in money to start a
business project. The foreign woman provides chpitaile the local man becomes a business
associate providing access to Kenya's heart-brgakimd non-productive bureaucracy, and
where necessary, to local networks. (...) This istrikisg departure from most of the
conventional CSWs from other developing countriesose ultimate goal in initiating

relationships with the foreign tourist is to acguarticket to the Western world.

The economic aspects of beach boys’ motivationsnaperative to the understanding of their
daily actions and behaviour. It necessarily relat@sctly to the informal, as well as the

formal, economy in Malindi. This will be thoroughbxplored throughout the next chapter.
Before doing that, it will be fruitful to considéne various ways in which beach boys attempt

to achieve their goal of making money.

Tactics of seduction

Capturing the attention of a female tourist, andiating a relationship, is an obvious
challenge for beach boys. Arriving in Malindi | wedd by other residents how beach boys

use their village witch-doctor (or “they go to sesby™

) to make female tourists fall in love
with them. According to various people | talkedlbeach boys can receive a mixture from the
witch-doctor that they rub into the palm of theanl before greeting female tourists with a

handshake. This is said to make women fall in loith the man they are greeting. | was

“>Baburefers here to the village medicine man (alscedatiganga, butis also the Swabhili word for
grandfather.
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warned about this, and advised by others to gregs bt the beach with a closed fist. When
asking both Juma and Lolani about it, they agréatidther beach boys do this but none of
them ever admitted to applying this approach omistaithemselves; | was told they were not
in need of witchcraft because of their skills inliseing women. Considering that they rarely
talked about witchcraft in relation to themselMast often in relation to others, | do not think
they would have admitted to this in any case. Kohrf2996) writes how magic and
witchcraft can work as a disadvantage for some abtihe same time also serve as a form of
struggle by the underprivileged across Africa. HetHer notes how, due to lack of
information and concern, Western attitudes towavidshcraft are often based on ignorance
and intolerance, resulting in the difficulties opemly discussing this topic with African
counterparts (1996:1355). Both Lolani and Juma wesk acquainted with Western tourists
in general, and based on the prevailing awkwardtiesgew times | brought up the topic of
witchcraft, | would say they were reluctant to ghtreir obvious knowledge with me.

Apart from the modest insight | got into beach Bagalings with witchcraft in their
pursuit of foreign women, | was curious to know @abother strategies applied in such a
process. Dwelling for a moment on the concept mtegy it would be rewarding to make use
of the distinction made by De Certeau (1980) behneetic and strategy. In “the oppositional
practices of everyday life” he writes about howat#gy is organized by power as a
precondition, while tactics on the other hand iedained by the absence of power (1980:7).
While strategies are actions within “the space @migx”, activities that may be seen as tricks
of “the weak” within an order of “the strong” areferred to as tactics (1980:7-8). Bearing in
mind that beach boys seldom have knowledge abogiwer over, their preconditions when
it comes to seducing foreign females, it is plalesto apply De Certeau’s idea of tactics,
rather than strategies, to their everyday actionkagtivities.

Baby Rasta and Bond are both working at the bbketother beach boys, advertising
tours for various tour companies in town. Using tapproach as a way of getting in contact
with tourists in general, and female tourists ie@fic, they one day told me “how it is done”.

Sitting with Jacob and a few of the female protiuon Silver Sands talking about all the
problems in Kenya, which is Jacob’s favourite thingeducate me in, Baby Rasta and Bond
come over and sit down with us. | ask, and thelynmel about how one can get in touch with
female tourists. Baby Rasta says that they alwtys sff by offering tourists help to book

safaris and trips to various destinations in Kerif@r; a special price”. From there on they get

to know each other, maybe by taking a walk or jmynihem on trips or at dinners, waiting for
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the tourist to start trusting them. When this hayspit is finally possible to “make a move”,
Baby Rasta says. After this you can never know witilithappen; maybe you become a

couple, or friends‘or you might even end up visiting them in Europles, adds.

There is no mention of money, although that seékegte obvious goal. Neither Baby Rasta,
nor Bond, have ever had, or have, foreign ‘girtide’ and their accounts may simply be
based on own attempts or what they have heard dtber beach boys. It concurs however to
what | have been told by otheEvery so often there are “new arrivals”, and themefchaos,

at Silver Sands. It is important for beach boygebin touch with new tourists because of the
increased chances of getting them to book a saabpat-trip or simply making contact.
There is then a greater possibility of creatingdsand trust with the tourist, which again
could lead to friendship or romance. Consideringatmvas earlier mentioned about shared
knowledge, it is here relevant to embrace Holy &tdchlik’s (1983:46) suggestion of
looking at how structures of knowledge are preskm@ted made public by the people who
hold it. Using Holy and Stuchlick, such shared kfemlge, or so-called notions, between
beach boys may be classified as “operational”; afegractical task orientation (1983:52).
Gaining the woman’s trust seems to be a crucidbfan succeeding as a beach boy. | have
heard both Lolani and Juma saying this severalgir@etting the husband of a woman (if he

is present) to trust them is important as wellaAteach boy-party Lolani tells me about this.

We are talking about how | am studying and doingmasters degree. Lolani says that while |
will have a degree in anthropology, they (meaninmg bnd Juma) already have degrees in
“seducing”. Lolani continues saying that he doesreally know why these women like him
so much. Juma agrees, saying that “they just lig& and that he does not know why. | notice
that both of them portray it as if the women arkirfg in love with them without them
knowing exactly why. The fact that most of thermeatly have husbands does not stand in
way; “it is just to get the husbands to like me”"td@ says. Lolani explains that if he gets the
husband to trust him, he can then do whatever hesmaith the wife; without the husband
suspecting anything. He will from there make thanaa trust him as well and start off with

some “innocent flirting” to make her fall in lovetv him.

Building on the notion that beach boys have littlentrol over their preconditions, or
conditions, one might suggest that statements“tikey just like me” relates to a desire of
being in control. Being more or less aware of tldeipendency of, and further lack of control

over, foreign females they might be said to portifegmselves in a way as to disguise this
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detail. Furthermore, the specific use of tacticen@intain this image, while at the same time
undertaking the task of seducing foreign womenansimportant aspect of beach boys’
everyday life.

Repeating what | have been told by for instanceyBadista, Lolani tells me that he will “hold
back and not seem too desperate” in his approagdhegovomen in the beginning. After
helping them book a safari or other trips he wéllally join them for that particular trip; using
this as an excuse to get to know the woman morenBuhe trip, Lolani says, he will flirt a
little; just enough to catch the interest of thenvam. He then waits for the woman to take the
next initiative. From there on he will spend timaghaher until he feels that she trusts him.
When she finally seems to trust him, he startsthealled “seducing”. | was curious to get an
understanding of how he might do this and duringi@with him and Juma to Watamu |
learned more.

After lunch in town the three of us head Watamu It takes about half an hour to get
there on theBajaj. | ask them why they come all the way here ang #wplain that they
usually go to Watamu during the off-peak seasorgenih is “boring in Malindi”. We walk
from the road out on a beach where Lolani tellstima¢ they normally bring theiwazungufor
a romantic day-trip. Juma points out a half-islaedsays is called “the island of love” because
of its shape — a heart. They tell me that thediaiomen “love this” and that “if they are not
in love before this trip, they will definitely ba love after it.” Lolani tells me that they have to

be as romantic as possible to seduce these women.

The process of getting in touch with, and furthedwuging, a female foreign tourist does not
appear at all easy. Not seeming desperate in g®athe woman is a tactic used specifically
to attract their attention. Herold et al. (2001:p88| of how the more successful beach boys
in The Dominican Republic use more subtle, ratf@ntaggressive approaches to tourist
women. Some (the more experienced beach boys) gwvda the length of using a reverse
seduction strategy which involves playing hard & (2001:986). This applies to the more
successful beach boys encountered in Malindi as. Wwide in Malindi, Dahles and Bras

(1999:282) notes how beach boys in Indonesia witetthe female tourist to “romantic

places” as part of the process of becoming friemdtit one another. In general, the challenge
is to be noticed by the female tourist, and fromntlon use more or less direct flattery as a
way of ‘winning’ their hearts. Romancing the worneerd gaining their trust is then crucial to

build the foundation for a potential relationshipther, and even more specific, tactics are

usually applied once finally engaged in a relatiopswith a female foreigner. This relates
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more closely to the fundamental economic aspecssici relationships, and will function as a

preliminary approach to the next chapter concerec@nomy.

Summary

| early on recognized the distinct difference betwdeach boys with and without foreign
‘girlfriends’ in Malindi. Looking at appearance astyle proved to be crucial in the process of
knowing more about beach boys. As well as relastngngly to other accounts of beach boys
from around the world, beach boys in Malindi pragieely portrayed themselves to me as a
collectivity. Although beach boys seemed to hagbared knowledge of an economic motive,
and various tactics to achieve this, the outcome waher varying; some were more
successful than others. | have particularly givibergion to the more successful beach boys |
got to know; Lolani and Juma. Taking into accountawn role as anthropologist and young
white female, | have occasionally attempted to sbmevwcomplexity of participant observation
in the given circumstances. Through stressing theho-behaviour of beach boys, | have
suggested that it is a consequence of their agpigatowards being providers for their
families. Beach boys make use of ‘masculine behavio make up for the ‘feminine role’
they occupy in relation to their foreign ‘girlfrids’.

One of the common factors connecting beach boyssacnational borders are the
consciously applied tactics used to attract fenfi@aleign tourists. Regardless of how this is
done, or to what degree they admit to apply sucticg the main goal, and the purpose of it
all, is engaging in romantic relationships with denforeign tourists. | arrive here at the core
of this study, and what separates beach boys innalrom other beach boys around the
world. Their intention and motive behind these kird relationships (with female tourists) is
not the possibility of migrating to Europe, buthet the opportunity to make money. In
search of a better (material) life beach boys inlildia aspire towards finding a foreign
‘girlfriend’, preferably old because of the prosfgeof more money. The centrality of money,
and further economy, when it comes to Malindi bebolis makes it necessary to elaborate
more on this topic. Along with economy, the aspaclocality will be presented as a much
needed backdrop in the following chapter.
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Chapter 4
INTERACTION AND EXCHANGE

In the previous chapter I limited my focus to beddys and their collectivity, and further
social organization, which has provided a necesanydation for further exploration of their
connections to both their surroundings and the ferwaurists they interact with. To continue
where we finished, the details of interaction betwebeach boys and their foreign
‘girlfriends’ is provided in this chapter to shednse light on the fundamental economic
aspect of this social phenomenon. The large infoenanomy directly related to tourism in
Malindi, which is comprised of self-styled tour-ding, commission-arrangements,
prostitution and drugs, will here be explored tlglo@ccounts of beach boys and their lives.
Building on the notion of reciprocity, using Maud49£95 [1950]) and Sahlins (2004 [1972)), |
relate the romantic relationships between beacts laogl foreign women to the distinction
made, by among other Baldwin (2004), between conitynadd gift exchange. The exchange
of intimacy and money, as well as gifts and affactiwithin these liaisons illustrates the
difficulties of making such a distinction. Basing/rarguments on Bourdieu’s (1990 [1977])
contribution to the idea of reciprocity, | also iotathat the aspects of time and skills
demonstrate a distinction between beach boys anel sea workers. Making use of Barth’s
(1966) and Grgnhaug’s (1975) notions about tramsactand signification, it is fruitful to
take a look at the incentives and constraints itifatence beach boys in their daily lives. In
relation to this, | suggest that beach boys mayden as various types of entrepreneurs.
Finally, through providing insight into how beacbyls make use of their economic profits, |

wish to connect them to their surroundings throwgltlois chapter.

Ways to succeed

As stated in the previous chapter, there is a fsogmt difference between beach boys who are
successful; having one or more foreign girlfriendad the ones who are not. How one
achieves such success varies a great deal frorbemsh boy to another. Lolani told me how

he went from having “nothing” to where he is today.

Juma leaves and | am left alone with Lolani inlhesise. Lolani takes out some photos he has

in a box under the bed. He says that he will sh@xsome pictures and that | should not laugh
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when | see how thin he used to be. | look at phofolsis mother and his extended family.
There are also several pictures of him togetheh wait older Italian woman with her two
teenage children; on the beach, on a boat tripcangafari. Lolani tells me that she was his
“girlfriend” for a while but that it ended for naapticular reason; she stopped calling him and
coming for visits. He hands me a photo of an ejdethite woman, saying that this was his
first mzunguand that she was from Belgium. He met her on S8ands beach and they had
started talking. At the time, he says, he was ety and had no money for food and living.
The woman had asked him if he could help her fioihes nice souvenirs, in particular a key-
chain. Lolani went and got this for her and theyt tager that day at the beach. He sold it to
her for a higher price so that he could get comimissff the sale. She asked him if he was
hungry, and later that evening she took him outifoner. After dinner she had given him 100
dollars as a gift, to help him, he tells me. Lolaays that he will forever be grateful to this
woman. She continued to give him smaller amountsafiey and she even sent him money
after she had gone back to Belgium. They were aoing sex but their relationship was
“romantic” according to Lolani. He explains thawias not until after this woman had helped
him that he started becoming successful in sedufcingign women. This was because he
actually had money to spend; buying nice clotheseating properly. Before her, Lolani says,
his life was very tough and he was struggling ki wbkat happened to her and whether they are
still in contact. He tells me that it ended forperticular reason and adds that she did not give

him “that much money” after all.

Whether one might call Lolani’'s story one of codemce or good fortune, it nevertheless
accounts for how a beach boy can make the tranditeom being disadvantaged to, through
contact with foreign females, being rather well-dfblani was usually candid about giving
accounts of his past, and would proudly tell me lh@wvent from “having nothing” to being

where he is today. Juma, on the other hand, waayalmore reluctant to tell me about his
past and his relationships with foreign women. Hmatheless told me parts of it one

afternoon we were all together at a restauraniaitewn.

| ask Juma about how he ended up having so maamungu‘girlfriends’ during the past
years. He explains that he used to work at Seashélbtel (and club, open for all with an
entrance fee at night) on Silver Sands, as an aoifhaAmong other things, he was in charge
of the water-aerobics in the swimming pool accdsdib guests at the hotel. | ask Juma why

he does not work there anymore and he says, withanting to elaborate, that he did not like

6 An animator works in a hotel, making contact wifie guests; ensuring that they are content andyhatpput
their stay.
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the job; his boss constantly told him what to de. diiit. Before he quit he had managed to
meet a few Italian women at Seashell and he teflshmat he had ongoing relationships with
them at the time. He started working on the beadtead; operating alone. He was also
receiving money from the various women he was Iatieships with. Juma reminds me

about a photo | had seen of him, hanging on thé wdlis home, and tells me that he was

“really big” (well-built) at that time, asking méliagree. | agree.

As shown here, Juma was employed at a hotel, andgh his job he had gained access to
several foreign females on vacation. His situatind starting point for becoming a beach boy
was therefore different from Lolani’s story. Jumd do longer feel the need to remain in the
job he had as an animator, and decided to relf@fob as an independent beach boy.

An issue closely related to the opportunities afaobing a job in Malindi, is that of
education. Most of the beach boys | encounteredniwen or little formal education. Both
Juma and Lolani started frequenting the beacheir #arly teens, instead of continuing their
education. This was the usual story | got from othesach boys as well. Some explained that
it was the pressure of making money (for their teews), as well as the admiration for others
already working at the beach, that resulted inrttiecision to become a beach boy. Although
Juma had managed to get a job within the formahety, he told me how he used to look up
to young men such as Kavu (who were older and dyreatablished as beach boys). Other
than observing the older beach boys closely, thesewiven advice and guidance on how to
train their bodies as well as the ways to behawhebeach. Kavu, who today is a ‘retired’
beach boy’ in his 30s, told me how he went fromkimg at the beach, to working at a hotel

as an animator, and finally getting a permanetahdgirlfriend’.

Kavu tells me that he used to frequent the beatbrdée started working as an animator at
Palm Beach Hotel. He says that while he workedethee was several times offered sex by
female tourists visiting the hotel. They used th laisn to go out with them at night, to bars or
clubs, and he accepted it as part of the job. Tomen would buy him drinks all night and
flirt with him, he says. Once, he was offered tbiaa porn-movie with four Italian women. |
ask Kavu if he accepted but he tells me that hendideel right doing it so he turned down the
offer; they were not offering him a lot of moneydahe felt bad about it (he gave me the
impression that he would not do it anyway; whetherwas offered more money or not). He
says that there were “a lot of crazy things” goargat the hotel and that he got to see a lot
while he worked there. This is also where he mestdurrent Italian girlfriend. She did not

want him to work there anymore after they becantewple and she bought him the car he
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drives now so that he would be able to make momeyh&r way; using the car as a taxi. She
has also bought a big house outside Malindi Towalites in the house and watches over it
while she is away. “She is old”, Kavu says, “and sien has grand-children so she does not
want children with me.” He already has a daughter.tells me, but is separated from his

Giryama wife at the moment.

Kavu had been working as a beach boy before ettt job as an animator. His job and the
encounter with the Italian woman, made him quiadseach boy and instead enter into the
taxi-business. The three accounts, from Lolani,aamd Kavu, depict the variety of ways in
which a beach boy may become successful. Stilltwhese stories have in common is the
significance of interaction with one or more femieeigners. Another common factor is that

they are all led by economic gain.

Families and children

Aside from having money to spend on themselvesad eurious to know whether the money
would also be used to provide for others, in paldictheir families. Kavu told me that he
spent a lot on his daughter and her education glisaw providing for his siblings and parents.
| was also told by Lolani and Juma that they “takee of” their families in the village. The
first time | met with Lolani and Juma for a dririkglani told me that he lives with his wife,
who is also Giryama, and added that he has beenéil because he “picked her from the
village.” This means, he explained, that it is |issly that she will “go hunting for wazungu”
(meaning white men). | asked him about childrer] he said he had none, although he told
me that he has to take care of the two childrehisflate brother, who both live with the
family in the village. Lolani said that he is “good the game” and that he earns about
200 000 Ksh ($2380) every month through Wazungu His wife was pregnant at the time,
but she miscarried and Lolani’s wish is still tovba baby as soon as possible. Juma, on the
other hand, has three young children with his Girgavife. We often spent time in his house

together with his children.

The low season (now in May) has brought noticeahbnge most beach boys are not at the
beach anymore, and the ones | know spend all tingérin town or at home. Today we go to
Juma’s house after having lunch together in towme house is only one room, with a bed
taking up half the space inside. We sit in the $roalich besides the bed and watch TV.
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Juma'’s oldest daughter (6) spends all tayling my hair. The younger children climb and
jump on me. Both Lolani and Juma are very involwetth the children; Juma helps his wife
feed and hold the young baby and then we all goutir the homework of his daughter. Juma
tells me that the most important thing for him n@athat all his three children get proper
education. He says that he does not want them tixdoé&im. Lolani also wants children and
he says that this will be his first priority in tieture. | ask them if they would like to have
children with any of their foreign women. They bé#ti me that they would not mind, but that
they would have to find a young girl like me (ndtler women like they have now). Lolani
says that he thinks “half-cast” (meaning a mix kew African and European) children are
beautiful, and that he wants a child “like thatunida adds that if you have a child with a
mzunguyou will have thamzungufor life. | ask Juma if he would be able to moweEurope
and leave his family here in Malindi. He says thatcan do it for a period of time, especially
if this means that he will be able to provide foerm better. He adds that he will never let them
starve and that he will always take care of theolahi says that he can also go (to Europe),

but that this will only happen if he is in a retatship with a younger woman.

Even though both Juma and Lolani have their famiitiere in Malindi, they would not mind
moving to Europe if this gives them the chance toknand earn money. This, however, is not
the case when it comes to travelling to Europe whtir current Italian ‘girlfriends’; they
want a youngnzungu Despite this, they still focus on having relaships with older foreign

women; creating the possibility of earning mongytihere in Malindi.

Difficulties and dilemmas

In the previous chapter | focused on the variogtida applied by beach boys to attract the
attention of female foreigners. Proceeding to wéht seem to be a more complex and
delicate matter | now focus on the various aspeotsected to maintaining a romantic
relationship with a female foreigner. The actuatifythe relationships; that beach boys are in
it for the economic gain, is a crucial factor wHeaking at such liaisons. One of the biggest
challenges for a beach boy is to keep the woman#&,tand the illusion that he loves her,
alive. Having several relationships simultaneous#gomes not only more challenging but
more risky as well; the beach boy has to make thatthe women do not know about each
other. This, | was told, is “hard work”. If two @nore women decide to visit during the same

period of time it is up to the beach boy to avdid iand make various excuses to all but one.

59



Some also arrange for the women to visit them freioplaces, like Watamu or South C83st
to avoid people seeing them together in Malindi passibly telling the other women. | have
been told that some beach boys may try to stedhananan’smzunguby telling her that he
has other women, although this was apparently Y&tele the women are visiting one should
also switch off the phone to avoid ‘accidents’gliknaking the woman suspicious if another
woman calls. To avoid upsetting the other womeno(are in turn trying to call) they make
use of various excuses like “my phone got lost'wds visiting my grandmother in the bush”
and so on. A beach boy will need (strategic) skiiile at the same time keeping the
woman'’s trust.

Currently, Lolani has five different Italian girénds who do not know about each
other. However, only three of them seem to be dsefirelationships. | have previously asked
him if he loves any of them and he denies thisjragithat they all love him very much. The
woman that | saw Lolani with the first week of mayin Malindi is 51 years old according
to him, and is called Martina. She first visited IMdi with her husband of 15 years, and
during a trip orsafari-blueLolani gained the trust of both Martina and hesltand. He met
Martina in the evenings and they would check irdtels to spend time alone. Martina kept in
touch with Lolani over the phone and came back &itdi (this time alone) to visit him after
three months. During her week-long stay at Karibteh where Lolani stayed with her, | was
told to keep my distance and | did not hear fronahbwhile she was visiting. After about a

week he contacted me again.

Lolani calls early in the morning and wakes me ‘l@am free”, he says. “Martina has gone
back to Italy.” | ask him how it was and he replteat it was fun staying at Karibu Hotel;
waving down at the other beach boys from the sutsloa the plateau by Silver Sands beach.
Lolani wants me to meet him and Juma at Bob Marsyaurant.

It is nice to see both of them again and we cafch_alani shows me a picture on his
new phone; that he got from Martina as a preseme. fdicture shows Martina from behind
wearing a bikini-thong on the beach. He wants tovknvhat | think of her body. | laugh and
say that'it's nice” and he and Juma laugh too. Lolani sthat even though she is old he likes

her body and the fact that she is not hiding it.

A few weeks later Lolani tells me that he has ‘l@mima” and that he needs my advice about

how to deal with Martina.

4" South Coast refers to the area south of Mombasan(sp 1).
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Lolani says that Martina is sending him messagehemhone asking him if she should leave
the husband or not. She tells him that she doedomether husband anymore and that she
wants to be with Lolani insteatshe wants to get married”, he tells me. | ask bolahat he
will say to her and he tells me that he does noitw@tell her what to do and that he feels he
is in a dilemma; if he tells her to leave her hugbhe has to be with her “forever”. If he tells
her to stay with the husband she will interprett ths if he does not love her enough, he
explains. | ask him what he has to loose if sometigjoes wrong and he reveals that she has
told him she wants to buy a house here in Malindigbout 20 million Ksh ($238,000). This
means that Lolani might be able to get commissighicdh will be about 10 percent). He
obviously wants this money and he needs to keepirbst. Lolani asks me what | think he
should do but | tell him that | can not give hinyauvice; | really do not know.

| ask him more about his relationship with Martexad he tells me that he has only
been with her the two times she has been heredoation (the first time she was with her
husband). He also tells me that out of all\mazungushe is the one who gives him the least
money. He explains that he once had to get her $@mdages. He bought them, but when he
gave them to her she did not refund him the mooeit.fLolani says that this was “a big deal”
for him and that he will never forget that; “it ®nnormal”, he concludes. He adds that she is
extremely jealous. | ask him what he thinks it vebbe like if she moves to Malindi and they
got married like she wants them to. He would bepiiison”and would not be able to live his
normal life anymore, he says. Even from Italy shesdnot want him to go out at night with
friends and she calls him to check if he is acjualbme when he says he is (resulting in

Lolani running out of places when his phone rings).

The obvious “dilemma” that Lolani is talking abdugre, shows the importance of carefully

considering what he says and does so that hisngctice not at the expense of the possible

financial gain (the commission). Interaction and tlegree of trust between a beach boy and

his mzungumay often lead to delicate situations that reqcaeful managing.

Phone calls and trust

Juma has two separate phones that he usuallyegaround with him; one for normal

outgoing and incoming calls and another for callimgd receiving calls, from Flavia.

Currently, she is one of the two Italian women $iaia relationship with. |1 ask him about her

one day we are having a drink together.
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Without going into detail about how they met, Jutalés me about Flavia. She is an Italian
woman in her 50s living in Rome. He has been inedlwith her for a few years. | ask more
about her and Juma says that she has two growhilgpen, she is divorced, and has moved
back in with her parents. He adds that she is ¥iehy Juma says he is especially grateful for
her helping him out with the money that she senasdvery month. She visits only once or
twice a year but she calls Juma every day at basgkiluring lunch-time and before she goes
to bed, Juma tells me. Spending time with Juma stiragery day | have noticed this myself.
He will quickly try to escape any noise or voiceddre picking her call. According to him,
she does not want him to work at the beach or daddoking when she is not there. This
means that he has to lie almost every time he taitksher and she asks where he is. Juma has

several times said that he does not mind this lsecafithe money she sends.

Juma has, like Lolani, had some trouble with Fldaag jealous, but he is more reluctant to
tell me about it. Having a drink before dinneratdl pub near their houses, Lolani and | wait

for Juma to arrive as he is late.

We are watching the news with everyone in the paemJuma walks in and sits down. He
greets me but is obviously upset about somethiegaltks fast and in a low voice to Lolani in
Giryama. | pick up on something about his phongnptaunguFlavia, andsafari-blue Juma’s
phone rings and he jumps up and runs outside taweans. | seize the opportunity to ask
Lolani about what is going on with Juma and hisrghe implying that | already understood
some of it. Lolani tells me that Juma is upset beedlavia had tried to call him all day while
he was accompanying some touristssafari-blue His phone had been switched off because
he forgot to charge it and he had no chance ofgamgrit during the boat trip. 1 ask Lolani
what the big problem is and why Flavia would becamenad if she could not reach him for a
few hours during the day. He tells me that Jumaphamised Flavia not to work with tourists
at the beach and that the money she sends to leimp ;onth should be enough for him not to
work. When Juma did not answer his phone Flaviadwlised him of cheating on her and
turning his phone off on purpose. They had a figldr the phone because of this and Juma
tried to come up with an excuse for why the phoas switched off. Juma comes back inside
and | ask him if it was Flavia he was talking to the phone. He says yes, but continues
talking to Lolani about the situation in Giryamaléni tries to include me in the conversation
by talking English — Jumdoes not speak English as well as Lolani and keeptalking in
Giryama. After a while they both turn to me and teé “it's ok now” and that Flavia is not

mad at Juma anymore. Juma’s mood suddenly pickandphe starts yelling;haya, haya,
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haya! (“ok, ok, ok” - typical of him and other beach yx) and gets up from his chair to
dance.

This was not the first time | had seen Juma stceabeut Flavia; if we (me, Lolani and Juma)
were on theéBajaj and Juma’s phone (for calls from Flavia) wouldyriwve had to stop by the
road for him to answer the phone. This shows varahallenges and the need for beach boys

to assess a range of aspects relative to the ramwat#tionships they involve themselves in.

The dream of starting a business

The importance of seriously assessing how to bel@ank act in relation to their female
‘girlfriends’ relates directly to their motive ofxtracting’” money and valuables from the
relationship. To maintain the possibility of thggsential outcomes, beach boys are fortwed
sustain the women’s trust through lies when necgsdalosely related to beach boy’s
economic motive is their more specific goal of iaitegy assistance from the women to
establish a small business in Malindi. Lolani hadream of opening up a bar in town where
he can sell drinks and food. He has also talkediaaying a car, with assistance from one of
his ‘girlfriends’; that he can use to rent out &afaris. Juma has also told me that he has
received money from Flavia to buytak-tuk If you own atuk-tuk you can rent it out to a
driver who pays you 1000 Ksh ($12) per working déyle he keeps the surplus for himself.
Kavu is an example of a beach boy who has entatedhe formal economy, making money
from tourists who are in need of transportation.Wes given a car by his Italian ‘girlfriend’
that he now operates as a taxi, often driving stsirto and from the airport in Mombasa.
Kavu is living the dream of many beach boys todayning his own business. Beach boys
aspire towards a job in the formal economic sectdher than relying solely on the position
they hold in what may be referred to as the infdre@nomic sector. The wish to start a
business of their own relates to the awarenesshbgtare getting older, and hence will have
difficulties attracting tourist women in the futufehis was made clear during a conversation |

had with Juma and Lolani.

We are talking about the importance of making moh@yani and Juma agree that they both
know “this” (referring to being a beach boy) will not last fege meaning their ability to
attract foreign females, and that they some day vl “too old”. They explain that “these

women want good-looking, bigneaning well-built) young men.” It is therefore better, Juma
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says, to make money and save it to build a busiioesghen you get older. Lolani agrees and
reminds me of his dream to start a pub in townhwite money and help from one of his

Italian girlfriends).
Beach boys over 30 years seem to appear lesstiattré@ foreign women visiting Malindi,

something they are well aware of. If they managediablish a business they will secure a

source of income in the future.

Peak and off-peak tourist seasons

Malindi’'s economy relies heavily on tourism, anchttutes over 85 percent of the area’s
economic activities (Kibicho 2009:158). Touristatedd businesses like hotels, tour-
companies, transportation, restaurants and suplketsathat cater to tourists) are today vital
to the local economy. Most of the jobs availabke @more or less directly, or indirectly, related
to the tourism industry. Although there is a higlmber of Germans and other European
visitors, it is (as described in previous chapté)ans that dominate the tourism-industry in
Malindi. Over 70 percent of tourists in Malindi aitalians (Kibicho 2009:167-168). Many
Italians have settled down in Malindi to make mown#&ythe tourism industry; running hotels
and restaurants, cafes, beauty-parlours, supertsaad tour-companies. Mbugua and
Cornwell (2008) write that the prices of goods ardvices are a lot higher in Malindi than in
cities like Mombasa and Nairobi. Based on informatirom various “informants”, they add
that the introduction of an Italian market in Malinvas the beginning of the rising prices
(2008:103). The centrality of tourism to the form&donomy can be illustrated through
looking at the vast difference between peak andpe#k tourist seasons. During a
conversation with me, Ted (a good friend of Lolamiyealed some of the challenges beach

boys are faced with in relation to the shiftingadrist-seasons.

| am left alone at the table in the bar with TeslLalani and Juma leave to buy mongaa.
Ted tells me that he works in Jambo Villas, noftiMalindi. | ask him if he has emzunguand

he confirms this. He seems a bit embarrassed|tm&that she is 52 years old and from Italy.
He shows me a photo of her in his wallet, but igi@lsly bothered. | change the topic and ask
him instead about the different options of makindjving here in Malindi and along the
Kenyan coast in general. He tells me that they atohave any resources; like agriculture or

other things. They only have the production of gadtrth of Malindi) and of course tourism,
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he adds. When it comes to tourism, Ted says hiaid to get a job; “this is why it is necessary
for Kenyans to get friends or girlfriends who arkite, and willing to help people like me.”
Ted also tells me about a maleunguthat helped him (financially) a few years ago ty la
car (to be used for safaris or as a taxi). He #aad this did not work out because he had
bought it right before low season, and he eventdradt to sell it to survive until the next high

season.

Ted was not the only one | encountered who toldabmaut this; many beach boys explained
that they have to sell valuables and gifts thay tieeeive during high season to survive in the
low season. Kibicho (2009:122) divides the seadotws three periods; peak season from
November to March, off-peak season from April tdyJand mid-season from August to

October, where the off-peak and mid-seasons arsidened low-business tourism periods.
People who have a job during peak season may bernemployed come low season. It is
customary for restaurant or hotel-owners to seed thorkers on unpaid leave until the high

season brings more tourists again. These workerkared to find jobs elsewhere to survive.
During low season | encountered Charles, an animnmatone of the big hotels along Silver

Sands, who was now working a8ajaj-driver. He told me that he was struggling, and dske
if I could “promote” him (give him some money).

The people who rely on tourists for a living, foenple curié®-dealers, employees at
tour-companies and hotels, and taxi-drivers, alleha difficult time earning enough for
themselves and their families during low seasors T$ notable in Malindi; the bars and
restaurants are empty, the beach is vacant, anocttasional heavy rains leave the streets in
town empty of people. On one of these rainy days | buhpi® David, a beach boy | had met
on Silver Sands during high season. He was rolinvgheelbarrow full of sand along with a
group of other young men. | asked him if this isatvhe works with when he is not at the
beach. David says; “you know it's low season ntsakuna wazundu(“there are no white
people”). Like Charles, David had to find anothexyywof making money, although this is not
easy at all. | was told that most beach boys g& batheir shamba(garden), or village, to
live and work there with their families during lseason. The same way many employees in
Malindi are forced to take leave during low seadmgch boys may be said to do the same.
Even so, it is not said that it is easy for beasishto make money during high season either;
they often have to rely on ‘tricks’ and the centigpect of commission.

“8 Curio is used on unusual or ‘curious’ objects efacts that may be sold; here meaning souvenirs.
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Commission: co-operation and disputes

During high and mid-season, beach boys in Malinftiero present themselves as ‘beach
operators’ selling safaris. In reality they are fostnally employed by the tour-companies, but
if they manage to make arrangements with touristedlly at the beach) they will show them
to the booking office (preferably in the afternooahd there they will receive their
commission from the tour operator. This is how timegke money (aside, but not entirely
separated, from their relation to tourist womenh Anportant feature of the informal
economy related to tourism in Malindi is therefdhe aspect of commission. Beach boys,
along with waiters or hotel-employees, receive cassian (from the place visited) for taking
tourists almost anywhere; to a restaurant, to aobarlub, or to various tour-operators. At
Silver Sands, David once told me that if you brantpurist to eatKuku na chipsi(“chicken
and chips”) for 1500 Ksh ($18) at Seashell Hote oeceives 200 Ksh ($2) in commission.
Even when tourists buy souvenirs from someone atbbay introduces them to, he will get
commission — that is normally 10 percent of theg@maid — most often without the tourist
knowing about it. During the week my husband visitee in Malindi, Kavu gave us an

example of how this works.

Kavu has asked to meet with us for a drink. Heaigee to tell my husband what he has earlier
told me about his life. He says that he used tkwagran animator at Palm Beach Hotel, where
he used to help tourists get what they needed. i§axas an example where a tourist came to
him, asking for help to find khanga He says that he used to get them from one odbdlaeh
mamas, cut them in half, and then sell each piedhe tourist for double the original price.
This way he would earn more than just the commimsfiom the sale. He says; “you become
clever like this when you live here.” Kavu saysttha used to be more “fit” (referring to his
body) when he used to work as a beach boy. He thagshe is tired now, and that he is
grateful for themzunguhe has been together with for over 6 years.

At the table next to us there are four Italian nséting together with a beach boy
named Samuel. Kavu tells us that Samuel is abopetsuade the Italians to buy a big hotel
here in Malindi, and that if the deal goes throbghwill be “a rich man” (off the commission).
Three Maasai-hawkers enter the pub and approaciotheltalian men, attempting to sell
various souvenirs. We observe them from our tabtkthe Italians finally buy some souvenirs
each before the hawkers leave. Samuel comes oweurttable and whispers something to
Kavu. Kavu then tells us that he will “be right kddicWhen he comes back | ask him what is

going on. Kavu explains to us that Samuel wantem kb go outside to receive the
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commission from the Maasai-hawkers without thedted noticing. Kavu says that he did not
mind doing this for his friend, adding that he atggis something out of this; a part of the

commission.

Through assisting each other, based on the widslggnized arrangement of commission,
beach boys manage to make money through theirartien with tourists in general.

Although this is a good example of the cooperatiat often exists between beach boys, the
aspect of commission may also function as a sanfrdéspute. Such disagreements may even
occur within the smaller groups, or cliques, ofdieboys. | realized this when | unexpectedly

witnessed a quarrel between Juma and Lolani.

Sitting at the beach with Lolani, and some of teadh mamas, he asks me if | will join him
for lunch at his house. We leave the beach. Lotays that he, together with Juma and
Michel, has gotten a group of tourists to go fdiasaSince he has hisizunguhere for the
week (at a hotel in Watamu) they decided that Jshaauld go with the group on safari (they
usually go with them as company to ensure that Hreyhaving a good time and possibly
create bonds with the tourists). After lunch, Jwuoeaes by the house and | can tell there is
some kind of issue between him and Lolani by thg they are talking to each other. They
talk fast and loud about money and something abwutsafari that Juma has just been on.
Juma seems upset and he leaves. Lolani also Igadet and | ask him what is going on. He
tells me that he knows that Juma and Michel hawergihim less than his share of the
commission received from the tour-operator theyoperate with. He says that since he was
not there, they (meaning Juma and Michel) gavelbss than he was supposed to get. Lolani
explains that he is disappointed, but that it issumprising at all. | ask him if not he, Juma and
Michel are good friends. He tells me that theyiadeed, but that “this is how it works”, and
that “it's always like this when it comes to moridyolani ends the conversation by telling me

that he will just do the same towards them the timé he gets the chance.

This was the first time | had experienced any disagients between Juma and Lolani, but as
Lolani explained; this was not unusual when it caméhe dividing of money. Even though
such issues point to disagreements that may taee fdetween beach boys, | can not stress

the importance of the network they have created cantainly maintain, enough.
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Brokers and romantic entrepreneurs

Beach boys have a wide range of connections witteriocal society; in particular people in
tourist-related work (such as waiters, bartenddexi-drivers, and hawkers). These
connections inform beach boys about “new arrivéd$tourists), single women having coffee
alone, or tourists interested in various typesssistance. Such networks are given great value
by beach boys, and are directglated to their main goal of getting in touch wfdmale
foreigners. My friend Benny, who works as a waiterone of the most popular Italian
restaurants in town, tells me that he will recéikgeu kidogd (“a little something” - meaning
a smaller amount of money) from beach boys if egithem information about tourists in
the restaurant.

| here introduce Boissevain (1974) and his ideaadfroker, as a special type of
entrepreneur. He defines brokers as expert netapekialists who have access to strategic
contacts who control such resources as land, jodsspecialized knowledge, and are further
willing to manipulate these for his own profit (147-148). Although Boissevain’s idea of
brokers may be said to relate more closely to ipaliissues, | propose that it applies to beach
boys in Malindi as well. Influenced by his sociaveonment, a broker needs to be willing to
use his social network to his personal gain, ndgntarough skill and cunning (Boissevain
1974:153-158). Looking at how brokers are ablertdipfrom their communication channels,
Boissevain describes this as role relations, wtdok further governed by the notion of
reciprocity or transactions (1974:158). Aside frarsing their networks within the local
community, another dimension of their role as breke how beach boys profit from foreign
women without them knowing about it. Taylor (200dho writes about beach boys in the
Caribbean, notes how the female tourists not alwagtize how the beach boys extract a
financial benefit from them. Beach boys there aid 80 have several tricks, one of them is to
have dinner at a friends restaurant where thepaeecharged and the reward is split between
the beach boy and the friend (Taylor 2001:757-7B8Malindi, | several times observed how
beach boys dining with one or masazunguwisually would stay behind and (secretly) receive
commission from the staff before leaving. It segh®t beach boys, through their practices,
have found a distinctive way of taking part in tbarist-related economy. Making use of their
networks, and through specific tactics engagingelationships with female tourists, they
seem to have created the possibility of a moreess Idirect access to tourist’'s assets.

Consistent with my own reflections, Dahles and B&899:281) note that Indonesian beach
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boys’ romantic and sexual behaviour must be se@adf their entrepreneurial strategies to
secure a living. They label beach boys as “romasmicepreneurs” on the basis of looking at
their romancing of tourists as a major economiategy (1999:281).

Beach boys or sex workers?

Kibicho (2009:174) writes that “male sex workerst Malindi are eligible to be called
entrepreneurs as he defines the term as someorsei@osly deciding to undertake an
innovative enterprise, assuming risk for the sakerofit. It is here vital to point out how,
throughout his book, Kibicho refers bmth beach boys and what he calls “male commercial
sex workers'(MCSW). Even though he includes CSWs (commercialvgarkers) in what he
refers to as beach boys (2009:116), his writingsceming MCSWs in specific are more
related to my own definition of ‘beach boys’ in Muali (see chapter 1). This brings me to the
issue of sex work and prostitution. Some might arthat beach boys’ relations to foreign
women may just as well be referred to as prosbitytor sex tourism (as shown in chapter 1).
In a strict sense prostitution is the practice mvjding a sexual service to another person for
payment. Bataille (1957) relates what he refei@sstahe “lowest form of prostitution” directly
to poverty. Based on his notion that shame andilpitan serve as the human aspects of lust
and sexuality, he writes that extreme distress €pgy unties human beings from these
feelings of prohibition (1975:138-139). In other nds, it is important to take into
consideration the extreme poverty that often infeeepeople’s choices. Although this might
be helpful in reflecting on why beach boys engagsexual activities with foreign women
who are a lot older, it does not solve the issuavibéther or not they may be called sex
workers. | choose to refrain from referring to dedoys as prostitutes. To support this notion
| will shed some light on the aspect of reciproatyd transactions as well as including the
importance of time. The notion of reciprocity, aadds (1995 [1950]) has associated with the
obligation to give, receive, and to repay, may beduas a basis for reflecting on beach boys’

practices in relation to their foreign ‘girlfriends

Reciprocity: money, gifts and affection

Through providing their ‘girlfriends’ with the prase of loving commitment, and expecting
money and valuables in return, beach boys may Ik teamake use of the aspect of
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reciprocity. This may in turn relate directly torias’ (2004 [1972]) proposed spectrum of
reciprocities. Where generalized reciprocity isdaaen transactions that are altruistic, and
balanced reciprocity refers to direct, balancedcharge, the notion of negative reciprocity is
by Sahlins regarded as more impersonal transadi@isare opened and conducted toward a
utilitarian advantage (2004 [1972]):193-195). Sadlpoints out how social or economic
circumstances that impel reciprocity may be spedifin one of the above mentioned
categories of reciprocity (2004 [1972]):196). Thygbuassuming the relevance of reciprocity
to the interaction within romantic relationshipstvieeen beach boys and Italian women in

Malindi, | specify his notion of generalized re@pity.

The material side of the transaction is repressethé social: reckoning of debts outstanding
cannot be overt and is typically left out of accodrhis is not to say that handing over things
in such form, even to “loved ones”, generates nanter-obligation. But the counter is not
stipulated by time, quantity, or quality: the exiagion of reciprocity is indefinite. It usually
works out that the time and worth of reciprocatwa not alone conditional on what was given
by the donor, but also upon what he will need ahény and likewise what the recipient can
afford and when (Sahlins 2004 [1972]):194).

This relates to how beach boys normally are givengs and valuables by their foreign
‘girlfriends’. Through his relationship with Carmebholani gives us an example of how his
romantic commitment may affect her willingness ting him gifts from Italy. Carmen is

from Rome and works as a principle at a schooletheolani is not sure of her age but says
that “she is old.” She has two children of the ag2sind 40. Every other day she would call

Lolani from Italy.

After having lunch with Lolani and Juma we all gack to Juma’s house. Lolani gets a phone-
call from Carmen. She is planning a trip to Maliadid wants to know what Lolani wants her
to bring for him from Italy. He tells Carmen that¢ fikes Diesel Guess D&G and other
famous brands. He also tells her that he dedliks-shoesThey talk about the car she has
promised to buy for him, and Carmen asks Lolahieifnas checked out prices on the type of
car he wants. Lolani tells her that he is in thecpss of doing it, but that he needs more time
to figure everything out. The last part of the cersation is analogous to the conversations
both he and Juma have with all their Italian ‘gidhds’; Lolani tells Carmen how much he

loves her, how much he misses her, and how he cawait to be with her agairfti amo
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tanto tesoro, mi manchi come sempre, amBre&fter he hangs up, Lolani seems happy and

tells me how lucky he is to have Carmen, adding‘sfze is nice and kind.”

In addition to bringing gifts of clothes and sho€srmen wants to buy a car for Lolani. He
tells me that she is good to him because he let&krimv how much he loves her. Following
Sahlins’ generalized reciprocity (2004 [1972]), tthenor's (Carmen) idea of reciprocation
relies on what she wants, and when, as well as thieatecipient (Lolani) can give back, and
when. In other words, Carmen expects to have Lalduil attention and devotion when she
arrives in Malindi, while Lolani expects gifts antbney in return.

Beach boys and foreign women may therefore be taide in a relationship of
exchange; beach boys provide the women with thenis® of commitment and intimacy
while the women provide the men with money and ables. However, it must be duly noted
that the women relevant to this study are firsalbhot aware of the beach boys’ manipulation
of them (as far as | have been told), and secamaly not been prioritized (in this study) like
the beach boys. Even so, the interactions betweanhbboys and foreign women relate to a
wider topic within anthropology; the exchange oftgiand commodities. The defining
characteristics of commodities is their exchandeesawhich refers to the quantitative
proportion of which sorts of values are exchangedther sorts of values (Gregory 1982:11).
Mauss (1995 [1950]) has argued that gifts, on therchand, are the exchange of inalienable
things between people who are in a reciprocal ddgrere. Gregory (1982:19) points out that
by following such definitions; commodity exchangablishes a relationship between objects
while gift exchange establishes a relationship betw subjects. Along the same lines,
Baldwin (2009:385) discusses the distinction betwibese types of exchange, and points out
that while commodity exchange establishes objediventitative relationships between what
is transacted, gift exchange establishes personalitative relationships between the
transacted.

Bloch and Parry (1991) disagree on this distincdad bring the aspect of money into
the discussion. They note that the idea of the vergersonality of money, making it
inappropriate as a gift, seems to be a thought tsamown (Western) culture that may further
be problematic to apply on other societies (1991T8)is may be illustrated through how
beach boys rather want money, instead of giftanftbeir foreign ‘girlfriends’. The Italian
women will on the other hand usually bring gifts @bthes and electronics, or sponsor
specific purchases like cars or motorbikes. Monlegt is cash, is nevertheless seen by beach

“*d Translated from lItalian to English: “I love youryenuch honey, | miss you as always, love”.
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boys as the ultimate gift from rmzungu Still, the beach boyare in fact receiving money

from the women (through Western Unifn which shows the complexity of these
relationships. By approaching ideas about moneg nelativistic way, as Bloch and Parry
(1991), one might suggest that beach boys and liadimn women have two very different

understandings of money and the exchange of giftscmmodities. Further, it is hard to
make a distinction between money, commodities aftdl i such a context. | argue that the
interaction between beach boys and foreign womenksvas an empirical example that blurs

the distinction made by Baldwin between commoditgt gift exchange.

Transactions and significations

According to Barth (1966:38), transactions are ¢éhgsquences of interaction which are
systematically governed by reciprocity, and he egrithat there is a track of gains and losses
which affects further action and changes the giratsituation which subsequently channels
choices. Transactions may therefore be of impogawben it comes to revealing how
systems of values are maintained, how they ardéiwvelto culture, and to show how a basic
social process can generate a variety of sociahidgBarth 1966:40). Transactions between
beach boys and female tourists can be a good feasasalysis, and may further be fruitful in
the understanding of certain choices made by béagks. Grgnhaug (1975) also uses the
aspect of interaction, and includes within it thepects of transaction and signification. He
builds on Barth’s definition and defines transaati@s the exchange of interest objects that
are scarce resources to the participants, whikdds that no transactions occur without some
simultaneous signification (1975:25-26). He regasigmification as the essential element of
consciousness, which he writes is inherent in whatmay term as choice, action, interaction
and social relation (1975:27). Relative to thistien the two separate participants in
interaction; on the one hand the beach boy anth@wther hand the Italian woman. The very
first time | met Kavu was during a night out withidia; a 45 year old Italian woman who was
staying in the house next to me, while visiting Mdi for two weeks. Through her, | got a

unique chance to observe the interaction betwedtaken woman and a (former) beach boy.

Lucia is scared to travel withtak-tukor aBajaj so she takes a taxi almost anywhere she goes.

She tells me that she will call a man she knowsotoe pick us up from the house. The driver

0 Western Union is a financial service company wiere may transfer money across countries.
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is Kavu, a man in his early 30s with long dreadydk me he looks like a slightly older beach
boy. He is nice to both of us and is obviouslytifig with Lucia who is sitting in the front
seat. He drops us off where we are to have dirmetLacia says that she will call him later.

After dinner he picks us up before picking up @rid of me and Lucia outside town.
Deciding we all want to go have a drink in town,clau invites Kavu to join us as the
‘designated driver’. | notice that Kavu greets maisthe beach boys in the club and | ask him
if he used to be a beach boy. He says yes, buhéhatopped when he got a job at a hotel and
met his Italian girlfriend.

During the evening, Kavu devotes his full attentiorLucia and she seems to like it.
When he leaves our table | ask Lucia if she likesK Lucia says that she does not think he is
flirting with her but that if he was, she would ngant him anyway. It is getting late and we
decide to end the night. Kavu drives our friend kdmefore driving me and Lucia to the gate
of our houses. | thank Kavu while Lucia pays him tiee taxi ride. | walk over to call the

askarito open the gate. Turning back, | can see KavuLaieéh kissing.

Although Lucia tried to make it obvious that shd dot want anything to do with Kavu, her
actions indicated otherwise. Lucia had told me &t wished to go to Watamu for a day, and
since Kavu had a car he was driving as a taxi slierhe that she wanted him to take her

there. The morning after their trip together Luciene to tell me about it.

Lucia lights a cigarette and sips her espressdutréefore she suddenly says “the sex with
Kavu was very, very good” (she does not speak Ehghell, but good enough to make her
self understood). | ask her why she had sex with hiucia explains that she was tempted by
his continuous persisting. She goes on tellindhas ‘it was just for the sex” and that she does
not want a relationship with him, adding that sidyavants “a good time” in Malindi. | ask
Lucia how much she had paid Kavu for driving heitatamu and she replies that she paid
him 2000 Ksh ($24) at the end of the day.

The sequences of interaction between Kavu and Lmeig be viewed in light of Barth and
Grgnhaug’s ideas of transaction and significatioucia on her part, may be said to make
choices based on her statements about wanting/&o“aagood time.” Kavu, on the other part,
is basing his actions on the possibilities of @ngginto a romantic relationship with Lucia
that may further result in financial gain for hiffhe different ideas and values canalizing

their choices and actions are illustrated throulngr tinteraction.
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The aspect of time

| learned more about the relationship between Kawd Lucia when he invited me out for
“nyama chomia(“grilled meat”) after Lucia had gone back to ftaDuring her stay in

Malindi, Lucia had made it clear to me that sherbtllike Kavu in a serious (romantic) way.
Kavu had a different perception, and was obviodsty between the possible benefits of
being with Lucia and the fear of putting his cutreglationship with the other Italian woman

at risk.

During dinner, Kavu starts telling me about Ludf@vu complains that she calls and sends
him messages all the time. She has told him thatgnts to come live in Malindi and start a

business here with his help. He says she has dtemedithat she wants to have children with
him. Kavu tells me that he is worried because hesdaot want to jeopardize his 6 year
relationship with the other Italian woman whose d®te lives in. Lucia has earlier called me
from Italy and asked if | can “keep an eye on” Kawtell Kavu this. He is surprised, he says,
because she has told him specifically not to tajJlot meet with me. | tell Kavu that it seems

like Lucia is very much in love with him and | alskn if he will use this to get something out

of her (in terms of money). He says yes, and tkabtly wants money to start a business or
something like that. He tells me that he does remtvanother relationship, and definitely not
children. Considering his other Italian girlfriertte says it might be too complicated for him
to have two different women. In a serious tonedys ghat | can not tell Lucia about meeting
with him; “I promised her not to see you.”

A few days later | am told by Kavu’s friend Joyeegirl that | usually spend time with
because she works in the area that | live, thatdsetried to get money from Lucia. He had
approached Joyce, who also knows Lucia becauséedps Joyce with money occasionally,
and asked her for a favour. The favour was to lcatlia and tell her that Kavu is in the
hospital and that he needs money for paying theitadbill. Joyce did not want to do this
because she was afraid to jeopardize her much ddedecial help from Lucia. Apparently,
Kavu had then asked Lucia directly for money indtesaying that he wanted to buyBajaj
and that he would need 100 000 Ksh ($1190). Joypkaias that Lucia reacted with anger to

the request and told him that the relationship betwthem was over.
Looking back at how Lucia initially expressed helationship with Kavu as nothing serious,

it may seem as if she wanted to conceal her treknfgs. All the while, Kavu was aware of
these feelings and was further willing to use thernhe attempt to make her send him money.
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In his haste to do this, deriving from the fearedpardizing his relationship with his other
Italian ‘girlfriend’, he failed in his tactics arehded up breaking off the relationship. When |
told Lolani and Juma about the incident betweenwKand Lucia they reacted by saying that
it was far too early in the relationship to ask teectly for money. If it was up to them, they
said, they would have waited longer and found #edkht way of asking the woman for
money. Their comments stress the meaning of tintkthe sensitivities around asking the
woman in question for economic assistance. Inténgeigns and assessing time, or timing,
when it comes to implying the need for money cadiffecult and may alter the situation, and
the relationship, completely. My thesis shows tiat aspect of time is crucial in reciprocal
relationshipsBourdieu (1990 [1977]:6) makes the importance wietiexplicit in relation to
giving and receiving gifts:

It is a question of style, which means in this ciséng and choice of occasion, for the same
act — giving, giving in return, offering one’s sims, paying a visit, etc. — can have
completely different meanings at different timesming as it may at the right or wrong
moment, while almost all important exchanges (..\yehtheir own particular moments; the
reason is that the laps of tirseparatingthe gift from the counter-gift is what authorizée
deliberate oversight, the collectively maintained! aapproved self-deception without which
symbolic exchange, a fake circulation of fake cemyld not operate. (...) In short, everything
takes place as if agents’ practice, and in padrcthieir manipulation ofime were organized
exclusively with a view to concealing from themssvand from others the truth of their
practice, which the anthropologist and his modelagbto light simply by substituting the

timeless model for a scheme which works itselfanly in and through time.

The importance of time, or more specifically theportance of including people’s
manipulation of time, is crucial in this case. Altlyh one might speculate in whether or not
Lucia would ever have given Kavu money, it is pbkesto suggest that through his mistake of
asking her directly for money prematurely, he dss&d the possibility of this happening in
the future. Again, the concept of time makes itesBential here. It is the same aspect of time
that | argue differentiate beach boys from prostguor sex workers. Bourdieu (1990
[1977]:15) points out how exchanging gifts in a slepan of time breaks off the exchange.
While sex workers and clients usually exchangeraice for money or valuables within a
short time-period, beach boys make use of extrgctime and delaying the request for
‘repayment’.Bourdieu (1990 [1977]:6) notes that to abolishititerval (of time) is to abolish
strategy. Keeping in mind the distinction made by Certeau (198Metween strategy and
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tactics (presented in chapter 3), the tactics addy beach boys towards their financial goal
is apparent here. This further relates to what Biewrrefers to as the concealment of the truth
within the participants practices, as shown abdA®.opposed to sex-clients, the Italian
women here are not aware of their role in ‘puram@s service’. One might say that through
their ability to manipulate time and make use a@ipecity, beach boys separate themselves
from sex-workers. What is more, beach boys do W \hemselves as sex workers, and in
some incidents they do not even engage in sexatcowith their older foreign ‘girlfriends’.

In general, the emphasis is placed by beach boy®mancing and companionship, rather
than sexual acts. The beach boys in question adstemn clear that they distance themselves
from sex work. Even though the temmalayausually refers to a female prostitute, | was
aware of the existence of male prostitutes in Mijiproviding their services to both women
and men. Even though many will argue that beacls lmyg male prostitutes, they do not

acknowledge themselves as such.

Incentives and constraints

It will be imperative to connect the beach boysbrmamic profits to their surrounding
environment. Barth (1966) writes that all behavitakes place in a matrix of values and
social relations. He looks at how choice, strategg role-play, based on ideas and values in
society, create patterns of behaviour (1966:60)long Barth, one may recognize beach
boy-practices as ‘cases’ of human behaviour ancellyehaving to take into account the
constraints and incentives that canalize theirad®iThe lack of jobs in the formal economic
sector, the pressures of providing for their fagsilialong with the desire to earn enough
money to start their own business can be mentiasednportant incentives behind working
as beach boys. Hence, the main motivation is pugebgnomic. Building on the notion of
beach boys as entrepreneurs in an African conWitker’'s (1997:xxiii) idea that traditional
beliefs in witchcraft, social and familial obligatis, personal ambition, and the desire for
status, are all important influences on Africanrgmteneurs. This closely relates to the
specific incentives for young men in Malindi to bate beach boys.

In terms of constraints, one should keep in miraitiiormal sector which beach boys
operate within. This might be compared to Volkd@897) findings in Zimbabwe. He notes
that the governmental administration in Zimbabwemnied a marginalized informal sector

through their policies towards traders and otherkexs within the informal sector (1997:83).
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In Kenya, certain constrains are put on beach bays the authoritiesl have been told
stories about how beach boys used to represen¢ @ndmakeleleon the beaches of Malindi,
both from others and beach boys themselves. | asked Lolani about the stories | had been
told, about beach boys robbing tourists and crgagpiroblems for the boat-operators at the
beaches. He told me that 10-20 years ago beachviergsnotorious for “making problems”
along the beaches of Malindi. This has changed Im@waid; “now we are organized and sell
safaris to tourists.” Even though beach boys omgathiemselves there are signs of both police
andaskarisconnected to the various hotels, attempting tcogepregulations on beach boys.
The hotels have rules for them (for example th&iot®n of certain areas), and they are also
said to warn tourists about beach boys; tellingstgi@ot to engage in conversation with the
boys they meet along the beach. Sitting under thewsay up to Karibu Hotel we were
several times told to move by thskari The police, more precisely the tourist policdave
imposed a rule that beach boys advertising touve @ carry an id-card. | was told how
complicated this can be by Brian, a Bajuni beach $igending his time along the northern

parts of Silver Sands.

Brian tells me that he has been arrested by thiegpoh many occasions. | ask why that is and
he says that it has happened the times he hasambeeh tourists. “They will demand to see an
id-card from me and when | can’'t show a card likattl get arrested.” The problem, Brian
says, is to get one of these id-cards that proveaye advertising safaris and trips. This card
apparently costs around 7000 Ksh ($8@hich is a lot of money for a (so far) unsuccessful
beach boy. This puts Brian in a difficult positiand he explains to me that he is “still in

training” as a beach boy and that he has a haelraking contact with tourists.

Unlike Brian, both Lolani and Juma have id-carddchtthey carry around with them. The
tourist-police visits Silver Sands from time to &mand my first experience with them was
during one of the many mornings | spent sittingweitgroup of beach boys under the stairway

leading up to Karibu Hotel.

Suddenly a policeman appears where we are sittidggeabs Juma by the shoulder. He drags
Juma over to another group of policemen a few raa@ray. | try to ask some of the other
beach boys about what is going on; | am gettingi@drfor Juma. They tell me not to bother

and that it is “old business” between the policd dama; “the policeman only wants some

*1 In Malindi they have their own tourist police; Tt Unit Police (TUP) and their job is to protéetrrists
visiting the town.
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money.” | am told that this happens all the timkey also explain that the way to handle it is
to be quiet, respect the police, and to give themesmoney. After a few minutes Juma comes
back over to us. | ask him about the situation hadjuickly changes the topic, clearly not

wanting to talk about it.

On the one hand, a number of young men in Malihdiose to become beach boys based on
certain incentives like providing for their famsi@nd the desire for money and status. On the
other hand, specific constraints are placed on thgrthe authorities and also by the local
community. | will now look more into the latter, &shed some light on how beach boys
relate to, and are viewed by, other residents ihirida

Profit not for profit's sake

It should be pointed out how some residents in Mildisapprove of, and object to, the way
beach boys interact with tourists. Peake (198%stalbout how the elders in Malindi are
concerned about the impact of tourism, and thatlb&ays are cited as the worst example of
moral decline. | nevertheless found that the eldenfglalindi were accustomed to what you
might call the beach boy phenomenon although thelgen asked, would under no
circumstances want their own sons to work as béagls (as shown in chapter 2). Similar
accounts are shown by Naomi Brown (1992) from Tlaen@Gia where the ‘bomsas” (beach
boys) activities are strongly disapproved of by tiders. Still, as Peake (1989:214-215)
points out, the elders have to tolerate it becdliedbeach boys may share their profit. As a
specific example of how beach boys may be saithaoestheir profits, or their direct access to
tourists, is when they bring their ‘girlfriends’ s@e their families. Lolani told me about how
he brought Martina to see his mother in the villagey spent the night in there and Martina
gave his mother some money for her and the fardilyna have also told me about how he
would bring Flavia to see his family, telling héat his wife is his sister and the children his
niece and nephews. He said that she will providaeydor him to assist them economically
as well. This is not uncommon among beach boys, iangsed as an additional way of
‘extracting’ money from their relation to the fogeiwomen.

Benthall (1988), in his reference to Peake’s stoidyeach boys in Malindi, writes that
their display (of money) is public, while they kettje means private. He further notes that
beach boys do not contribute to (local) ritual exgure (1988:20). This does not match my

own findings among beach boys in Malindi, whereperienced how beach boys contribute

78



to events like burials and weddings. However, iyrha related to the fact that Peake (1989)
focused primarily on beach boys of the Swahili etlgroup and therefore may have reached
opposing conclusions. Aside from providing for thewn immediate family, beach boys
contribute economically to their locality in var®occasions. | was a few times invited to join
Juma and Lolani to their home area in MagéfiriThe first time we went it was because a
new pub had opened up close to their home-villagkthey wanted to “check it out”. The
second time it was to attend the burial of an ol@ryama woman in one of their

neighbouring villages.

After almost an hour on thBajaj, driving into the woods, we reach the village afj®
Women and children are sitting together on one sfdae open areand the elders are sitting
under a patch of shade on the other side. The ymemand boys have placed themselves in
the centre of the village area. | greet the oldennfollowing Juma and Lolani, and | am
handed a chair to sit on. Lolani and Juma pre$enelders with some money as a contribution
to the burial. Some women are singing, some anag,rand others are dancing. | notice that
both Lolani and Juma are behaving differently hbem they usually would in town; they are
not loud and attention-seeking. We respectfullyrsthe same spot for over four hours before

we have to leave due to the mounting darkness.

Beach boys are often ‘accused of’ (by other resgjespending all their money on alcohol
and miraa®®, leaving nothing for savings or investments. Aefid of mine in Malindi once

told me that beach boys are notorious for “wasthr money.” Come low season, he says,
you will see them sell everything they have receiae gifts from thevazungul also noticed

that the more successful beach boys were being@eh&ith other beach boys; buying them
drinks, miraa, and meals. Peake (1989:211) notes that sucha@gtyegenerates status among
beach boys. An approach to understanding why bleagfi seemingly waste their money is to
look at how Volker (1997:xxiii) characterizes Afaic entrepreneurs as “subsistence

entrepreneurs”:

A subsistence entrepreneur seeks profit, but doesodin order to support his family, to
enhance his own standard of living and to inflatedtatus, in short it is a means to a social

end, not as an end in itself. (...) However big theegorise, it is still viewed as part of the

2 Margarini is a Giryama-area some kilometres noftilalindi.
3 Miraa is a flowering plant that is normally chewed; eslimg a natural amphetamine-like stimulant (also
known askhaj.
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household, not a separate entity. Its proceedsspeat rather than used in a productive

manner.

Hence, beach boys might be said to continue theifitiseeking entrepreneurship as they
make use of this to redistribute money into thedal surroundings. Further, this may be said
to generate status while filling the role of thesaine provider (refer to chapter 3). |
witnessed countless times how Juma and Lolani wererous with other beach boys, both
voluntarily and when requested. Although this maysben as ‘wasting’ money, there seemed
to be a thought behind it. When being generouy, ploetray to others a certain impression of
themselves. Jenkins (2004:19) notes that it ienotgh to create a social identity for oneself;
this identity must be validated (or not) by those anteracts with. He refers to the internal-
external self- and public image as a process @rmalization (2004:20). Although being
generous may be the ideal, there were at timespéros of this. Juma was once asked for
some money by another beach boy while we were baaidrink, but he turned him down.
Juma explained to me that sometimes he gets afttpgt jamaa (guy) has not saved the
money he got in high season, and now he wants minay me — me, | have even three
children and he has none.” Juma has also admiutedet that he during peak tourist season
gives some money to his wife to save for the otipseason, so that he does not spend it all.
She is the one who buys food, clothes, and othegshthe family need. Juma said that he
would not be able to save the money if he had therhis hand”. Lolani has also, along with
Juma, set up a bank account to be able to rechwemoney that the women send from
abroad. They also claim that this also makes iee&s save the money.

A traditional aspect, specific for Kenya, is the-called Harambe&”. People with
money are in other words expected by the rest ef ¢ommunity to assist others
economically. Beach boys do not seem to be an ércepf this, and may be said to act
according to such traditional ideas through gengrdewards peers, family, and the local

community (especially home-villages).

Summary

In this chapter | have mainly focused on the ecan@spects relating to beach boys and their

romantic relationships with foreign females. Themmgoal of obtaining money, and possibly

> Harambeemeans “all pull together” in Swabhili, and worksaasevent of fundraising (for various purposes) in
a community.
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starting a business of their own, compels beacts boywork hard in keeping the woman’s
trust while at the same time assessing when andibiomake use of certain tactics to get what
they want. This has led me to apply Dahles and 'B{a899) labelling of romantic
entrepreneurs to beach boys in Malindi. They madee af informal networks and reciprocal
interaction to create profit for themselves, whiethates to Boissevain’'s (1974) notion of
brokers. Bearing in mind the rapid overtaking af tbrmal (and to some extent the informal)
economy in Malindi by Italians, one might see beddys as (romantic) entrepreneurs;
tapping into an economy that is increasingly diffi¢do participate in. Along the lines of this,
the importance of beach boys’ social life, and rtheish to stay in Malindi rather than
migrating to places like Europe, has been hightighnt this chapter.

Through Bourdieu, and his emphasis on the aspetitnef and skill in a reciprocal
relation, | have also argued that beach boys shooldbe viewed as prostitutes. Using
Grgnhaug and Barth | have looked at the transagtioninteraction, beach boys engage in.
Using this as a basis | have applied Volker's motbthe African subsistence entrepreneur in
placing beach boys within their local surroundingmally, through sharing their economic
profit with others in their community, beach boyaytbe said to intermediate a larger flow of
money. This relates directly to the next chapteemghlarger cultural and material flows

across countries are connected to beach boys amdthions.
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Chapter 5
ACTORS WITHIN SPACE AND TIME

While | have presented a thorough image of beagls lamd their interaction within their
community at large in the previous chapters, | heish to shed light on their participation
within, and connection to, larger global flows. Bpplying Grgnhaug's (1975) notion of
social fields, and the interactions between themattémpt to illustrate how beach boys
manoeuvre their way as actors within such abstfietds. Considering how Malindi is
situated along the Swahili coast, and has beewtatfeoy globalizations through times, | rely
on Manger (2006) and his point of historicizinglgzgéization. Today, the aspect of modernity,
as part of globalization, is ever more present adidli in the form of tourism. This is further
illustrated through the now so familiar relationshbetween beach boys and foreign women.
Such relationships imply various stereotypes, ballout Western women as financially
wealthy and “the Black male” as hypersexualizeddihy et al. 2005). The exchange and
flow of services and goods within these relatiopsthave already suggested the complexity
of the reciprocal aspects of romance tourism. Harewhat is clear, using Appadurai (1990),
is that it relates to a larger, transnational floivamong other, people, money and ideas. As
Grgnhaug points to the natural distinction betwesc and etic codifications and analysis, |
relate this directly to the issue of referring ®abh boys as sex workers. Further, the beach
boys’ idea of their practices as “work” is tied uptheir role as entrepreneurs within their
African surroundings. Finally, their desire to stayMalindi, and not move to Italy with their
‘girlfriends’, is directly related to the issue pbwer and control, or in using Emerson (1962);
a power-dependency relation, although the issu¢ée@fing home never seems to be of
diminishing importance. The purpose of this chajgeto relate what | found about beach

boys to larger flows of ideas and history on a gldevel.

Social fields

Grgnhaug (1975:36) defines what he calls soci&ddias the overall outcome of interaction
and consequences of interaction between actorsegspursue specific issues or tasks. Any

social field is necessarily stretched out in spacd time, making both smaller and larger

fields, and it is possible to investigate how tledds condition certain aspects of the actors’
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lives empirically (Grgnhaug 1975:36). The notion sufcial fields, and the interrelations
between them, is thus fruitful in the study of de&doys and the different roles they have in
relation to other beach boys, their families, resid in Malindi, tourists in general, and their
foreign ‘girlfriends’. Important here is Grgnhaug@ea that social events often occur in
several social fields simultaneously (1978:94). i&ting the interrelations between social
fields, he looks at how this implies clusters dégy attributes, and opportunities, when actors
move from arena to arena (1978:115-116). Throughaoys on beach boys, and further their
role as actors within various, interrelated sobields, | have throughout this thesis tried to
consider the implications and conditions placedhmm by precisely the same social fields
they illuminate through their own interaction. Ghang (1975:37) points out that the analysis
of society as a multiple-field system includes gatiVely very different relations in human
life, as well as naturally creating the distinctiogtween emic and etic; the complexity of the
field implies emic codifications while the etic dyss points at subjectively non-recognized
factors. Even more relevant in this case is higysestion that one can identify a number of
smaller (micro) and larger (macro) fields and asaltheir empirical interrelations (1975:37).
As actors (in this case, beach boys) participate are moulded within various fields, the
study of society as a multiple-fields system implibe study of the social person (Grgnhaug
1975:38). Having presented a large part of whatinig said to be the smaller social fields
beach boys interact within, such as interactiornheir families, other beach boys, and their
relationships with foreign ‘girlfriends’, | wish timcus here on the larger social fields that are
connected to beach boys in Malindi. Beach boysagartin what clearly is a global
phenomenon; where young men from Third World coestengage in romantic relationships
with older, Western females on vacation. This edalirectly to the well-known concept of

globalization.

Historicizing globalization

Therborn (2000:154) has defined globalization derreg to “tendencies to a world-wide
reach, impact, or connectedness of social phenometaa world-encompassing awareness
among social actors”. While pointing out that gliebation should not be taken to mean
processes of homogenization, Manger (2010) makesofisTherborn’s definition when
looking at the spread of “the West” in the Indiage@n, represented by colonialism and

imperialism, global capitalism, and Western modgrivlanger (2010:150) writes that from a
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very early period, the Indian Ocean region has lseemeeting place for “civilizations” and
that it through times has had elements of whattoday would refer to as “globalization”. He
argues elsewhere for the need to historigkalization, moving away from the tendency
that exists in social science literature to makebaglizing processes a Western and
contemporary phenomenon (Manger 2006:1). The ptpaolanovements across the Indian
Ocean, as well as in the Kenyan and East Africaerior, show the importance of what
Manger calls historicizing globalization. Mangegaes the need for comparison in time (not
only in space), while avoiding dualisms and dichats such as modern-pre-modern,
traditional-modern, and local-global, if we arddok at histories in their context (2006:2-3).
Malindi district, situated as it is along the (Kamy Swahili coast, has been a part of
the so-called globalizing processes from early $int@ryama had been part of the early
Indian Ocean trade in Mombasa through supplyingngfeom the hinterland for export
(Brantley 1981:60). In 1912 British colonial agerdfter establishing a settler economy up-
country, returned their attention and imperial gdo the Kenyan coast (Brantley 1981:1).
As mentioned in chapter 2, British colonialists mspd a “hut tax” on Giryama. They hoped
that this would encourage people to offer themselye for wage-labour (Brantley 1981:56).
Although Giryama resisted, the British won the wand they were forced into a peace
settlement (Brantley 1981:152). However, in theunance of a famine, the British removed
earlier posed land restrictions and labour demamasing their officials away from Giryama
hinterlands to the coast as there was not muchddfenefit from (Brantley 1981:152). Yet,
Brantley (1981:152) writes that the gratificatiohshort-term goals for the Giryama might

have been destructive on a long-term range:

Although the Giriama had fought against a form apitalist penetration that would relegate
them to wage-labour, they had not necessarily baesirous of being excluded from

participation in the capitalist economy on any basi

Giryama links to worldwide capitalist systems beeadisadvantageous, and their local,
small-scale producer economy became subordinatantb detached from the colonial
economy from 1920 and onward (Brantley 1981:152).1b68day, Giryama are still said to be
outnumbered by other ethnic groups in participaimghe formal economy of Malindi. As
mentioned in chapter 2, Giryama kept away from NiliTown in fear of the British. As a
result of this, up-country Kenyans and other rasislieame to occupy most of the jobs in the
formal sector (Martin 1973:92). Giryama beach baws/ be directly linked to these historical
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events as they currently look for ways to make ipwithin the informal economy related to
tourism. Although Giryama no longer have reasoavoid Malindi Town, their history can
be said to underpin the realities of today; pogsibfluencing the choices made by young
men of the Giryama ethnic group.

Robertson (1992:8) writes that “globalization ascencept refers both to the
compression of the world and the intensificatiorcofisciousness of the world as a whole”.
Friedman (1994:196) interprets this to mean botlnarease in global interdependence and
the awareness of that interdependence. Applyirggdérception to the lives of beach boys in
Malindi, it is possible to suggest that their iatetion with foreign women may be seen as an
example of the two proposed aspects of globalimat®ach boys are dependent on tourism,
and the female tourists, to make a living. The fientaurists in these relationships are
dependent on the possibility of travelling abroadehgage in romantic relationships with
beach boys. Such interdependence manifests itsgiki compression of the world; where we
today can travel and relocate across national b®rdéhin a short span of time. When it
comes to being conscious of the world as a whaech boys, at least, may be said to be
aware of their dependence on tourism and furthertdlirist women. Their daily lives are
built around the movements of tourists visiting Mdi; low and high seasons, “new arrivals”
at the big hotels; spending day time at the beadtlae night time in town. The interrelations
of the various social fields that beach boys irdergithin may be shed light on through a

focus on how they relate to, and make use of hmtleesand time.

Managing space and time

Globalization may be said to relate closely to #éispects of time and space. Referring to a
technological speed-up, and the rate of transpontaif people and information of various
kinds (as well as money), Harvey (1990) calls thistime-space compression”. Giddens
(1994:xii) points out that space-time have becomemganizing medium of modernity. He
refers to the mechanical clock and the universabal map as examples of how time and
space have become *“emptied and disentangled” aasgoThe de-contextualized
organizations of modernity will only be possiblehke “empty” dimensions of space and time
are fully incorporated in everyday life, and ingots space is separated from place and
further reintegrated in the “empty” dimension ahé (Giddens 1994:xii). As globalizations
represents the formation of social ties of indédiripace-time spans, the intimate aspects of
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peoples’ personal lives shed light on the growicmnplex ties between the global and the
local (Giddens 1994:xii). In other words, it is dbgh accounts of people, their lives and
actions that one can expose the connection betwesal and local, or the interaction
between larger and smaller social fields. Followitg focus on space and time, and
connecting it to place, | attempt to make use ef dlecounts of beach boys in Malindi to
highlight aspects of modernity and globalizatioartker, this relates to how beach boys on a
local level deal with impacts of global tourism dtsleffect on daily life in Malindi.

As presented in chapter 2, Malindi as a town isattarized by the large group of
Italian residents, as well as the more generaué@mites of being a great tourist destination.
The town itself has several bars and restauralusg avith smaller cafes and shops, catering
specifically to tourists and European residentsdé&$rom this, some parts of town and most
of its surrounding areas are lived in and frequeite Kenyans, showing little impact of the
otherwise so prevailing tourism. Although it is notcommon to see local residents visiting
so-called tourist areas, they are nevertheless ed by tourists (including East African
tourists). Beach boys will frequent these placegemiogether with their foreign ‘girlfriends’.
These are places to ‘be seen’ as beach boys oéipand on displaying to others which
mzungubelongs’ to them (and is ‘off-limits’ to otherdylore interestingly, they will also go
there without the tourists to enjoy the facilitigdh other beach boys. Peake (1989:211) notes
that status for a beach boy comes from being segularly in tourist areas, giving the
impression of being wealthy without working hara fo During my stay in Malindi | also
experienced how the more successful beach boys, Uiani, Juma and Kavu, usually
preferred going out to ‘tourist places’ rather thacal bars for a drink. Attempting to create
specific impressions of themselves to others, tynoappearing in such places, beach boys
may be said to make use of space in a meticuloys Waey use tourist-places to display a
partaking in Western (leisure) culture; signallimgother beach boys and local residents, as
well as tourists, that they have money and theeefatus. The display aimed at local
residents becomes apparent during off-peak toseason when most tourists and European
residents have gone back to their countries; lgaWtalindi and its bars and restaurants
empty. The bars, hotels, and restaurants thattdremen are in these times frequented by
beach boys. Beach boys make use of space thakeaedr specifically for tourists, and
incorporate this into a local idea of what sigrsfistatus and wealth. The vast difference
between peak and off-peak season also highligktevhrall aspect of time.

The pressures of making contact with touristsf@uedly older female tourists) during

the high season are based on the limited oppoeanif making money off tourists during
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low season. Another challenge is to save the monewluables obtained during high season
for the difficult times during low season. The charfrom peak to off-peak and mid-seasons
is noticeable in Malindi as both the formal andonnfial economy relies heavily on tourism.
Most beach boys rely on tourism alone, or more ifipalty their interaction with tourists,
and it follows that every low season is seen abalenge by most beach boys. The more
successful beach boys are better off financialgwiing saved some money along with having
their ‘girlfriends’ as financial security) than theach boys without foreign connections. Still,
common for all beach boys is the limited periodtiofe one may operate as a beach boy.
Beach boys are normally somewhere between thartésns and their late 20s. Basically,
after the age of 30, the beach boy is not as &iteaco female foreigners on vacation
anymore. In turn, this means that beach boys arscoous of their somewhat short ‘carriers’.
Comparing it to any other job, a beach boy maydd ® ‘retire’ at the age of 30 (such as
Kavu). A part of a future plan for beach boys itenfthe desire to start a business with the
(financial) help of their foreign ‘girlfriends’. Tik way, they may secure an income for the
future. They are nevertheless dependent on thestsurdea of time, and age; having to
comply with these perceptions to make a profit.

Beach boys are attempting to deal with the chaleraj limited time, both in terms of
high and low seasons as well as getting older. Hewdime works in their favour when it
comes to having more than one foreign ‘girlfrienthe women visit for shorter periods of
time (although this can be up to three months &ina), before going back to Italy. This
opens for the opportunities being in relationshiph several women simultaneously, even
though this is seen as risky at times. Kibicho egitthat “commercial sex workers”
meticulously schedule when their ‘boyfriends’ (or this case ‘girlfriends’) will visit and
depart from Kenya; which suggests that they (iniaomway) can be said to influence the
temporal distribution of international touristsKenya (Kibicho 2009:191). Aside from this,
it is said to be easier to have the woman at amst when implying the need for money as it
will be harder for her to see through lies. One ma#so speculate in whether or not the
distance between the female and her ‘boyfriend’ mmayease her longing for him; making
her more susceptible to the beach boys’ indicatmfng need for money. Whether this is in
fact the case or not, it nevertheless sheds lighhaw beach boys have to deal with, and at
times are able to make use of, time as an effettef situation. Furthermore, it is possible
that the very aspects of time and space, or theabed time-space compression, may act as a
sustaining, and even essential, factor within tlationships between beach boys and foreign

women. Through the use of phones and frequensyiiey manage to maintain a romantic
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relationship. Interestingly, as | will come backlater in this chapter, complications arise if
either the woman or the beach boy is expectedlezate permanently. As beach boys act
within the ‘emptied’ categories of time and spacgating to the globalizing aspects of
modernity, they also highlight their position asdtly integrated actors. Unlike

Tourism and the local set-up

While noting that globalization is a plural phenaome, Therborn (2000) claims that
globalizations are not new phenomena to the watttlvever, tourism may be said to be an
aspect of globalizations that relates to, and hpsotound importance in, the contemporary
world (Crick 1989:309). Kibicho (2009) notes thdlttaurism destinations are social spaces
where distinct cultures meet with one another,rofteasymmetrical relations of domination
and subordination. Approaching the relationshipsvben beach boys and female foreigners
in Malindi, Kibicho writes that what is an interledo the tourist could lead to the destruction
of various foundations of the local social set-tlmt of ordering social life according to
gender, age and generation gaps (2009:118). A comangument against tourism is its
impact and alteration of authenticity and cultudantity belonging to the tourist destination.
Crick (1989:336) argues that it is frequently fatga that such societies have often dealt with
Western influences for centuries, and that theituces (like all cultures) are constantly
changing. This is not to say that tourism, or iis ttase the dealings beach boys have with
Italian women, do not influence the local socidatge in Malindi.

Looking at the relationships between older, foreigmmen and younger beach boys;
reversing local ideas about gender-roles and age,naight use this as an example. Peake
points to the disapproval of the beach boys’ pcastiby the town elders in Malindi over 20
years ago, while I, as mentioned in chapter 4, bt experience this during my stay in
Malindi. In light of this, one might suggest thaete has been an increased acceptance of the
beach boy phenomenon in Malindi through the yeaver{ though Peake focused on beach
boys where the majority of them were of the Swadtifinic group). If so, this illustrates the
possible effects of tourism on host communities rotime. Recalling what Jamison
(1999:944) wrote about inter-ethnic relations bemigigated by tourism, | questioned this
notion based on accounts that imply the rather sipgpdas shown in chapter 2). Regardless,
the effect of tourism on inter-ethnic relations eens evident. The presence of tourists and

European residents in Malindi is as mentioned eatie, and may also be said to affect the
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local social set-up. Tourists who dress inappragiya(wearing only swim-wear in the
streets), sex-tourists in search roflayas and tourist-local relationships with great age-
differences, are only a few examples of what isob@ng increasingly accepted in Malindi.
Still, these conducts are only accepted from tegiasd are still frowned upon if practiced by
a local resident (as the various incidents invayvitalians, presented in chapter 2). The
double-standards may be related to social fields @ne interrelated in Malindi. Beach boys
are actors within such fields, and may be desegpéixamples of the challenges related to
this. On one hand beach boys have to relate tonamodporate the values and ideas of tourists.
On the other hand they still seem to prioritizeirtHecal, Giryama traditions, albeit,
downplaying this while interacting with touristscatmeir foreign ‘girlfriends’.

The beach boy phenomenon is directly linked toisoor hence the term romance
tourism, and it is fairly obvious that beach boysud have lost their ‘jobs’ if tourism in
Malindi was to cease. Although Crick (1989:330)e%othat detailed and descriptive studies
can provide answers to the questions of what dosboial relationships grow up in tourism
encounters, | hope strongly to avoid making thelstof beach boys one of tourism. While
beach boys are a ‘product’ of tourism, they arthatsame time locally integrated in Malindi
as sons, fathers, husbands, friends and neighbDes. actions are based on their ties to the
community at large. On the other hand, it is thenayofrom outside the country that is used to
build local relations, and it is therefore of importartoeinclude tourism in an approach to
beach boys and their surroundings.

Beach boys are found in various countries arouedwbrld, and the phenomenon is
directly connected to Western tourism in Third Vdodountries. Yet, while beach boys in
other places are said to migrate out of their aguiitgiven the opportunity, Malindi beach
boys wish to stay while making profit. Through stiieg light on their surroundings and
actions within their locality, | do not attemptignore tourism as an effect on local ideas and
practices. My approach accounts for the implicatiah tourism on beach boys and their
community at large, but avoids looking at touriss) @ cultural force alone. One of its
implications is the idea that tourism keeps aliaed even reinforces, stereotypes of others,

and should be examined further.
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Stereotypes: the exotic Other

Although international tourism is often represerdsd force for understanding, the empirical
evidence suggests that individual perceptionsmeasingly replaced by stereotypes (Crick
1989:329). Stereotypes refer to assumptions abmuipg of people, whether it is based on
experience or not. The interaction between Giryé@ach boys and Italian women implies
various stereotypes. Focusing on beach boys, Hezbldl. looks at how they (in the
Dominican Republic) attract foreign females on ltlasis of their “exotic nature” (2001:982).
Nagel (2000:174) refers to this as foreign femalesving local men through a racialized
lens; as exotic Others. Similarly, Pruitt and LaF®95:430) write how “the exotic Other”
has been constructed as more passionate, natm@ioeal, and sexually tempting. They also
refer to stereotypes of black men and their setyuati relation to Jamaican beach boys’
display of “machismo” (1995:430). This may be sedapply to beach boys in Malindi as
well; through building on various ideas about witakign women are looking for in a man,
they try to appear in a certain way as to attraatist women. Style; the use of clothes and
accessories, as well as behaviour, are consciaoslsidered by beach boys as tactics to get
what they want; anzungu

Pruitt and LaFont (1995:430) also emphasises tea af the black man as closer to
his African heritage; embodied in the Rasta idgn#ong with Jamaican beach boys, beach
boys in Malindi often believe that they receive mattention from foreign women if they
have dreadlocks (addressed in chapter 3). As Kab{2009:117) notes; Rastamen’s style and
behaviour allows them to access tourist spaceiarelds they represent a major attraction for
female tourists from the Western World. Nagel (2Q@@) refers to Cabezas when she writes
that beach boys capitalize on the demand for nae@l fantasies of erotic encounters.
Looking at beach boys in The Gambia, Nyanzi et(2005:557) notes the embodiment of
racial myths about male Black bodies and Westeflnexfce in the complex web of sexual
activity between “bumsters” (beach boys) and fardigurists. This also relates to what De
Albuquergue (1998:50) writes about beach boys énGharibbean; where West Indian fiction
has celebrated the sexual power of the Caribbedgt ma

It has been suggested that the relentless celebrafi phallic imagery is, in part, a playful
response to white stereotypes of primitive blackemmotency, that these works of culture,

high and low, “signify” on the exoticist tropestbie racial imagination.
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Whether or not it is possible to suggest that #e&ch boys’ emphasis on, and exaggeration of,
sexual powers can be seen as ironic, it is obvibasthe foreign women they interact with
can be said to carry on and reproduce such st@estpf African or Black men as
hypersexualized. There is also another dimensiahi$y concerning the relationships where
sexual activities are highly downplayed in favotitte companionship alone. Many might be
seduced believing that the beach boy “loves themwfw they are”, and do not care about
age and appearance the same way the men in Westentries are perceived to do. Even
though | point out that not every relationship betw foreign women and beach boys in
Malindi are based on sexual interaction (like the @f Lolani and Rosa), it nevertheless
seems to serve as part of an initial attractiomoligh approaching common stereotypes like
“the exotic African male”, beach boys aim at attirag female tourists.

When it comes to how beach boys perceive foreigme&roor tourists in general, there
are also preconceived ideas, or stereotypes, iadolor instance, beach boys will ‘target’ an
old rather than a young female tourist becausé®fperception that they have more money.
In Jamaica, De Albuquerque (1998:51) notes thattbé@ys have a hierarchy of preferred
‘clients’ based on nationality, affluence, age aamitractiveness. If it is only for sexual
conquest it is preferably a young, attractive, dlavoman (De Albuquerque 1998:51). If a
beach boy is concerned with making money he wilegi target women who are older or
younger women who are overweight (De AlbuquerquéB8i®Ll; Herold et al. 2001:984). This
also pertains to beach boys in Malindi, and it Hart implies that beach boys have
stereotypical ideas about female tourists and eardingly. The idea that aazunguhave
money, in particular the older women may be seepaasof a stereotype beach boys have
about tourists in general. As opposed to the notwought on by Said (1979) of
“Orientalism”; where Western ideas about Others strengly criticized, “Occidentalism”
refers to stylized images of the West (Carrier 1995 these two notions are opposing, they
also describe the dual ideas or stereotypes abiatr©that are exemplified here through the
interaction between African beach boys and Wedtanales.

Stereotypes are also prevalent within communitiesnselves, and are not limited to
Western notions of Others or vice versa. In Maliacll in Kenya in general, stereotypes have
for long been a part of daily life. As describeddnapter 2, Malindi is home to several
Kenyan ethnic groups, as well as newer residerdd@urists from other countries. There are
over 40 ethnic groups in Kenya and many of thesedide by side along the coast. Various
stereotypes are attached to each group, somethosj Kenyans know about (tribalism).

Giryama (the ethnic group of Lolani, Juma and Kaswvell as most of the other beach boys)
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are said to be “good lovers”. This was somethimgas told by others as well as beach boys
themselves. A Kikuyu man once asked me, after lgas@en me with together with some of
the beach boys, “why all wazungu love Giryamas?hey must really be good lovers”, he
added surly. In The Gambia, Nyanzi et al. (2005)566tes that ‘bumsters’ (beach boys)
believe and act on the myth that they have supeseaual strength and special virility in
addition to emphasising the size of their genitdiayama beach boys also seem to make use
of the idea of their sexual superiority, and oftefer to it during conversations with both
Kenyans and tourist¥Vhether or not it is a coincidence that a steremigipout Giryama men
in Kenya relates directly to the stereotype foreAgm)men may be said to have in mind as they
are being ‘seduced’ by the beach boys, it nevertiselshows how local ideas are in
accordance with, in this case, global stereotypéseoexotic Other. On the basis of this, one
may ask whether beach boys can be said to makefusach stereotypes or in fact be
‘victims’ of these. This necessarily relates to @cdssion around power-relations and

exploitation that | will get back to near the eridros chapter.

Global flows

Bringing up the exchange of gifts, money, and dibecbetween female foreigners and beach
boys within their romantic relationships, has skhigtt on the aspect of reciprocity. | have
previously argued that these transactions may kd as an example of the difficulties in
making strict distinctions between gift and comntypdixchange. Holding characteristics of
gift and commodity exchange, as well as barter angh (Humphrey and Hugh-Jones 1992),
transactions like these indicate the difficultiel pdacing them within a strict mode of
exchange. However, it is possible to place suchsaetions within the larger context of
globalization.Appadurai (1990:301) writes that current globamWiooccur “in and through
the growing disjunctures between ethnoscapes, tachpes, finanscapes, mediascapes and
ideoscapes”. In other words, the speed, scale ahone of how people, machinery, money,
images and ideas flow across national bordersentat to today’s politics of global culture
(Appadurai 1990:301). The exchange of servicesgoutls between beach boys and Italian
women, as part of the exchange of larger ideas dstvwalindi and Italy, or The Third
World and The First World, may be seen as parhefglobal flows that Appadurai presents;
connecting beach boys to a larger social field thay be said to be defined by transnational
flows of exchange. Following Appadurai (1990), gbbations do not only imply a cultural
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flow of ideas, but it also entails specific mateflaws across national borders; making the
exchange and interaction between beach boys aeayfowomen an illustrative example of

global flows.

The importance of emic codification

In chapter 4, | argued that beach boys in Maliridiudd not be viewed as sex workers or
prostitutes. Enhancing the notion of time in reocgal interaction, building on Bourdieu (1990
[1977]), | apply this as an argument against refgrto beach boys as sex workers. Through
delaying the request for ‘payment’, and accessimg twhen it comes to asking or implying
the need for money, beach boys separate themséloes sex workers. Yet, through
simplifying such interaction, some might argue tihatevertheless accounts for the exchange
of intimacy and ‘sexual services’ for money; reigtidirectly to the common idea of what
constitutes prostitution. However, aside from thet that not all beach boys engage in sexual
activity with their foreign ‘girlfriends’, it is irportant to point out that they do not define
themselves as sex workers. Pruitt and LaFont (#23):makes a similar point when they
write that neither actor (the beach boy and theifipr woman) considers their interaction to
be prostitution; placing an emphasis on courtsatpar than the exchange of sex for money.
In relation to this, Cabezas writes that “therendsjustification for imposing the term sex
worker on people who do not identify as such”, ahe further writes that “the term sex
worker imposes an arbitrary derogatory and raalsel’ (2004:1003). The obvious distinction
between the emic codifications beach boys haveeif practices versus others’ etic analysis,
manifest themselves here. And while researchees HKilbicho (2009) and De Albuquerque
(1998) imply that beach boys are sex workers (aet female ‘girlfriends’ sex clients) based
on the beach boys’ own statements, | did not eneowany beach boys who referred to their
own practices as sex work. Hence, to say that éaetbboys | encountered in Malindi are in
fact sex workers would be to impose on them a |#ba&t they do to relate to themselves.
Concurring to Cabezas’ statements, and based gorewjous arguments, | conclude with the
need for other, and more adequately appropriatenstefor describing the beach boy
phenomenon. | have chosen to use the term romancish, posed by Pruitt and LaFont
(1995), on the beach boy phenomenon. When it camdseach boys as actors | have

emphasised their role as entrepreneurs.
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“Hard work” as African entrepreneurs

Crick (1989:331) notes that tourist-local relatioips are in many ways odd; one member is
at play, having economic assets and little cultaegdital, while the other member is at work,
having cultural capital but litttle money. Such datenship may be illustrated by the
interactions between beach boys and Italian womeévidlindi. The women are on vacation,
having money to spend, but do not know Malindi @sadesidents to a great extent. The beach
boys, on the other hand, are at work; they areanch for money and have knowledge of the
area and culture, using it to their advantage. KC(k989:332) points to the middle men,
entrepreneurs, who benefit of the transactions é&etwtwo systems brought together by
international tourism. This applies to the casebehch boys in Malindi and brings up the
earlier proposed perception of beach boys as eetreprs. In the previous chapter, | made
use of Dahles and Bras’ (1999) suggestion that tbdmys in Indonesia may be called
romantic entrepreneurs. | also related beach boyBdissevain (1974) and his idea of a
broker; someone who makes use of his social netioorkis personal gain.

Placing beach boys within their (African) surroumgh, | also made use of Volker’s
(1997) idea of an African entrepreneur as a SUlIstst entrepreneur; pursuing profit not for
profit's sake. The redistribution of money and \alles earned differentiate African
entrepreneurs, or beach boys in Malindi, from otr@repreneurs. Volker (1997:158) notes
that although status has been one of the motivesigihess men all over the world, the quest
for status overrides all other motives in earlyiédn business. Through times, however,
former status symbols lost their value and the inoga¥or money and further conspicuous
consumption, became a hallmark for African busimess who could afford it (Volker
1997:162).Relating directly to how beach boys are said to swwa their money, Volker
(1997:163) describes how African businessmen tendviest their money in buying beer and
entertaining friends, as well as buying expensiaes @nd large houses. Although the beach
boys | knew were successful, they lived in humbie-coom houses; sharing a bathroom and
‘kitchen’ with others. This contradicts the desie display wealth and status, and may
possibly be related to the aspect of witchcrafthalgh this was not something they
themselves emphasised too often. Volker (1997:48B¢s that social success and failure are
frequently explained by magic, as | was told byesshin Malindi as well. An AkambBaman

told me once that Giryama will notoriously “sabaafpemselves” through witchcraft if one

> The Akamba are one of the Kenyan ethnic grougsitém in the Eastern province.
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of them has become successful. Asking Lolani andalabout this, they told me that they
were afraid of people who were envious, adding thate were a lot of them who could “do
juju (witchcraft)on you”. These issues illustrate how money, andag@opriation of wealth,
must be understood in light of their surroundingsre related to Giryama traditions and the
larger African context.

The various ways in which beach boys may be seemtaspreneurs should be related
to the idea of their practices as work. | was savimes told by beach boys that they perceive
the seduction process that leads to relationshipis foreign women as work. They also
referred to their interaction with their ‘girlfriels’ (constantly romancing and keeping the
woman'’s trust) as “hard work”. Although beach baysnany ways may be seen as living a
certain lifestyle, they nevertheless emphasizeithata way of making money like any other
job. This topic normally came up in conversationsaerning the families of beach boys. |
once asked Lolani and Juma what their wives thouwghthem having various foreign
‘girlfriends’. They both replied that neither ofetin wives mined; as it is a job that provides
economic profit. Beach boys in Malindi have proverprioritize money as their main goal
(with the short term goal being money and the Itergh goal being to start a business), as
opposed to beach boys in other countries who aceteaaim primarily for the chance to
migrate out of their countryit is possible to propose that the beach boys’ vadviheir
practices as work, and not as a way of life, magnfthe basis of their wish to stay in Malindi.
This connects to how beach boys are anchored inltdoal community, and may be a fertile
point for further exploration of their unique piiiing of goals in their interaction with

female foreigners.

Nothing like home

As | was told many times by Kavu, Lolani, and Juth&y consider Malindi to be their home
and neither of them wish to move to Italy. If wiké&al about going to Europe it was always in
relation to the opportunities of making money fosherter period of time. Both Juma and
Lolani said that they would have no problem livimgEurope for a while to earn money,
albeit with the expectancy of moving back to Malimdth more money. Hence, their focus
remained on the money and wealth they aspire t@vardt, Lolani once told me that he
would want to move to Europe if he was to fall avé with a youngnzunguand have the

possibility to create a life, and a family, withri{gzhich may be related to the fact that he did
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not have children of his own at the time). | wasoaold by beach boys about peers that had
moved to Europe with their foreign ‘girlfriends’uéh stories were always connected to the
fear of leaving Malindi, their home, and being ifioeeign country without having friends or
family around. One of my friends from The Maringl®a Bajuni man named Ismail, told me
the first time | met him that he had a Gerrmanungu He explained that she was a lot older
than him (he was around 27 years of age), andsthatwanted him to visit her for three
months. She had sent him money for the ticket, fentiad tried to go once already but told
her that he missed the plane and that he neededynfimna new ticket. This time, he told me,
he really wanted to go (the first time he wanteel mmoney) but that he was terribly scared,;
“what if she kill me?” As time went by, and he dedd buying a new ticket, we had several
discussions about what he should do together yghather men at The Marine Park. He
finally decided to take the money, stay in Malirelhd change the SIM-card on his phone; he
was too scared he said, while downplaying the faat he had earned the money of two
return tickets from Kenya to Germany.

Kavu was the only one of the beach boys | metiadtbeen to Italy. He described it
as “boring” and did not wish to go there again. étplained that he had nothing to do there,
and was just confined to the house while his Italgirlfriend’ was out or at work. Many
beach boys talked about the reluctance to givembraen ‘control’ over them by moving to
their country. This would also relate to the podisjbof the women settling in Malindi;
expecting to create a life together with the bebo. Pruitt and LaFont (1995) also write
about when such relationships extend beyond theata&sacation romances. They emphasise
the disappointment and conflict that arises asattters realize that they both entered into the
relationship with a different agenda; making appatbe economic dependency within the
liaison (1995:434). Although Kavu was satisfied hwitis 6 year long relationship with the
Italian woman, she nevertheless lived for the npast in Italy without him, only visiting
Malindi and the house she bought for Kavu during lielidays. As long as the women are
visiting for shorter periods of time it seems eafie the beach boys to cultivate relationships
with other women (including their wives) as wellraaintaining ‘control’ in the relationship.
This is indeed one of the main reasons for why lhdexys in Malindi do not wish to migrate;
and move to Italy with their ‘girlfriends’. Neithato they wish for the ‘girlfriends’ to settle
down in their own community. One might suggest tthas relates to the difficulties of
interacting within the various social fields, whigme and space is no longer working to their

advantage. It would indeed complicate how theyrxaheir ‘work’, their social time spent
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with peers, and their time devoted to family, bimtiMalindi and in the home-village. As it is,

leaving Malindi entirely means to leave home andcledoose ‘control’.

Control and power relations

The time Lolani told me about his “dilemma” with Miaa, who wanted to move to Malindi
and marry him, the issue of control and power r&hat within such liaisons became evident.
The time she left Malindi, after visiting Lolanigldescribed it as being “free” again. When |
asked him what would happen if she were to move,Heslani said that he would be “in
prison” (see the full account of this in chapter Bijuitt and LaFont (1995:427) write that the
economic and social status the women enjoy whileoab provides them with an
independence and security that translates into pewed control in their relationships with
beach boys. Consistent with beach boys in Maliddimaican beach boys are placed in a
subordinate role to the women as the relationsdnipsn conflict with their own gender ideals
of male dominance (Pruitt and LaFont 1995:429).oligh having financial means, the
women hold the position of control over the beaofislthey engage in relationships with. As
Pruitt and LaFont (1995:430) notes, the beach bogstinually seek new ways of
demonstrating their domination over the women. Aywed doing this is to stress their
masculinity in various ways (as shown in chapter B)Jhen beach boys display their
masculinity, they seem to simultaneously attractarforeign women (which may in turn be
the reason for a successful beach boy’s contingaagsess). Pruitt and LaFont (1995:436)
continue writing that the women are drawn to theepoy and strength of the masculine while
they at the same time experiment with the powey #exuire through financial superiority.
While the beach boys | met would probably not aghes their ‘girlfriends’ place them in a
subordinate role, their apparent need to emphdbk&ie own control in the interaction with
foreign females might suggest a power relation.pAsposed in chapter 3, the way both
Lolani and Juma pointed out that they are pursuethe foreign women without knowing
why, and in doing that, ignoring the tactics theplg to make this happen, shows their desire
to be in a dominant position in their relationshwibreign woman. However, Herold et al.
(2001:996 points to how female tourists have more econoroiggy but that this is counter-
balanced by the interpersonal social skills oflieach boys who use this knowledge to their
advantage in manipulating the female tourists far purpose of economic gaWhile this

may be an important aspect, it can also be saidrioeal larger power relations.
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Emerson (1962:32) points out that power is noatinbute of an actor, but rather a
property of social relation. He describes soci#tren to entail ties of mutual dependence
between parties, where each party is in some pasiti grant, or deny, facilitate, or hinder,
the other’s gratification (1962:32). Following thie claims that the concept of dependency is
vital to understanding power relations, where “powesides implicitly in the other’s
dependency” (1962:32). While beach boys are deperafehe foreign women’s money and
gifts, the women may in turn be said to be dependérnhe love and affection. As their
interaction illustrates a social relation, and geatelence upon each other, it is vital to
emphasize the greater dependence of beach boysthgioforeign ‘girlfriends’. Further, any
assessment of dependency must include the costheohative avenues of achieving one’s
“goal” (Emerson 1962:32). As Emerson (1962:33) egjt‘the power of A over B is equal to,
and based upon, the dependence of B upon A”. Asishio chapters 3 and 4, beach boys
have limited ways of making money, placing thenaiiposition of greater dependency upon
their foreign ‘girlfriends’. Hence, the costs ofha&ving their goals, which is making money,
through other ways is greater than the costs fi@iga women to achieveir goals, of love
and affection, elsewhere.

Still, it might be difficult (especially considegnthe obvious lack of accounts from
foreign women in such relationships) to detect th@minant party in these romantic
relationships. Emerson (1962:33) writes that theonoof reciprocity in power-dependency
relations raises the issue of equality or inequalitpower in the relationship. He points out
that a pattern of “dominance” might not emergeniteiaction among actors, but that it does
not imply that power is inoperative; it is simplalanced, instead of unbalanced, relations
(1962:34). Unbalanced relations set in motion pgsee which Emerson refers to as “cost
reduction” and “balancing operations”. In other d&rto create the image of a balanced
relation, the actors apply certain operations twadége the unbalanced relation. Cost
reduction refers to the cost involved for one pamtyneeting the demands made by the other
and may involve a change in personal, social onecoc values; reducing the pains of
meeting such demands (Emerson 1962:34-35). As ¢neadds of love and affection by
foreign women upon beach boys may be difficult teet the beach boys can be said to
change their values in reducing these difficulttdsw they allocate their time, overemphasize
their masculinity, and their overall behaviour, mbg related to the above. Balancing
operations is divided into what Emerson (1962:3p+8frs to as “motivational withdrawal”,
“extension of power network”, “coalition formatiomind “emergence of status”. The ways in

which beach boys may be said to communicate thedependence from their foreign
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‘girlfriends’ concurs to the operation containingnial of dependency of the actor holding
power. As beach boys aspire towards, and at timessaccessful in, engaging in various
romantic relationships, they simultaneously diffise dependency into new relations. The
way Lolani and Juma include each other in theiatrehs with the various foreign women,
relates to how forming a coalition of two weakedame stronger actor may act as balancing
for the relation. Lastly, beach boys may be saidntoease the formerly more powerful
actor’'s motivational investments in the relatiorotigh giving the women status recognition;
what Emerson (1962:39) refers to as “ego-gratifbcest’, that in turn are “highly valued by
recipients while given at low cost to the giver”.

The power relations within the liaisons betweeadbeboys and foreign women in
Malindi may be said to relate to the wider conteitheir African surroundings. Regardless
of what one might call this phenomenon, it is a fhat First World women from various
countries travel to Third World countries and erggagromantic relationships with local men
they meet during vacation. Peake (1989:210) comspaw@dern Western tourism in the Third
World with the characteristics of a leisure cladds. notes that with their work set aside, the
tourists are passive recipients of other peoplat®lir, creating connotations to the West's
power over the underdeveloped world (1989:210)elation to beach boys, Peake suggests
that “hustling” (referring to various beach boy gfees) can be seen as a form of attack; a
way of exploiting the exploiters (Westerners), altgh this is problematic as the hustling is
based on an economic dependence upon tourists: B9 This may relate to what Larsen
(1999:106) refers to as the opposition’s probleaw o offer resistance without being caught
by the counterpart’s language. Comparing beach twgs opposition should be understood
within the frames of their colonial history. Assumgithat the relationships between beach
boys and foreign women can be seen as initiallyalamred in terms of power, using
Emerson, one might question the balancing operatitmscribed above. Is it possible to say
that beach boys, as young men from a Third Worldnty, will not entirely be able to
balance the power-dependency relations they hathe‘Kirst World women’ because of their
status as the Other? It is certainly possible éansguch balancing operations as a set of tactics
in reducing their role of dependency, consequentgcealing the power of the foreign

women (or tourists in general).
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A new form of colonialism?

Peake (1989:213) points out that beach boys hedileeld to came to see tourists as a part of
a new form of colonialism; not only exploiting tkeuntry economically, but also using it as
their “playground”. From this one might argue thatirism in general, and the relationships
between foreign women and beach boys in specifises the issue of a new form of
colonialism. While this may remain a questionsinevertheless of importance to consider the
colonial history of the Kenyan coast, and the gme&tvel of interaction between the First
World and the Third World. Concurring to this, thecial field-approach, posed by Grgnhaug
(1975), and the importance of historicizing globation, noted by Manger (2006), provide
the necessary tools in placing Malindi beach boythiw their surroundings. Kibicho
(2009:106) writes that tourists will make use ohéispace strategies to separate their roles
“at home” from their identity as (sex) touristdidve argued that beach boys also make use of
space and time in their interaction with tourigiing accounts of how they assume tourist
places in Malindi and manipulate time to their oadvantage. Crick (1989:332) writes that
tourism is “out of place and time”, making it ddtilt to study as an anthropologist. This
might be true or not (and relates to a wider disimrswithin the discipline of anthropology),
all the while enforcing my point of looking at béalgoys within place and time, or space and
time; making this study one of beach boys and netaf tourism. However, the implications
of the ever present tourism in Malindi have beestussed here; focusing on stereotypes of
the exotic Other. Nagel (2000:175) brings up Kenmgeésl notion about how First World
consumer and Third World supplier sex exchangestmaproduce hegemonic racialized and
sexualized views of people with dark skin as suinateé and hyper sexualized. As already
pointed out, the exchanges between beach boysoaeigi women do not necessarily entail
sex, or sexual acts, but rather the exchange ¢ giid money for love, affection and
intimacy. Following this, the beach boys’ own pegroen of this exchange as something other
than prostitution or sex work, implies the needdtrer terms to describe this phenomenon.
Beach boys themselves are of the opinion that firatices are coherent to “work”, shedding
light on the entrepreneurial aspects of this phesram. The desire to stay in Malindi may be
said to be an effect of their perception of thimasb, rather than a way of life, as well as the
fear of leaving home. The aspect of power inheiretite relations beach boys have with their
foreign ‘girlfriends’ is illustrated in the degre® dependency. The aversion to move to

Europe with their ‘girlfriends’ is tied to the raltance of giving the woman (more) power, or
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control. As beach boys attempt to reduce their degecy upon the foreign women, the issue
of whether or not this is possible, based on tlpesition as Third World citizens, was
presented here. Finally, as ‘transnational loveisoni connects the actors to globalization in
general, it is fruitful to include transnationab\is of people, ideas, goods and services in a

study of the phenomenon on a local level.
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EPILOGUE

About a year ago | was rounding up my fieldworkMalindi; leaving the beach boys in the
midst of low season. After leaving, | was told tKatvu had moved out of the house were he
used to live (the house owned by his Italian ‘gielid’). The reason was unclear, but it was
said that people in the settlement surroundinghinese did not like Kavu; forcing him to
move to another area outside Malindi. It was wittegain amount of joy that Lolani told me
this as he added that “this is what happens whenligd. As for Juma, he has just told me
that he, along with ‘hiswazungu(Flavia and Valentina | assume), are “doing good”.
Considering that Lolani has been the most eageiptate me, it is also through him that |
have been able to follow the happenings in Malaftir having left. Martina bought a house
in Malindi together with her husband; providing &ol with a large sum of money in the form
of commission. For that money he has bought “aelasgjver car” and has explained that he
now “feels like a king”. He is also planning to bayhouse in Watamu, south of Malindi, and
he has just become a father to a baby girl by Imga@a wife. For shorter or longer periods
of time he is unreachable (while his Italian ‘gidhds’ are visiting Malindi) and | have to
wait until he contacts me for fear of jeopardizome of the relationships with ‘hisvazungu

As far as | have been told they are still unawdreagh other, the jealousy has not decreased,
and they continue to visit Lolani in Malindi evezlgance they get.

As a journalist in Daily Nation writes; Malindias experienced five invasions by
foreigners through seven centuries; the ArabsPirtuguese, the British, the Germans, and
now the Italian®. As | have shown in this thesis, the Italians’sarece in Malindi is essential
and relates directly to tourism in general and bdsays in particular. Kenyan officials seem
to have little problems with their presence althougsues like drugs and prostitution are
blamed on the increasing tourism in the coastasreften connected to Italians in Malindi.
Yet, they continue to buy or lease land in Malirathd for now it looks like they are here to
stay.

It is fruitful to take a look at the affiliatio between the attempts made by the
Kenyan government to impose restrictions on beagts,band the future for beach boys like
Lolani and Juma. In 2002, there was an article e New York Times about how “local

authorities” along the Kenyan coast have startettl®an up” the beaches; forcing out the

*http://www.nation.co.ke/Counties/Mama+mia+They+hewmade+a+Little+Italy/-/1107872/1111396/-
/mtb6xsz/-/index.html
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beach boys nearby Malindi and WatahuAlong the lines of this, yet another newspaper
article in Daily Nation refers to two different, twequally unsuccessful, projects, or
programmes, aimed at reducing beach boys or bepehators as “threats” to Kenya’'s
tourism industry?. Many blame beach boys for harassing touristsspdling their vacation.
The first project was started up over 15 yearskagthe former Minister for Tourism; vetting
the beach boys and issuing them with uniforms, badmd licences. The second programme,
announced by the current Minister for Tourism, Ndalala, involves relocating beach boys
to beach access roads instead of the be¥ches stated in yet another article; the promises,
made by the Tourism ministry, of relocating beacdlyd) has never come to pass and hotel
chairmen and owners still point out that “the bebolgs’ menace is the greatest drawback to
the (tourism) industry®.

More recently, after | had left Malindi, it was wean in the newspaper that Najib
Balala was going to issue a new Tourism Bill th@t ve taken to Parliament for debate,
where all safari dealers, boat operators and toigleg will have to register; streamlining their
services and rooting out illegal operafdr8alala also states that many beach operators have
wrongfully been called beach boys, something hes sags a negative association to
harassment, theft, drugs and prostitution, and ttatnew Tourist Bill will create a better
environment while “the Tourist Police Unit (TPU) ncavork with a legally-recognized
group™®. So, where does this leave beach boys like Laadi Juma? They will, along with
most of their peers, most probably be seen asaillegerators as they are not employed
officially by any tour-company. On the other habdth of them have managed to acquire an
id-card unlike some of the other beach boys, and peasaid to have a better starting point
than others in meeting the new “Tourism Bill”. Imetend, this programme may also end up
like the previous ones; not being achieved. Asrdasons for this might be various, and
probably relates to corruption of both officialsdgoolice, it nevertheless leaves us to wonder
what the future may bring for beach boys in Malirfdiheir platform for seducing foreign

females is taken away.

>http://www.nytimes.com/2002/02/14/world/kenya-cramckdown-on-beach-boys-gigolos-serving-touristshtm
%8 http://www.nation.co.ke/Mombasa/-/519978/8163¢tjp4/-lindex.html

*9 http://www.nation.co.ke/Mombasa/-/519978/8163¢tjp4/-lindex.html

€0 http://www.nation.co.ke/business/news/Hotels+whetich+boys-+kicked+out/-/1006/1046066/-/4rjgurz/-
/index.html

®1 http://www.nation.co.ke/business/news/Beach+opesato+be+licensed/-/1006/1135084/-/t6mdph/-
/index.html

%2 http://www.nation.co.ke/business/news/Beach+opesato+be+licensed/-/1006/1135084/-/t6mdph/-
/index.html
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While both Lolani and Juma are successful beacls;dogving more than one foreign
‘girlfriend’ each (providing them with the finand¢iaupport they need, or want), they seem to
wish to continue with what they are doing. Lolaaslseveral times asked if | can come and
visit; he is enthusiastic about wanting to showhuow his life has changed; he is now “rich”.
In particular he told me about how he and Juma wéenglaying their “cash” and driving his
car around town on New Year’'s Eve; making everypealous”. Hence, the display of status
and wealth still seems to be public while the meares kept private. Despite having the
economic assets, there has been no mention oingtatbusiness, although only a smaller
amount of time has passed. Yet, the aspiration akimy money is still there; with both
Lolani and Juma continuing the relationships withitt Italian ‘girlfriends’.

In these concluding remarks it is again worth nptine beach boys’ ultimate goal of
achieving money and wealth, and hence status, e fbcal surroundings, rather than
wanting to migrate to Europe or other Western coesit Whether it is to start a business, or
to provide for their families, beach boys work tedsa making a profit; aiming to acquire
status as young Kenyan men in Malindi. And while tbreign women emphasize notions of
love and romance in their relations with beach bdys hard to forget what I, in the outset of
my fieldwork in Malindi, was told by a young mansdebing life in Malindi; “there’s no love
here, get my point?” Looking towards the futuretbbduma and Lolani are a few years from
‘retiring’, and their days as beach boys are sogr.dHowever, their current success appeals
to other young boys and men who are likely to taker them and hence keep alive romance

tourism along the beaches of Malindi, at leastimw.
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Asante sana =
Askari =
Akamba =
Babu =

Bajaj =
Bhangi =
Duka =
Giryama =
Harambee =
Habari ya asubuhi? =
Habari ya mchana? =
Hakuna wazungu =
Honda =
Jamaa =
Juju =
Khanga =
Kikuyu =
Kisii =
Kiswahili =
Kitu kidogo =
Kuku na chipsi =
Luhya =
Luo =
Maasai =
Makelele =

Malaya =

Manzi =
Matatu =
Matumbo =
Mbuzi na kuku =

SWAHILI GLOSSARY

Thank you very much

Security guard

Ethnic group from the east province in Kenya

Village medicine man (normally call@ganga, also the name
for grandfather

Motorcycle or motorbike (referring to a specifiand)

A version of cannabis

A small shop, or kiosk

One of the nine tribes making up tgikendaethnic group
“All pull together”; a self-help event similap fundraising
How is your morning?

How is your afternoon?

There are no white people or Europeans

Motorcycle or motorbike (referring to a speciirand)

Guy or man

Witchcraft or Magic (the word is borrowed fraMest Africa)
A printed cotton fabric

Ethnic group from central Kenya

Ethnic group from the south-western parts ehya

The Swahili language

A little something or a share/cut (normally refeg to a bribe)
Chicken and chips or fries

Ethnic group from the western area of Kenya

Ethnic group from the western area of Kenya

Ethnic group from the southern arid areas afy&e
Trouble or Noise

Prostitute

Girl (slang)

A minibus used as public transportation in Kenya
Intestines (referring to food)

Goat and Chicken (referring to food)
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Mijikenda = Ethnic group consisting of nine tribes along ¢bast of Kenya;
Chonyi, Digo, Duruma, Giryama, Kambe, Kauma, déa
RabaiandRibe

Miraa = Flowering plant, that is normally chewed, whidntains an

amphetamine-stimulant (also knownkdsi)

Mnazi = Homemade alcoholic drink based on the juiceoabauts
Mzungu/Wazungu = White person or European

Nyama choma = Grilled meat

Nyanya = Grandmother (also the name for tomatoes)

Safari = “Journey”; normally describes any long trip.

Safari-blue = Trip with boat to visit one of the islands odtsiMalindi.
Shamba = Food garden

Sheng = A mixture of English and Swabhili language, condalnn various

ways often with local dialects and languages (ai¢founusual
in the coastal province)

Sura yako ni

mzuri sana = Your face is very nice (meaning you have a bdadiace)
Swahili = Ethnic group inhabiting the coastal areas afiyée

Tuk-tuk = Motor vehicle with three wheels (also knowrriagshaw

Ugali = Maize flour and boiling water cooked into a dotlidge porridge
We enda! = You go or leave! (‘get lost’) Pronounced asoader.
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